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The  new  deal 

St.  Pete  Times  crafts 
sponsorship,  carefully 


NEWSPAPERMAN,  FACING  FIVE  DAYS  IN  JAIL,  MAY  BE  A  CASUALTY  OF  B. 

accept  any  confidential  tips. 
That’s  the  message  from  the  con¬ 
tempt  judgment  being  enforced 
against  me  today.” 

Prior  to  his  appeals.  Crews  was 
sentenced  to  five  days  in  Jail  Jan. 

14  by  Tehama  County  Superior 
Court  Judge  Noel  Watkins  for 
declining  to  reveal  the  names  of 
two  sources  used  for  a  story  about 
a  firearm-theft  charge  against 
a  California  Highway  Patrol 
(CHP)  officer. 

The  California  high  court’s 
refusal  to  hear  the  case  is  a  major 
blow  to  California’s  shield  law, 
which  is  one  of  the  strongest  in 
the  country.  The  law,  while  strong 
when  protecting  sources  from  the 
prosecution,  is  less  powerful 
when  the  defense  —  in  this  case, 
the  CHP  officer  —  is  seeking 
information  because  of  the  U.S. 
Constitution’s  Sixth  Amendment 


Fourth  Estate 

Ralph  Martin  eyes 
Thomson  properties 


Unless  Uie 
federal  court 
intervenes,  I 
will  proudly  do 
the  five  days. 

—  Tim  Crews 
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Will  Doubleclick 
toss  its  cookies? 


' '' peal  before  the  U.S. 
'  .  r  Supreme  Court. 

“Unless  the  fcd- 
V  f  eral  court  inter- 
venes,  I  will  proud- 
ly  do  the  five  days,” 
Crews  said  in  a 
statement  released 
Feb.  22.  “No  news¬ 
paper  in  California  should  use 
confidential  sources  or  even 
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Tim  Crews  isn’t  the  only 
California  newspaper  edi¬ 
tor  looking  at  a  stretch  in 
the  slammer. 

On  Feb.  25,  David  Sommers, 
20,  the  editor  of  the  California 
State  University,  Sacramento,  col¬ 
lege  paper,  had  a  jail  sentence  for 
contempt  suspended  pending  an 
appeal  to  the  state’s  3rd  District 
Court  of  Appeal  in  Sacramento. 
His  next  court  date  is  March  26.  At 
issue  for  Sommers  is  a  court  order 
to  either  hand  over  unpublished 
notes  and  photographs  of  a  cam¬ 
pus  arrest  or  go  to  jail. 


Sommers  to  hand  over 
the  material  or  face  jail. 
Sommers  contends  the 
defense  didn’t  pursue 
evidence  through  other 
sources  —  and  there 
are  many,  the  Hornet 
says,  because  there 
were  22,000  people  at 
the  football  game. 
“The  contention  is  that 
the  defense  hasn’t  done 
its  homework  yet  — 
and  went  to  the  newspaper  first,” 
said  Sylvia  Fox,  faculty  adviser  for 
the  Hornet.  —  Joel  Davis 


Paul  C.  Tash 

St  Petersburg  Times:  Page  4 


David  Sommers 
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PowerAdz.com  says  a  new  deal  with  24/7  Media  inc.  could  open  the  door  to  greater  national  ad 
revenues  for  1,300-plus  online  newspapers  in  the  PowerAdz  “Dot-Com  Newspaper  Network.” 
Under  its  terms,  national  banner  ads  will  be  posted  across  PowerAdz  affiliates'  Web  sites. 


illing  on  his  shield? 

.E  BETWEEN  THE  U.S.  CONSTITUTION  AND  STATE  LAW  BY  JOEL  DAVIS 


guaranteeing  the  right  to  a  fair  picture.  Crews’  only  recourse  at  case,  including  S4().0()()  in  pro 
trial,  which  apparently  trumped  the  federal  level  is  the  implied  bono  legal  representation  from 
the  shield  law  in  this  case.  protection  of  the  First  Amend-  California  media  law  attorneys. 

"The  California  shield  law  has  ment,  Francke  said.  "The  First  He  is  also  getting  help  from  the 
been  no  help  in  this  situation.”  Amendment  requires  that  journal-  San  Francisco  Bay  Guardian. 
said  Terry  Francke  of  the  ists  not  be  too  easily  forced  to  give  whose  publisher/editor,  Bruce 
California  First  Amendment  up  information,  especially  confi-  Brugmann.  a  champion  of  media 
Coalition,  a  longtime  supporter  dential  sources.”  access,  has  volunteered  staffers  to 

of  Crews.  Crews  has  received  widespread  help  publish  Crews'  paper  if  he 

With  the  shield  law  out  of  the  media  attention  and  support  in  the  is  Jailed.  ■ 

The  best  of  enemies 

VARIATIONS  ON  A  THEME  IN  SAN  FRANCISCO  BY  JOEL  DAVIS 


The  drama  —  and  irony  — 
continue  in  the  bidding 
under  way  for  the  San 
Francisco  Examiner. 

In  addition  to  former  mayoral 
candidate  Clint  Reilly  —  a  long¬ 
time  Examiner  adversary  —  anoth¬ 
er  of  the  Examiner's  antagonists, 
San  Francisco  Independent  Pub¬ 
lisher  Ted  Fang,  has  been  identified 
as  a  bidder.  The 
Independent  is  a  free, 
thrice-weekly  paper 
with  a  circulation  of 
about  2l2.{XX). 

The  Fang  family  is 
politically  prominent  in 
San  Francisco,  and  Ted 
Fang  is  a  mover  and 
shaker  in  California 
newspaper  circles,  in¬ 
cluding  the  California 
Newspaper  Publishers  Associa¬ 
tion,  where,  as  a  board  member,  he 
is  a  vocal  proponent  of  free  news¬ 
papers. 

Bay  Area  financier  Warren 
Heilman  acknowledged  to  the 
San  Francisco  Chronicle  that  he 


file  Examiner 
has  a  long 
history 
of  yellow 
journalism. 

—  Ted  Fang 


and  Fang  are  work¬ 
ing  on  a  bid  for  the 
1 1 2-year-old  Hearst 
Corp.-owned  daily. 

It  is  also  widely 
believed  that  there 
are  as  many  as  five 
other  bidders,  in¬ 
cluding  out-of-state  banks  that  may 
be  bargain-hunting  for  distressed 
properties.  Knight  Ridder  has  been 
rumored  as  a  bidder,  but 
Chairman/CEO  Tony  Ridder  won’t 
comment  whether  his  company  is 
or  isn’t  interested.  William  Dean 


Singleton,  whose  MediaNews 
Group  Inc.  owns  several  Bay  Area 
papers,  including  The  Oakland 
Tribune,  recently  told  E&P  that  he 
has  no  interest  in  the  E.\aminer. 

Fang,  who  had  several  skir¬ 
mishes  with  the  E.\aminer  during 
the  199()s  —  including  a  court 
fight  with  the  paper  over  San 
Francisco's  legal  ads  —  would 
neither  confirm  nor  deny  that  he  is 
bidding  on  the  E.xaminer. 

“I  have  nothing  to  say  on  the 
record.”  Fang  told  E&P. 

Fang  and  the  E.\aminer  have 
been  at  each  other’s  throats  for 
years.  In  1994.  the  Independent 
sued  Hearst.  contending  that  the 
E.\aminer  bid  below  cost  on  the 
San  Francisco  municipal  contract 
for  legal  notices  and  engaged 
in  unfair  business  practices.  A 
jury  awarded  Fang  and  the  In¬ 
dependent  $1.15  million  in 
1996.  while  a  judge  awarded 
more  than  $2.3  million  in  legal 
fees.  However,  a  California  Court 
of  .Appeal  reversed  the  decision 
last  August,  setting  aside  the 


briefs 

Dutch  giant  sinks 
teeth  into  Web 

Reed  Elsevier,  the 
Anglo-Dutch  parent  of 
LEXIS-NEXIS  and  various 
trade  publications,  an¬ 
nounced  a  plan  to  invest 
$1 .2  billion  in  its  Web 
operation  over  the  next 
three  years. 

The  company  also  said 
that  it  is  trimming  its  work 
force  by  1 ,500  (6%). 

The  announcement 
comes  on  the  heels  of  the 
Reuters  Group’s  reporting 
of  its  plans  to  invest  $800 
million  in  Web  projects 
over  the  next  four  years. 

Bill  for  FOIA 
lawsuit  legal  costs 

A  new  bill  in  the  Illinois 
Legislature  proposed  by 
Attorney  General  Jim 
Ryan  would  pay  the  legal 
costs  of  citizens  who  win 
lawsuits  brought  over  their 
being  denied  access  to 
public  records. 

Currently,  Illinois  citi¬ 
zens  must  pay  their  own 
legal  costs  when  suing  for 
access  to  public  records. 
According  to  Ryan’s  plan, 
his  office  would  review 
disputes  between  citizens 
and  public  officials. 

ACLU  sues  on  behalf 
of  Pennsy  paper 

The  American  Civil 
Liberties  Union  filed  a  law¬ 
suit  against  the  Pennsyl¬ 
vania  State  Ethics 
Commission  on  behalf  of 
The  Express-Times  in 
Easton,  Pa. 

The  suit  alleges  that 
the  commission  threat¬ 
ened  the  paper  with  prose¬ 
cution  if  it  continued 
reporting  on  the  investiga¬ 
tion  of  a  complaint  by 
mayoral  candidate  Pat 
Vulcano  Jr. 

Vulcano  alleged  in 
his  complaint  that  Easton 
Mayor  Thomas  Goldsmith 
used  his  office  to  promote 
his  campaign  for  re- 
election. 

Continued  on  Page  9 
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verdict  and  sending  the  case  back  for  retrial. 

Earlier  this  month,  Hearst  Corp.  attorneys 
asked  for  almost  $150,000  from  the  owners 
of  the  Independent  to  cover  costs  incurred 
during  a  legal  battle  over  a  contract  to  publish 
San  Francisco’s  official  notices. 

And  on  Feb.  22,  the  Examiner  reported  that 
the  Independent  was  evicted  from  its 
Burlingame  office  in  early  February  after  a 
long  legal  fight  with  its  landlord. 

The  Examiner  cited  San  Mateo  County 
Superior  Court  records  showing  the  Inde¬ 
pendent  fought  for  nine  months  to  delay 
vacating  the  office  after  its  $5,775-per-month 
lease  expired,  contending  the  paper  couldn’t 
find  anyplace  else  to  rent. 

Fang  angrily  said  the  eviction  story  is  not 
news  and  questioned  the  Examiners  motiva¬ 
tion  in  running  it.  “The  Examiner  has  a  long 
history  of  yellow  journalism,  and  this  story  is 
just  a  product  of  the  newspaper  wars  in  San 
Francisco,”  he  said. 

Of  the  two  Examiner  bidders  identified  — 
Fang  and  Reilly  —  it’s  hard  to  say  which  has 
the  more  antagonistic  relationship  with  the 
Examiner.  Reilly  once  tangled  with  Examiner 
Executive  Editor  Phil  Bronstein  and  has  sued 
Hearst  to  prevent  it  from  buying  the 
Chronicle  and  closing  the  Examiner. 

Reilly  in  1993  sued  Bronstein  and  Hearst 
after  breaking  his  ankle  in  a  confrontation 
with  Bronstein.  Reilly  said  Bronstein  pushed 
him  during  a  meeting  on  the  E.xaminers 
coverage  of  Reilly.  The  suit  was  settled  out 
of  court.  ■ 


Report:  China  tried  to  buy 
up  Canadian  news  media 

ALLEGED  PLOT  ‘WELL-FINANCED’  BY  MARK  FITZGERALD 


Canada’s  intelligence  service  uncov-  j 
ered  “a  well-financed  Chinese 
government  plot”  in  the  years  fol¬ 
lowing  the  1989  Tiananmen 
Square  massacre  that  tried  to  silence  criticism 
of  Beijing’s  human-rights  record  by  taking 
control  of  the  nation’s  Chinese-language  news 
media.  The  Globe  and  Mail  reported. 

I'he  article  by  Andrew  Mitrovica  and  Jeff 
Sallot  quotes  unnamed  Canadian  Security 
Intelligence  Service  (CSIS)  officers  as  saying 
the  agency’s  China  desk  gathered  information 
from  a  variety  of  sources  and  produced  in  1994 
a  top-secret  report  on  the  plot.  “The  officers 
were  satisfied  they  had  proof  that  Beijing  used 
myriad  surrogate  companies  and  wealthy 
Chinese  expatriates  to  try  to  engineer  control  of 
the  media  operations.”  the  article  said,  quoting 
“counterintelligence  sources.”  CSIS  officers 
told  the  newspaper  that  the  report  was 
“ridiculed  and  buried  by  other  branches  of  the 
federal  government.”  At  the  same  time,  the 
sources  maintained  that  Beijing’s  plot  had  little 
success  in  stopping  independent  coverage. 

Wu  King-Wan,  English  editor  of  the  6,000- 
circulation  Chinese  Canadian  Community' 
News,  a  biweekly  in  Ottawa,  said  in  a  telephone 
interview  that  China’s  influence  and  ownership 


of  papers  are  “never-ending”  issues  in  ethnic 
Chinese  communities  across  North  America.  “I 
think  [the  Chinese  government]  does  have 
some  community  newspaper  outlets  that  like  to 
follow  Beijing’s  lines.  Although  they  may  not 
agree  with  them  [politically],  it’s  a  matter  of 
money,”  Wu  said.  Some  democracy  advocates 
say  the  Chinese  Embassy  had  a  role  in  firing 
the  publisher  and  assistant  publisher  in  1998 
when  the  Chinese  Canadian  Community  News 
published  articles  critical  of  the  country’s 
human-rights  record.  Wu  said  he’s  convinced 
the  two  were  fired  for  nonpolitical  reasons. 

'  But  Michael  To,  who  said  his  organization, 

I  Democracy  China/Ottawa,  tipped  CSIS  to 
how  Beijing  “is  clearly  interfering  with  press 
i  freedom  in  Canada,”  maintained  that  China’s 
i  influence  is  easy  to  see.  “In  1989,  all  the 
I  Chinese-Canadian  papers  condemned  China 
I  for  Tiananmen.  But  over  a  long  period  — 
j  because  of  commercial  concessions,  proxy 
ownership,  because  they  wanted  to  get  invited 
j  to  the  Embassy  Ball,  that  kind  of  thing  —  they 
I  started  to  change,”  To  said  in  a  telephone 
I  interview.  “The  [Chinese  Canadian  Com- 
j  munity  Aewi]  was  the  last  one  still  critical  of 
human  rights  until  last  year.  So  Beijing  finally 
i  overcame  them  all.”  ■ 


P.C.  Tash:  Poster  boy  for  apprenticesbip 


Former  intern  reporter  Paul  C.  Tash.  who 
began  his  career  at  the  St.  Petersburg 
(Fla.)  Times  25  years  ago,  has  been 
named  the  paper’s  new  editor  and  president. 
These  roles  were  formerly  filled  by  Andrew 
Barnes,  who  said  in  a  prepared  statement  that 
they  represent  “one  of  the  great  opportunities 
and  responsibilities  in  American  journalism.” 

The  Times,  daily  circulation  343,603,  en¬ 
joys  a  special  relationship  with  the  nonprofit 
Poynter  Institute  for  Media  Studies,  which 
owns  it.  Tash  is  a  member  of  the  school’s 
board  of  trustees,  and  will  someday  inherit 
Barnes’  role  as  chairman. 

“Basically,  Nelson  Poynter’s  model  of  the 
newspaper  was  that  it  should  be  independent 


I  and  locally  controlled,  and  there  are 
I  very  few  places  like  that  these  days,” 

I  Tash  told 

He  said  he  has  no  dramatic 
changes  in  mind  for  the  paper,  since 
he’s  been  heavily  involved  in  the 
leadership  of  it  already,  and  noted 
that  his  editorial  responsibilities 
won’t  change  much.  Tash’s  promo¬ 
tion  had  been  “in  the  cards”  since  he 
was  elected  deputy  chairman  three 
years  ago,  Barnes  said.  The  45-year-old 
native  of  South  Bend,  Ind.,  is  Barnes’  hand¬ 
picked  successor. 

Tash  graduated  summa  cum  laude  from 
Indiana  University’s  journalism  school  in 


Paul  C.  Tash 


1976.  He  won  a  Marshall  scholar¬ 
ship  and  earned  a  bachelor  of  laws 
degree  from  Edinburgh  University, 
Scotland,  in  1978.  He  returned  that 
year  to  the  Times  as  a  local  news 
reporter,  subsequently  serving  as  a 
Tallahassee  reporter,  city  editor, 
metropolitan  editor,  and  Wash¬ 
ington  bureau  chief  In  1992,  he 
became  executive  editor. 

Barnes,  who  is  61,  remains 
chairman  and  CEO,  and  will  continue  to 
shape  the  paper’s  editorial  policy  until  he 
retires  in  four  years  (at  age  65,  as  required  by 
company  policy)  when  that  responsibility  will 
fall  to  the  editor.  —  Ellen  Liburt 
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“If  Parade  weren’t  in 
our  papers,  our  readers 
wouldn’t  be  happy. 
It’s  as  simple  as  that.’’ 


—Raymond  A.  Jansen, 

Times  Mirror  Executive  Vice  President, 
Eastern  Newspapers,  and  Publisher, 
President  &  CEO  Newsday 


Listen  to  newspaper  executives  like  Ray  Jansen  and  you’ll  understand  quickly  the  enormous 
value  Parade  magazine  brings  to  Sunday  papers.  You’ll  hear  things  about  Parade’s  enjoyability. 
About  its  ability  to  sense  what’s  current.  And  about  its  incredible  popularity.  On  Sundayis 
throughout  America,  millions  of  readers  devour  Parade.  And  if  they  couldn’t,  well,  just  take  a  lodk 


at  the  quote  up  top. 
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St.  Pete  ‘Times’  sets 
new  sponsorship  deai 

MINDFUL  OF  THE  STAPLES  CENTER  MESS  BY  LUCIA  MOSES 


The  St.  Petersburg  (Fla.)  Times  an¬ 
nounced  a  sponsorship  pact  with  a 
regional  entertainment  center 
while  emphasizing  that  it  won’t 
compromise  the  editorial  side  or  involve 
revenue  sharing. 

The  St.  Pete  Times  was  referring  indirectly 
to  the  widely  criticized  Los  Angeles  Times- 
Staples  Center  deal,  which  came  to  stand  for 
the  problems  that  can  occur  when  a 
newspaper’s  news  and 


business  sides  get  too 

cozy.  The  L.A.  Times  last  year  agreed  to 
share  profits  from  a  special  Sunday  maga¬ 
zine  about  the  Staples  Center  with  the  sports 
arena  itself,  a  decision  the  paper  later  admit¬ 
ted  was  wrong. 

In  the  sort  of  deal  that’s  become  common 
as  newspapers  try  to  better  market  them¬ 
selves,  the  St.  Pete  Times  will  pay  an  undis¬ 
closed  sum  to  Tampa’s  Ice  Palace  in  exchange 
for  advertising  privileges  at  the  center. 

Ed.  Cassidy,  the  St.  Pete  Times'  marketing 
director,  said  the  contract  contains  a  clause 
stating  that  the  paper’s  editorial  content  will 
not  be  affected  by  the  arrangement. 

“It  was  very  clear  that  Ice  Palace  manage¬ 
ment  would  respect  and  maintain  our  posi¬ 
tion  of  editorial  integrity,”  he  said.  “We  drew 
a  very  definite  line  between  news  and  pro¬ 
motion.  That  was  something  we  asked  for 
right  from  the  start.” 

The  sponsorship  came  about  last  summer 
as  part  of  the  paper’s  stepped-up  marketing 
efforts.  It  represents  the  paper’s  biggest  mar¬ 
keting  push  in  Hillsborough  County,  home  to 
its  rival,  the  Tampa  Tribune.  It  was  attractive 
because  it  lets  the  paper  reach  a  wide  range  of 
people  who  attend  business,  sports,  and  enter¬ 
tainment  events  hosted  by  the  center. 

Incidentally,  the  arrangement  doesn’t 
include  sponsorship  of  the  National  Hockey 
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League’s  Tampa  Bay  Lightning,  the  Ice  . 
Palace’s  home  team,  already  spon-  4^ 
sored  by  the  Tampa  Tribune. 

St.  Pete  Times  Executive  Editor 
Paul  Tash  said  the  key  difference 
between  his  paper’s  deal  and  the 
Staples  Center  situation  is  the  ab-  I  C  E 
sence  of  revenue  sharing.  “It’s  sim¬ 
ply  another  form  of  advertising  for  the  news¬ 
paper,”  he  said.  “We  talk  about  ethical  issues, 
but  there’s  been  no  concern  about  this  deal.” 

An  ethical  lapse  would  be  especially  unwel¬ 
come  at  this  paper,  which  prides  itself  on  being 
independent  of  advertiser  pressure  and  doesn’t 
wish  to  be  embarrassed,  especially  after  a  story 


j  it  ran  two  weeks  ago  about  its  competition, 
j  The  St.  Pete  Times  reported  that  special 
i  sections  published  by  the  Tribune  on  the  Gas- 
parilla  festival,  Tampa’s 
version  of  Mardi  Gras, 
were  written  by  its  re¬ 
porters  and  supported  by 
ads  run  by  festival 
organizers. 

“St.  Pete's,  trying 
to  suggest  [the  or¬ 
ganizers]  are  paying 
for  the  tabs,”  said 
Tribune  Executive 
Editor  Gil  Thelen. 
“They’re  offered  the  opportunities  to  buy  ads 
in  it,  and  they  did.” 

Nevertheless,  the  Tribune's,  advertorial 
department  will  take  over  the  sections  next 
year,  because  they’ve  become  less  important 
to  the  community,  Thelen  said.  “The  news 
value  has  declined,”  he  explained.  ■ 


•PAIACI 


Starr:  I  goofed  on  press  access 


If  Kenneth  Starr  knew  then  what  he  knows 
now,  he  would  have  hired  a  public  infor¬ 
mation  officer  to  give  the  press  broad 
access  to  his  investigation  of  the  scandals  sur¬ 
rounding  President  Clinton  rather  than  brief¬ 
ing  a  few  selected  reporters. 

“I  think  we  handled  the  press  quite  poorly  in 
that  we  decided  we  would  carry  on  as  we  had 
before  and  not  hire  a  public  information  officer 
because  we  understood  our  duties  to  be  tempo¬ 
rary,”  the  former  independent  counsel  told  an 
overflow  crowd  of  journalism  students  and  oth¬ 
ers  at  Northwestern  University  Feb.  21.  “It  was 
a  mistake  not  to  have  created  a  more  systemat¬ 
ic  function.  The  public  interest  certainly  would 
have  been  better  served  if  we  had,  when  appro¬ 
priate,  made  more  information  available.” 

The  remarks  were  Starr’s  first  public  evalua¬ 
tion  of  the  press’  role  in  the  investigation  into 
the  Whitewater,  Filegate,  Lewinsky,  and  other 
scandals  that  he  took  over  in  1994.  Press  inter¬ 
est  was  always  intense,  Starr  said,  but  it  became 
overwhelming  with  the  revelation  of  Clinton’s 
sexual  relationship  with  Monica  Lewinsky. 

As  the  scandal  revelations  unfolded,  the 
White  House  in  particular  and  Democrats  in 
general  frequently  accused  the  independent 
counsel’s  office  of  improperly  leaking  infor¬ 
mation  to  a  few  reporters.  But  Starr  said  his 


I  office  never  revealed  material  from  the 
[  Whitewater  and  Lewinsky  grand  Juries, 
i  “There  was  a  difference  of  views  between 
I  our  team  and  the  White  House  press  office  on 
j  what  was  ‘grand  jury  material.’  They  had  a 
;  very  broad  definition,  while  we  kept  to  . . .  the 
i  tradition  of  law,”  Starr  said, 
j  As  for  how  the  press  did  its  job,  Starr  said 
reporting  of  the  scandals  often  lacked  con- 
I  text.  He  was  particularly  critical  of  reporting 
I  of  the  Little  Rock  trials  that  resulted  in  the 
i  conviction  of  former  Arkansas  Gov.  Jim  Guy 
j  Tucker  and  others.  “It  gave  a  false  perception 
j  that  we  were  losing  the  case,  when  in  fact  we 
j  think  we  were  doing  very  well,”  he  said. 

I  Starr  parried  with  Medill  School  of 
Journalism  Dean  Ken  Bode,  refusing  to  get 
specific  when  discussing  grand-jury  witness¬ 
es  who  gave  the  press  an  account  of  their  tes¬ 
timony  that  varied  considerably  from  the 
transcripts  that  were  ultimately  released. 

“You’re  talking  about  [White  House  aide 
and  former  journalist]  Sidney  Blumenthal, 
right?”  Bode  asked. 

Starr  replied,  “It’s  not  helpful  at  a  school  of 
journalism  to  name  names.” 

“Let  me  correct  you,”  Bode  responded.  “It 
is  very  important  at  a  school  of  journalism  to 
name  names.”  —  Mark  Fitzgerald 
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(The  guy  in  the  middle  has  the  29  days.) 


Pictured  from  left  to  right:  Adam  Smith  (^2  GretchtSman  (‘25  years) 

'  rlnths).  Eric  Deggans  (9  years  and  9  month  )  W  ^2,  days). 


Tkhe  St.  Petersburg  Times  newsroom  has  long 
been  fertile  ground  for  growing  journalists. 
Newcomers  to  the  Times  work  side-by-side 
with  some  of  the  country’s  most  respected  journal¬ 
ists  in  a  diverse  newsroom,  where  men  and  women  of 
all  ages  and  backgrounds  learn  from  one  another  and 
teach  one  another.  They  quickly  receive  important 
assignments,  and  a  chance  to  demonstrate  their  ener¬ 
gy  and  skill  to  the  fullest. 

As  an  independent  newspaper,  the  St.  Petersburg 
Times  is  free  to  pursue  journalistic  excellence  on  its 
own  terms.  Many  newcomers  stay  on  to  enjoy  long 
careers  at  the  Times,  finding  an  atmosphere  unique¬ 
ly  congenial  to  the  practice  of  their  craft. 
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tWIlwe 


This  little  piggy  . . . 


The  San  Jose  (Calif.)  Mercury- 
News  has  done  some  meaty 
investigative  reporting  that 
revealed  a  well-known 
downtown  San  Jose 
restaurant  has  been  serv¬ 
ing  pork  and  claiming  it 
was  veal. 

The  paper  reports  that 
Bella  Mia  Executive  Chef 
Gary  Kjolhaug,  4 1 ,  admits 
using  pork  tenderloin  in 
Italian  dishes  on  the  menu 
listed  as  veal  parmigiana  and 
veal  scaloppine  “probably  for  five 
or  six  years.”  He  said  he  uses  pork  rather 
than  veal  because  diners  complained  the  veal  was 
tough,  adding  that  he  believes  pork  “was  a  superior 
product.” 

Bella  Mia  owner  Bill  Carlson,  52,  told  the 
Mercury  News  he  has  worked  with  Kjolhaug  for  10 
years  and  that  “he  is  such  an  honorable  guy. 

“I  had  no  idea  that  my  chef  was  substituting  pork 
for  veal,”  he  said. 

Three  samples  of  veal  scaloppine  served  at  Bella 


Mia  turned  up  positive  for  a 
pork  tissue  in  expert  lab 
tests  commissioned  by  the 
Mercury  News  from 
Associated  Analytical 
Laboratories  in  New 
York.  An  anonymous 
caller  claiming  to  be  a 
former  employee  of 
the  restaurant  alerted 
the  newspaper,  which 
reports  that  such  false 
menu  representation  could 
result  in  thousands  of  dollars 
in  penalties,  assessed  at  $5,000 
each  time  the  pork  was  served,  and 
also  raises  the  possibility  of  civil  suits. 

Health  and  law  officials  told  the  Bay  Area  daily 
that  this  is  the  first  time  they  had  heard  of  pork 
being  substituted  for  veal  at  a  Santa  Clara  County 
restaurant. 

But  it  has  occurred  elsewhere.  In  1993,  the  Fort 
Lauderdale,  Fla.,  Sun-Sentinel  had  10  veal  entrees 
from  South  Florida  eateries  tested,  and  four  of  them 
contained  pork,  the  paper  said.  —  Joel  Davis 


MyBad.com 

The  Chicago  Tribune  is  weav¬ 
ing  corrections  into  stories  run  on 
its  Internet  site  or  stored  in  elec¬ 
tronic  archives  to  ensure  that 
future  users  will  get  the  straight 
story  and  not  a  repeated  error. 

As  before,  the  Tribune  will 
publish  corrections  and  clarifica¬ 
tions  on  page  3  of  its  printed 
paper.  But  now  corrections  are 
being  made  to  the  text  of  online 
and  archived  stories,  with  notices 
of  the  correction  placed  at  the  top 
of  a  story  and  at  the  place  where 
the  error  was  made. 

Previously,  corrections  were 
added  to  online  or  archived  stories 


after  a  correction  ran  in  the  paper, 
and  the  original  text  was  not 
altered.  —  Mark  Fitzgerald 

Tool  time 

When  Wayne  Smith  of  Cen- 
tereach,  N.Y.,  placed  a  help-want¬ 
ed  item  in  the  local  Yankee  Trader 
seeking  construction  workers,  he 
wanted  applicants  to  bring  their 
own  tools.  But  when  an  unrelated 
Village  Voice  ad  for  Oriental  body 
massage  mistakenly  listed  his 
phone  number,  the  prerequisite 
took  on  quite  a  different  meaning. 

“I  was  mortified,”  Smith’s  wife, 
Rosemary,  told  Long  Island’s 
Newsday  after  she  received  several 


misdirected  phone  calls  about  the 
Voice  ad,  including  one  seeking 
“an  appointment”  and  another  ask¬ 
ing  if  the  service  “was  worth  it.” 

Eventually,  the  local  phone 
company  provided  free  Caller  ID, 
while  the  massage  therapist,  Sandy 
Ko,  offered  her  own  apologies.  “I 
want  to  buy  her  an  answering 
machine,”  Ko  said.  —  Joe  Strupp 

Swinging  for  the  fences 

Did  San  Diego  Union-Tribune 
Editor  in  Chief  Herb  Klein  go  too 
far  supporting  a  proposed  down¬ 
town  baseball  stadium?  He  might 
have,  said  San  Diego  City  Clerk 
Chuck  Abdelnour  who  last  month 


I  AM  ALL 
FOR  FREEDOM 
OF  THE  PRESS, 

BUT  UNDER  MY 
PRESIDENCY 
A  LOT  OF  THESE 
PEOPLE  WILL  BE 
DEPORTED. 

Dave  Dairy 
columnist 
The  Miami  Heraid 
Tribune  Media  Services 
(p.  30) 


warned  Klein  that  he  would  have 
to  register  as  a  lobbyist  if  he  want¬ 
ed  to  continue  urging  city  council 
members  to  back  the  project. 

“If  you  engage  in  any  nonpub¬ 
lic  contact  with  a  municipal  offi¬ 
cial  for  the  purpose  of  attempting 
to  influence  action  taken  on  a 
municipal  decision,  you  may  be 
required  to  register  and  file  as  a 
lobbyist,”  the  alternative  San 
Diego  Reader  quoted  Abdelnour 
telling  Klein  in  a  letter. 

The  Reader  added  that  Klein 
responded  to  the  warning  by 
telling  the  clerk  he  was  a  “volun¬ 
teer”  for  the  Padres  and  acting  as  a 
“citizen.”  —  Joe  Strupp 
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If  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 
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newsbriefs 


Continued  from  Page  3 

Facing  the  music 
over  NARAS  probe 

The  Los  Angeles  Times, 
which  has  run  articles  question¬ 
ing  the  charitable  activities  of 
the  National  Academy  of 
Recording  Arts  &  Sciences,  was 
denied  permission  by  the 
NARAS  to  shoot  the  Feb.  23 
Grammy  Awards  ceremony  at 
the  Staples  Center  in  Los 
Angeles. 

The  Times,  granted  permis¬ 
sion  in  recent  years,  including 
1999,  ran  an  cditor\  note  in  its 
Feb.  24  issue  explaining  to 
readers  that  it  was  forced  to  rely 
on  wire  services. 

"A  NARAS  spokesman  said 
access  for  photographers  was 
limited  because  of  fire  marshal 
orders."  the  editor's  note  read. 
“But  he.  and  another  NARAS 
spokesman,  also  made  note  of 
the  Times'  ongoing  investiga¬ 
tion  of  the  academy’s  philan¬ 
thropic  activities." 

The  Times  scries,  winner  of  a 
Pulitzer  Prize  in  1999,  ran  in 
1 998  and  reported  that 
MusiCares,  one  of  NARAS’ 
charities,  spent  about  10%  of  its 
annual  income  on  its  main  char¬ 
itable  cause  —  giving  medical 
and  financial  help  to  indigent  or 
ailing  performers  —  while 
spending  heavily  on  profession¬ 
al  services,  fund-raising,  and 
other  e.xpenses.  The  series 
prompted  an  Internal  Revenue 
Service  investigation  of  the 
organization’s  financial 
procedures. 

Thomson  reports 
heavy  interest 

Thomson  Corp.  has  fielded 
LSO  inquiries  so  far  in  response 
to  its  announced  sale  of  all  its 
55  U.S.  and  Canadian  dailies, 
excluding  Canada’s  Globe  and 
Mail,  said  Stuart  Gamer,  presi¬ 
dent  of  the  new  spaper  division. 
The  company  expects  to  send 


out  copies  of  the  prospectus  to 
potential  buyers  next  week. 

The  interest  has  come  mainly 
from  other  newspaper  groups, 
including  one  in  the  United 
Kingdom,  plus  investment 
firms.  Gamer  said.  The  compa¬ 
ny  announced  two  weeks  ago  it 
was  getting  out  of  newspapers 
to  pursue  its  Internet  interests. 

Media  setback 
in  La.  gag  case 

Few  defendants  have  the  gift 
of  gab  that  former  Louisiana 
Gov.  Edwin  Edwards  has,  but 
so  far  he  and  his  co-defendants 
—  plus  a  coalition  of  news 
organizations  —  are  fighting  a 
losing  battle  to  overturn  the  gag 
orders  in  two  corruption  trials. 

The  latest  setback  (Kcurred 
Feb.  2 1  when  a  divided  federal 
appeals  court  in  New  Orleans 
refused  to  overturn  a  gag  order 
in  an  upcoming  insurance  fraud 
trial  against  Edwards  and  the 
state’s  current  insurance  com¬ 
missioner,  Jim  Brown.  By  a  2-1 
vote,  the  panel  refused  to  over¬ 
turn  the  order  immediately,  but 
it  did  order  an  expedited  hear¬ 
ing  to  allow  the  media  outlets  to 
argue  in  support  of  Brown.  The 
commissioner  argues  the  order 
undermines  public  trust  in  his 
office  by  preventing  him  from 
responding  to  allegations  of 
wrongdoing. 

U.S.  District  Judge  Frank 
Polozola  has  also  imposed  a 
gag  order  in  the  ongoing  trial 
of  Edwards  and  others  on  cor¬ 
ruption  charges  related  to  river- 
boat  gambling.  “We  have  all 
kinds  of  access  issues  in  these 
trials,"  said  Linda  Lightfoot, 
executive  editor  of  The 
Advoeate  in  Baton  Rouge.  “1 
told  my  publisher,  T  think  I’ve 
spent  more  time  on  this  case 
than  the  defendants  have.’” 

In  addition  to  The  Advocate, 
other  news  organizations  fight¬ 


ing  the  gag  order  include  The 
Tmes-Picayune  in  New 
Orleans,  The  As.sociated  Press, 
and  the  Louisiana  Press 
Association. 

Big  Apple  paper 
goes  Mile-High 

The  New  York  Ttmes  may 
have  to  change  its  name  to  the 
“National  Times.”  after  adding 
yet  another  printing  site  for  its 
national  edition. 

Through  a  deal  with  The 
Denver  Post,  the  Times  will 
begin  printing  its  national  edi¬ 
tion  today  in  Denver.  Full 
seven-day  subscriptions  will  be 
offered  to  Denver  residents 
who  have  had  to  make  do  with 
only  the  Sunday  edition  until 
now.  Delivery  time  also  will 
be  earlier  thanks  to  the  new 
printing  site. 

The  New  York  Times' 
national  edition  is  printed 
in  13  U.S.  cities. 

‘Boulder  Planet’ 
out  of  this  world 

The  owner  of  the  Boulder 
(Colo.)  Planet  laid  off  his  staff 
and  closed  the  weekly  Feb.  1 6. 
ending  a  three-year  financial 
struggle  for  the  paper.  Owner 
Doug  Greene  said  he  hopes  to 
refocus  his  company  on  the 
Internet. 

The  Planet  launched  in  July 
1996,  and  reached  a  distribution 
of  about  34.000.  But  it  failed  to 
establi.sh  itself  in  a  market  that 
was  already  home  to  The  Daily 
Camera',  Colorado  Daily,  a  free 
tabloid;  and  Boulder  Weekly,  an 
alternative. 

N.Y.  Times  Co.  plans 
to  sell  smaller  papers 

The  New  York  Times  Co. 
announced  Feb.  25  plans  to  sell 
four  of  its  smaller  dailies,  three 
nondailies,  and  all  nine  tele¬ 
phone  directories  in  an  effort 


to  streamline  the  Regional 
Newspaper  Group. 

“We  believe  our  shareholders 
will  be  better  served  by  focusing 
our  regional  newspaper  efforts 
on  larger  newspapers,  such  as 
the  Worcester  [Mass.]  Telegram 
&  Gazette,  which  we  acquired 
last  month,”  said  CEO  and 
President  Russell  T.  Lewis. 

The  properties  being  sold 
made  up  $52.7  million,  or  2%, 
of  the  company’s  1999  revenues. 
The  dailies  on  the  block  are  the 
Santa  Barbara  (Calif.)  News- 
Press,  The  Daily  World  in 
Opelousas.  La.,  Palatkit  (Fla.) 
Daily  News,  and  Lake  City 
(Fla.)  Reporter.  The  non¬ 
dailies,  all  in  Florida,  are 
The  News-Sun  in  Sebring, 

The  News-Leader  in 
Femandina  Beach,  and  the 
Marco  Island  Eagle. 

Freedom  gives  green 
to  Orange  university 

Freedom  Communications 
Inc.,  parent  of  The  Orange 
County  Register  in  Santa  Ana, 
Calif.,  has  given  $500,000  to 
Chapman  University  in  Orange 
to  create  a  new  lectureship  and 
professor’s  post  in  business. 

The  new  program  will  start 
this  fall,  and  is  aimed  at  teach¬ 
ing  students  about  the  Orange 
County  business  climate, 
exploring  business  ethical 
issues,  and  providing  mentoring 
opportunities.  Dubbed  the 
Orientation  Lectureship,  it  is  for 
Chapman  undergraduates  seek¬ 
ing  bachelors’  degrees  in  the 
School  of  Business  and 
Economics.  The  program  will 
feature  lectures  by  Chapman 
faculty  and  Orange  County 
business  leaders. 

—  Reported  and  written  by 
Joel  Davis, 
Mark  Fitzgerald, 
Lucia  Moses,  Joe  Strupp, 
and  Jason  Williams 
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Fourthestate 

By  Lucia  Moses 

Former  CNHI  chief 
joins  long  list  of 
Thomson  lookers 


When  Thomson  Corp.  an¬ 
nounced  it  was  getting 
out  of  the  newspaper 
business  to  focus  on  the 
Internet,  the  timing 
couldn’t  have  been  better  for  Ralph  Martin. 

Martin,  a  former  Thomson  Newspapers 
executive,  has  been  on  the  lookout  for  markets 
to  start  his  own  newspaper  company  since  he 
quit  as  CEO  of  Community  Newspaper 
Holdings  Inc.  (CNHI)  last  November.  He  had 
just  returned  home  to  Birmingham.  Ala.,  from 
a  meeting  with  investors  in  New  York  when  he 
learned  that  Thomson’s  49  U.S.  and  five 
Canadian  dailies  became  available.  The  next 
thing  he  knew,  the  investors  were  calling  him. 
Could  this  be  the  announcement  that  would 
jump-start  his  plan? 

“I’ll  be  buying  newspapers  again,  and  who 
knows?  I  might  take  a  shot  at  some  of 
Thomson’s  properties,”  he  said. 

Martin,  46,  has  been  working  on  a  plan  to 
buy  newspapers  and  surround  them  with 
other  types  of  media  —  a  multimedia  twist 
on  the  clustering  strategy  Thomson  adopted 
in  the  1990s.  He  is  working  with  two  lawyer 
partners  and  the  Bear,  Steams  &  Co.  invest¬ 
ment  bank. 

“I  would  like  to  have  print,  broadcast,  and 
Internet  [properties]  in  an  area,”  he  said. 
“What  you’re  banking  on  is  to  position  your¬ 
self  on  future  FCC  [Federal  Communications 
Commission]  changes.”  Currently,  the  FCC 
bans  newspapers  from  owning  broadcast  sta¬ 
tions  in  their  markets. 

Already  in  good  shape  with  capital,  Martin 
said  it’s  a  matter  of  finding  the  right  market. 
He  wants  to  find  six  in  the  75,000-  to 
150,000-population  range  in  different  parts 
of  the  United  States. 

Martin  helped  found  CNHI  in  December 
1996  and  grow  the  company  from  zero  to 
more  than  200  small  papers  in  22  states, 
including  95  dailies.  CNHI  and  Martin  part- 


What  you’re 
banking  on  is  to 
position  yourseif 
on  future  FCC 
changes. 

—  Ralph  Martin 
former  CEO 

Community  Newspaper  Holdings  Inc. 

ed  ways  last  year  because  the  company  was 
not  ready  to  embrace  his  idea  of  buying  other 
kinds  of  media. 

Wall  Street,  on  the  other  hand,  has  been 
keen  on  the  idea,  and  especially  high  on  the 
newspaper  component,  Martin  said.  “They 
would  like  to  see  that  print  anchor  in  there 
because  it  provides  a  safety  net,”  he  said. 

The  Thomson  properties  are  small-  to 
midsize  papers,  concentrated  in  groups  main¬ 
ly  in  the  South  and  Midwest.  They  are 
expected  to  attract  a  plethora  of  potential 
buyers,  including  Pulitzer  Inc.,  Athens,  Ga.- 
based  Community  Newspapers  Inc.,  and  pos¬ 
sibly  CNHI.  Martin  has  the  advantage  of 
knowing  Thomson’s  people  and  culture,  the 
result  of  19  years  with  the  company.  He  also 
kept  in  contact  after  he  left  in  1994.  While 
building  CNHI,  he  bought  some  of  Thom¬ 
son’s  castoffs.  But  he  also  knows  there  are 
no  guarantees  that  he’ll  walk  away  with  some 
of  Thomson’s  papers  this  time.  “Whoever 
can  afford  to  pay  the  price  will  get  a  shot,”  he 
said.  ■ 

Alternatives  feast 
at  dot-com  banquet 

For  alternative  newsweeklies,  it  wasn’t 
always  easy  being  free.  But  alternatives 
continue  to  gain  popularity  with  national 


advertisers,  the  latest  numbers  confirm. 
Sales  in  the  Alternative  Weekly  Network 
(AWN),  a  sales  cooperative  representing 
80%  of  the  nation’s  alternatives,  including 
The  Village  Voice  and  LA  Weekly,  jumped 
34%  to  $27.1  million  in  1999  as  advertisers 
spent  more  to  build  awareness  with  their 
young,  affluent  readers. 

The  AWN  has  been  on  a  growth  spurt 
since  it  spun  off  from  the  Association  of 
Alternative  Newsweeklies  in  1995.  Gross 
billings  shot  up  50%  in  1998  and  1 1 1%  the 
year  before,  for  example. 

The  group  benefited,  as  did  mainstream 
newspapers,  from  the  bumper  crop  of  dot¬ 
com  advertising  in  1999.  Other  strong  cate¬ 
gories  were  broadcast  media  companies 
such  as  HBO  and  Fox,  telecommunications, 
and  apparel. 

Philly  transit  paper 
wins  another  round 

Both  sides  in  the  case  against  a  Phila¬ 
delphia  transit  paper  are  preparing  for  a 
drawn-out  battle  after  a  federal  appeals  court 
on  Feb.  22  denied  a  motion  to  temporarily 
stop  the  paper  from  being  distributed  in  the 
transit  system. 

The  decision  represented  the  latest  set¬ 
back  for  a  group  of  newspapers  that  is  chal¬ 
lenging  Metro.  The  Philadelphia  Inquirer, 
The  Philadelphia  Daily  News,  The  New  York 
Times,  and  USA  Today  parent  Gannett  Co. 
Inc.  are  still  pursuing  their  case,  their 
lawyer  said. 

The  papers  are  arguing  that  Metro's,  con¬ 
tract  with  the  Southeastern  Pennsylvania 
Transportation  Authority  unfairly  gives  the 
free  tabloid  exclusive  distribution  rights  on 
bus  and  subway  platforms  where  other 
papers  can’t  be  sold  and  gives  a  governmen¬ 
tal  agency  control  over  the  paper’s  content. 

Metro's  publication  marks  the  U.S.  debut 
of  Sweden-based  media  conglomerate 
Modem  Times  Group,  which  publishes  tran¬ 
sit  papers  in  Europe  and  South  America. 

Morris  expands  in  Alaska 

Augusta,  Ga.-based  Morris  Communica¬ 
tions  Corp.  bought  the  stock  of  Homer  News, 
a  3,8()0-circulation  weekly  in  Alaska,  from 
four  investors.  Morris  already  owns  two 
dailies,  four  specialty  publications,  and  six 
radio  stations  in  Alaska. 
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Sprint  home 


Log  on  to  Ofrice.com 

Post  question  in  finandal 
community  center 

Review  latest  trends  in  employee 
benefits 

Use  interactive  tool  to  analyze 
financial  impact  of  new  plan 

Schedule  meeting  with  decision  team 

Order  new  desk  to  put  feet  up  on 


Today's  businesspeople  are  always  thinking.  Always  looking  for  better  answers  and  solutions. 
Now  they  can  find  them  at  Office.com— the  top-rated  online  business  center  with  expert, 
in-depth  information  on  nearly  150  industries  and  professions,  unparalleled  tools  and  access 
to  the  people  and  services  businesspeople  need  the  most.  The  new  way  tO  work." 


office  icom^ 

a  service  from  winstar 


^2000  Offictcom  Inc  M  rights  reserved.  Rated  Ml  online  business  center  overall  and  on  value  to  end  users  by  Cahners  IrhStat  Group,  December  1999. 
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Thomson  Corp. 
stops  the  presses 

It’s  certainly  been  a  busy  year  for  media.  The  future  shocktroopers  have  barely 
stopped  yammering  about  how  the  media  world  changed  utterly  and  eternally  when 
Time  Warner  agreed  to  be  gobbled  up  by  America  Online  just  six  weeks  ago.  Now 
some  of  these  same  observers  divine  a  dark  portend  for  the  newspaper  industry  in 
Thomson  Corp.’s  decision  to  sell  all  its  papers  save  the  flagship  in  Toronto,  The 
Globe  and  Mail.  Is  this,  they  wonder  aloud,  the  beginning  of  the  end  for  the  print¬ 
ed  newspaper? 

That  view  can’t  be  dismissed  out  of  hand.  After  all,  the  company  we’re  talking 
about  here  isn’t  some  group  of  dentists  who  fancied  themselves  venture  capitalists 
back  in  the  198()s  and  cobbled  together  a  bunch  of  papers  to  ride  the  run-up  in  prices. 
Thomson  has  been  operating  newspapers  since  1934,  and  along  the  way  it  has  owned 
some  of  the  best,  including  The  Times  in  London.  At  the  beginning  of  the  1990s,  no 
one  owned  more  U.S.  daily  newspapers  than  Thomson.  Decades  ago,  Thomson 
showed  the  industry  how  chain  ownership  should  work.  More  recently,  its  clustering 
strategy  has  become  a  model  for  all  group  publishers.  If  Thomson  is  heading  for  the 
exit  now,  is  it  because  it  knows  something  the  rest  of  the  newspaper  industry  does  not? 

Thomson  knows  something  any  well-run  company  knows:  what  business  it  wants 
to  be  in.  John  Wayne  proclaimed  that  a  man’s  gotta  do  what  a  man’s  gotta  do,  and  it’s 
no  different  for  media  companies.  Ya  gotta  know  your  core  competency,  pilgrim. 
Thomson  has  long  been  moving  towards  a  concentration  on  delivering  specialized  in¬ 
formation  electronically  and  over  the  Internet.  Its  decision  to  sell  off  its  130  daily  and 
nondaily  papers  may  have  been  a  momentary  shock  —  but  it’s  not  really  a  surprise. 

Far  from  transforming  the  media  landscape,  the  Thomson  sell-off  should  be  seen 
as  just  one  more  development  in  the  creative  destruction  that  keeps  the  newspaper 
industry  healthy.  Newspapers  are  no  more  doomed  by  this  event  than  broadcasting 
was  by  Pulitzer’s  decision  last  year  to  dump  its  TV  stations  —  something 
Thomson,  incidentally,  did  long  ago.  Big  groups  have  been  shedding  papers  for 
years.  When  Thomson  counted  its  papers  by  the  dozens  in  the  early  1990s,  so  did 
Donrey  Media  Group,  Hollinger  International’s  American  Publishing,  Stauffer 
Communications,  Freedom  Communications,  Park  Communications,  and  Media 
General.  Like  Thomson,  some  of  those  chains  left  the  newspaper  business.  Others 
made  strategic  decisions  to  thin  their  holdings.  From  those  decisions  a  new  gener¬ 
ation  of  chain  publishers  emerged,  including  Liberty  Group  Publishing, 
Community  Media  Group,  and  American  Consolidated  Media.  Community 
Newspaper  Holdings  Inc.,  which  did  not  exist  five  years  ago,  now  owns  96  dailies, 
more  than  any  othei  single  owner  in  the  United  States. 

These  chains  are  the  new  Thomsons,  and  at  some  point  in  their  evolution  they 
may  shock  their  peers  by  placing  a  big  bet  on  some  technology  yet  unknown.  The 
industry  will  miss  the  innovation  Thomson  brought  to  chain  publishing,  but  its 
decision  doubtless  opens  many  more  opportunities  for  fresh  ideas.  The  time  to  start 
worrying  about  the  newspaper  industry  is  when  it  no  longer  spawns  blockbuster 
upheavals  such  as  the  Thomson  sell-off. 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 
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CALL  FOR  ENTRIES 

The  2000  Batten  Medal 


In  an  increasingly  complicated  age,  )im  Batten  continued 
to  believe  in  the  power  of  a  single  journalist  to  produce  a 
special  kind  of  work  that  could  touch  -  and  somehow 
improve  -  the  lives  of  real  people. 

Today,  this  revered  reporter,  editor  and  newspaper 
executive  is  remembered  in  many  ways.  But  it  is  the 
annually  awarded  Batten  Medal  that  is  aimed  at  rec¬ 
ognizing  one  person  whose  career  work  embodies 
the  values  jim  represented  —  understanding,  fair¬ 
ness,  courage  and  a  deep  concern  for  the  underdog. 

Those  traits  led  the  judges  to  award  the  1999 
Batten  Medal  and  an  accompanying  $2,500  prize  to 
reporter  and  columnist  Regina  Brett  of  the  Akron 
Beacon  journal. 

In  her  first  column  for  the  Beacon  Journal,  Brett  wrote, 
'This  is  for  anyone  with  a  fragile  heart,  a  few  broken 
dreams,  a  lot  of  high  hopes  and  a  hunger  to  understand 
it  all." 

Brett  won  for  a  portfolio  that  included  a  powerful  set  of 
columns  about  her  own  experience  with  breast  cancer, 
stories  exposing  a  baby-selling  clinic  and  a  moving 
series  about  a  17-year-old  who  killed  his  abusive 
father. 

The  Foundation  for  the  Batten  Medal  is  now 
seeking  nominations  for  the  Batten  Medal  for 
2000.  The  deadline  for  entries  is  Wednesday,  I 

March  15,  2000.  I 


1999  Batten  Award 
winner  Regina  Brett 


RULES  AND  ENTRY  DETAILS 


The  2000  Batten  Medal 
and  the  $2,500  prize  will 
honor  an  individual  for  his  or 
her  body  of  work,  as  reflect¬ 
ed  in  journalistic  examples 
published  within  the  three 
calendar  years  prior  to  janu- 
I  ary  1,  2006. 

1  The  nomination  letter 

I  should  indicate  how  the 

!  entry  reflects  the  passion  and 

humanity  that  characterized 
the  late  James  K.  Batten.  The 
winner  wHI  be  selected  by  an 
''  independent  panel  of  judges. 


The  Medal  may  be  award¬ 
ed  to  any  reporter,  columnist, 
editorial  writer,  photographer 
or  graphic  artist  whose  work 
has  appeared  in  a  daily  or 
weekly  newspaper  in  the 
United  States.  A  single  series 
or  individual  project,  however 
noteworthy,  will  not  qualify. 

'  The  entry  should  be 
accompanied  by  no  more 
than  10  articles,  photos  or 
graphics  (although  a  series 
can  count  as  one  of  the  10 
items).  Additional  supporting 


material  or  documentation  is 
allowed.  The  publication  date 
must  be  visible  on  each  piece 
of  work.  Good  quality  copies 
are  acceptable.  The  entry 
should  be  well  organized  so 
it  can  be  easily  handled. 

This  certification  should 
accompany  each  entry;  "I  cer¬ 
tify  that  the  information 
included  in  the  accompany¬ 
ing  materials  for  the  2000 
Batten  Medal  accurately  and 
truthfully  reflects  the  entry, 
dates  of  publication  and  its 
impact  and  outreach."  The 
certification  must  be  signed 
and  dated. 


ENTRIES  SHOULD  BE  MAILED  TO: 
Foundation  for  the  Batten  Medal 
c/o  David  Yamold, 

Executive  Editor 
San  Jose  Mercury  News 
750  Bidder  Park  Drive 
San  lose,  CA  95190 

QUESTIONS  SHOULD  BE  DIRECTED  TO; 
Zachary  Stalberg,  Editor  , 

Philadelphia  Daily  News  ^■ih' 

P.O.  Box  7788 
Philadelphia,  PA  19101 
E-Mail;  stalbez@phillynews.com  ^Hjb 
Telephone;  215-854-5905 
Fax;  215-854-4463  m 


1/ 


letters@mecliainto .  com 


‘Mating  sounds  of  dinosaurs’? 

Who’s  going  to  do  the  definitive  tale  of 
what  the  Thomson  Newspapers  sale  says 
about  our  “profession”?  [E&P,  Feb.  21,  p.  2.] 

I  watch  with  amusement  the  total  lack  of 
comment  in  America’s  newspapers. 

I  recall  the  extensive  newspaper  coverage 
given  The  Kansas  City  [Mo.]  Star's  sale  to 
Knight  Ridder,  The  New  York  Times'  purchase 
of  The  Boston  Globe,  and  the  Morris 
Communications  Corp.’s  buy  of  Stauffer 
Communications’  20  dailies  a  few  years  ago. 

What  I  think  I’m  “hearing”  is  stunned  silence. 

The  three  sales  above  pale  in  comparison  to 
the  1 30  Thomson  Newspapers  properties  plus 
Thomson  Interactive  Media.  History  will 
probably  recount  this  tale  as  the  “obit  of  our 
industry.”  I  believe  all  we  are  hearing  is  “the 
mating  sounds  of  dinosaurs.” 

Walter  Brooks 
editor  and  publisher 
Best  Read  Guide  Inc. 

Orleans,  Mass. 

Correction 

MOVin  on  in  “Parenting  sites  look  for  partners’ 

Enough  already.  Editors  come  and  go,  with  [E&P,  Feb.  14,  p.  44],  it  was  reported  incor- 


little  or  no  fanfare,  for  a  variety  of  reasons:  rectly  that  the  UrbanBaby  Network’s  25 

The  chemistry  doesn’t  work,  they  disagree  employees  are  all  work-at-home  mothers.  In 
with  the  publishers,  they  have  better  offers,  fact,  the  company  has  a  diverse  group  of  male 
they’re  seeking  more  opportunities,  not  to  and  female  employees,  a  number  of  whom 
mention  a  variety  of  other  personal  and/or  work  in  its  main  office  in  New  York, 
family-related  reasons. 

I,  therefore,  find  the  attention,  ongoing 
publicity,  and  accommodation  accorded  to 
Lorraine  Branham  since  her  resignation  from 
the  Tallahassee  Democrat  last  October  — 
simply  because  she  happens  to  be  black  — 
not  only  offensive  but  bordering  on  obscene. 

The  cover  and  15  pages  in  your  Jan.  17 
issue  seem  like  overkill,  which  is  doing  noth¬ 
ing  to  aid  race  relations.  In  fact,  I  found  the 
story  divisive. 

Let’s  move  on.  There  should  be  more  to 
publishing  a  magazine  than  simply  filling  up 
the  pages. 

Mary  Suchcicki 
writer/editor/consultant 
South  Amboy,  N.J. 


YEARS  AGO 


NEWSPAPERDOM® 

from  Editor  «fe  Publisher,  Feb.  25,  1950 

Beginning  March  I,  the  New  York 
Herald  Tribune  will  make  a  bold  bid 
for  circulation  in  New  York  City’s  vast 
after-supper  market,  which  has  been  pre¬ 
empted  for  a  decade  by  the  morning 
tabloids. 

For  the  first  time  in  its  nine-year  histo¬ 
ry,  the  Heywood  Broun  Award  has  been 
voted  to  two  men  for  two  separate  entries. 
The  winners  are  Herbert  Block  (Her- 
block),  Washington  Post  cartoonist,  and 
Ted  Poston,  New  York  Post  reporter. 


Continuing  the 

Tradition.. 

pressing 


In  2000,  America 
East  has  more  to  offer 
than  ever  before  ivith  an 

expanded  exhibit 

floor  that  includes  more 

than  150  exhibiting 
companies  and  a 

Specialized  tieW 

media  area,  nus, 

there  are  more  than 

30  educational 
sessions  on  a  variety  of 
topics  including  the 

New  Media  World 

Symposium. 


Sponsored  by  America  hast. 
Editor  &  Eubiisher  ami  /.? 
state  press  associations. 


April  3-6.  2000 

Hershey  Lodge  & 

Convention  Center 
Hershey,  PA 

For  more  than  30  years  America  East  has 
been  the  premier  newspaper 
operations  and  technoiog\’ 
show  of  the  eastern  United 
States,  ranking  second 
only  to  NEXPO.As  we 
enter  the  new  centuiy; 

America  East  brings  a  histor}'  of  providing 
what  newspapers  need,  when  they  need  it, 
with  the  foresight  to  look  ahead  at  growth 
and  change. 

Whether  your  duties  involve  pnxiuction. 
advertising,  editorial,  circulation  or  general 
management,  you  can  explore  the  latest 

pixxlucts,  learn  from 
I  /  jlH  I  J  I  \  U  industn'  experts  and 

w  •  *  iL  •  colleagues.  All  at  an 
incredibl}^  reasonable  price.  In  a  town  tamous 
for  its  chocolate,  America  E;ist  is  one  of  the 
sweetest  deals. 

For  more  information: 
www.america-east.  com 
e-maii:  Juiiad&pa-news.org 
phone:  717-703-3000 


PLAY  IT  AGA 

Bill  Kovach,  after  40  years  of  raising  a  ruckus,  fro, 
of  new  threats  to  ‘quality’  journalism —and  calls  f 


),  m  Nashville  to  Nieman,  warns 
f  or  protecting  the  principles 


Kovach  works  on  his  old  portable 
at  his  Harvard  office  in  Cambridge, 
Mass.  He  also  has  a  computer, 
and  its  screen  saver  scrolls  the 
First  Amendment.  “Anything 
worthwhile  in  this  life,”  he 
maintains,  “is  risky.” 


By  Bill  Kirtz 

The  conscience  of  American 
journalism  —  Bill  Kovach  has  a 
strong  claim  to  that  title.  The 
son  of  an  illiterate  Albanian 
orphan,  he  has  been  shaking, 
not  stirring,  the  press  ever  since  he  quit  his 
first  job  because  the  Johnson  City  (Tenn.) 
Press-Chronicle  refused  to  let  him  cover  civil 
rights.  During  six  years  at  The  Tennessean  in 
Nashville,  he  covered  the  civil-rights  struggle 
and  politics  —  and  he  sparked  ground-break¬ 
ing  freedom-of-information  laws. 

Then  came  20  years  at  The  New  York 
Times,  as  a  reporter,  deputy  national  editor, 
Washington  bureau  chief,  and  contender  for 
the  top  editor’s  job.  (He  also  arranged  the 
photocopying  of  the  Pentagon  Papers.)  In 
1986,  he  began  23  temjjestuous  months  of 
reviving  the  Atlanta  Journal-Constitution, 
which  he  led  to  two  Pulitzer  Prizes,  but 
whose  owners  (Cox  Newspapers)  were 
offended  by  what  one  executive  called  his 
“take  no  prisoners”  philosophy  of  reporting. 

In  the  footsteps  of  his  childhood  idol,  cru¬ 
sading  editor  and  civil-rights  advocate  Ralph 
McGill.  Kovach  got  management  to  increase 
the  news  budget  38%.  In  what  some  veterans 
considered  a  purge,  more  than  50  of  some  400 
newsroom  employees  left  the  paper.  Kovach 
replaced  them  with  aggressive  newcomers.  He 
riled  Atlantans  outside  the  newsroom  as  well, 
with  stories  of  banks  restricting  loans  in  black 
neighborhoods  and  about  a  grand-jury  investi¬ 
gation  of  local  icon  Coca-Cola. 

After  repeated  fights  with  management. 
Kovach’s  stormy  resignation  as  editor  triggered 
staff  marches  and  Hollywood  interest. 
Eventually  it  led  him  to  Harvard  University, 
first  as  a  Nieman  Fellow  and.  since  1989,  as 
curator  of  the  Nieman  Foundation  for 
Journalism.  From  that  prestigious  perch,  he 
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^  Covering  events  surrounding  a  civil-rights  sit-in  in  Nashville  in  the  early 
1960s:  In  the  footsteps  of  a  hero,  Atlanta  editor/columnist  Ralph  McGill. 


A  I’d  graduated  from  East  Tennessee 
«  State  College  in  1 959  with  a  degree  in 
biology,  minoring  in  English,  and  was  going 
to  Duke  University  to  take  a  master’s  [degree] 
in  animal  behavior.  1  needed  a  summer  job, 
and  found  one  at  the  Johnson  City  Press- 
Chronicle.  A  month  into  the  Job,  I  called 
Duke  and  told  them  to  find  someone  else  for 
the  fellowship,  because  1  had  found  my  life’s 
work.  1  Just  fell  in  love  with  it, 
covering  breaking  stories  and  general-assign¬ 
ment  work.  By  the  end  of  the  first  month, 
1  had  been  given  the  main  political  beat  on 
the  newspaper,  covering  county 
government. 


every  second.  It’s  the  greatest  education  in 
the  world.  We  took  it  as  our  responsibility  to 
spend  time  with  blue-collar  workers,  people 
on  the  assembly  line.  My  responsibility  [as  a 
reporter]  is  to  observe  society.  I  have  access 
to  things  no  one  else  has  access  to.  I  can  get 
into  places  no  one  else  can,  but  why  do  I  get 
in  there?  So  1  can  tell  the  rest  of  the  people 
what  they  can’t  see.  How  do  I  decide  what 
they  need  to  know  unless  I  know  them,  mix 
with  them,  understand  their  needs  and  their 
daily  life?  If  I  make  that  decision  based  on 
what  my  elite  friends  tell  me,  then  I’m  going 
to  be  telling  “them”  what  “we”  want  “them” 
to  know. 


regularly  charges  newspapers  with  losing  read¬ 
ers  because  they  pursue  profit  instead  of  seri¬ 
ous  coverage,  heads  the  Committee  of 
Concerned  Journalists,  and  clashes  with  owner 
Steve  Brill  as  ombudsman  of  Brill’s  Content 
magazine.  On  March  9,  Kovach  will  receive 
Harvard’s  Goldsmith  Career  Award  for 
Excellence  in  Journalism. 

At  the  end  of  June,  he’ll  leave  Harvard  for 
his  suburban  Washington  home,  but  hardly  to 
retire.  And  hardly,  it  seems  from  recent  con¬ 
versations,  to  halt  his  pungent  criticism  of 
today’s  Journalism. 


Our  recent  talks  with  Kovach  started  on  a 
snowy  Cambridge  morning.  Flanked  by 
American  Society  of  Newspaper  Editors 
reports,  the  “Random  House  Unabridged 
Dictionary,”  and  the  Bible,  Kovach  sits 
between  a  computer  whose  screen  saver 
scrolls  the  First  Amendment  and  the  portable 
typewriter  he  uses  for  correspondence.  Trim 
in  corduroys  and  sweater,  the  silver-haired 
67-year-old  leans  back  and  talks  about  the 
media,  mistakes,  the  movies,  and  the  search 
for  the  “soul  of  Journalism.” 

QHow  did  you  break  into  jour- 
♦  nalism? 


Qln  1959,  with  a  wife  and  three  chil- 
•  dren  to  support,  you  started  in 
journalism  at  $65  a  week.  So  how  do  you 
feel  as  Time  employees  calculate  the 
seven-figure  value  of  their  stock  options 
as  a  result  of  the  Time  Warner/America 
Online  deal? 

More  and  more.  Journalists  are  part 
♦  of  the  elite,  socially  and  economical¬ 
ly.  of  the  country.  That  gap  between  them 
and  the  mass  of  citizens  who  rely  on  them 
and  depend  on  them  makes  you  nervous. 
The  thing  I  loved  most  about  my  career  in 
Journalism  was  that  you  could  get  out 
among  all  people  and  learn  something  new 


QCan  you  count  on  “them”  to  read 
.♦  newspapers? 

I’ve  always  been  frustrated  with  [the 
♦  belief  that]  readers  abandoned  news¬ 
papers.  If  you  look,  from  the  1970s,  at  the 
decline  in  circulation  among  newspapers, 
you’ll  find  that  newspapers  abandoned  their 
readers  —  and  not  vice  versa.  The  Atlanta 
newspapers  cut  off  all  of  southern  Georgia 
because  it  was  too  costly  to  drive  [copies] 
down  there  to  deliver  them.  Chicago  cut  off 
southern  Illinois.  The  Philadelphia  Inquirer 
cut  off  western  Pennsylvania.  Newspapers  all 
over  the  country  abandoned  readers.  As 
newspapers  moved  their  demographics  up. 
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and  as  they  shrunk  their  distance  in  order  to 
maintain  a  level  of  profit  that  has  consistent¬ 
ly  been  higher  than  other  industries  in  the 
United  States,  they  abandoned  readers. 

^  Can  we  get  them  back? 

A  Once  you  break  the  habit  of  reading 
♦  the  newspaper  —  and  it  is  a  habit  — 
it  doesn’t  just  crank  up  again.  If  the  time 
comes  when  the  world  is  a  little  more 
uncertain,  people  are  going  to  need  to  know 
a  little  bit  more  about  how  the  world  really 
works  today  and  what  these  decisions  mean 


the  streets  and  talking  to  live  people  — 
something  we’d  [moved]  away  from  —  I 
supported  it.  I  have  become  concerned  over 
time  with  the  way  some  news  organizations 
use  civic  Journalism  to  justify  boosterism 
and  to  become  part  of  the  ruling  oligarchy 
in  a  community,  which  1  think  is  dangerous. 
The  extent  to  which  civic  journalism 
becomes  an  excuse  to  rule  a  city,  which 
some  news  organizations  do,  is  a  dangerous 
trend.  But  the  original  concept  —  to  find 
out  and  to  report  back  to  the  community 
what  was  on  its  collective  mind  —  I  think 
it’s  an  important  thing. 


open  and  honest  with  your  audience  about 
who  you  are,  what  you’re  doing,  and  why 
you’re  doing  it  the  way  you’re  doing  it.  I 
think  they  have  a  right  to  know.  So,  yeah,  it 
could  be  risky,  but  anything  worthwhile  in 
this  life  is  risky.  And  your  standards  could 
just  as  well  serve  as  a  blueprint  for  your 
defense  against  a  lawyer. 

QWhy  do  you  oppose  newspapers 
*  taking  government  money  to  run 
anti-drug  messages? 

The  government  has  a  specific  agenda 
♦  on  the  drug  issue.  It  only  supports  a 


A  Let  the  sunshine  in:  Kovach  (above,  at  right,  with  head 
down)  is  turned  away  from  the  state  Senate  chambers  in 
Nashville  in  1965,  after  it  passed  a  resolution  banning 


reporters  during  committee  votes.  The  Tennessean  took 
the  state  to  court,  and  won,  leading  to  what  Kovach  calls 
“the  beginning  of  what  are  now  called  ‘sunshine  laws.’” 


certain  line,  which  comes  very  close  to  pro- 


Kovach  (below,  emerging  from  car)  covers  Wounded  Knee 
standoff  between  Native  Americans  and  law-enforcement 
personnel  for  The  New  York  Times  in  the  1970s. 


to  them.  They’re  going  to  come  looking  for 
a  source  of  that  information.  And  newspa¬ 
pers,  or  some  version  of  newspapers,  can 
fill  that  void.  There’ll  always  be  a  need  for 
quality  information  on  which  you  can  make 
decisions.  The  trick  is  to  make  sure  they 
recognize  you  as  the  one  providing  that,  and 
once  they  do  that,  then  you  make  it  avail¬ 
able  to  them. 

QCan  the  so-called  “Civic  Jour- 
*  nalism”  movement  improve  news¬ 
papers’  quality? 

When  civic  journalism  brought  a 
♦  renewed  interest  in  getting  out  into 

WWW.editorandpublisher.com 


Q  You’ve  advocated  a  set  of  “best 
practices”  for  covering  people 
caught  up  in  highly  newsworthy  public 
events.  Wouldn’t  such  standards  be  a  blue¬ 
print  for  plaintiffs  suing  the  press? 

Certainly.  Any  time  you  announce 
♦  publicly  the  standards  by  which  you 
want  to  be  judged,  a  good  lawyer  can  turn 
that  into  a  brief  in  a  libel  suit  or  in  any  other 
kind  of  a  case.  I  think  that’s  a  risk  you  always 
run  with  standards.  But  I  think  the  other  side 
of  the  question  is:  if  you  want  to  develop  the 
kind  of  relationship  that  I  think  is  absolutely 
necessary  for  the  survival  of  independent, 
aggressive  journalism,  I  think  you  have  to  be 


paganda.  It’s  a  dangerous  precedent  to  set: 
the  government  buying  a  position  in  the 
American  press.  The  tendency  is  to  muddy 
the  water  for  the  audience.  If  the  audience 
knows  that  the  government  is,  in  effect,  buy¬ 
ing  space  in  the  newspapers,  even  in  the  form 
of  ads,  it’s  bound  to  become  suspicious  of 
other  content,  and  to  wonder  how  much  of  it 
is  influenced  by  government  spending  money 
to  push  a  certain  line, 

^  You’re  concerned  about  technolog- 
♦  ical  changes  in  the  media.  Why 
should  traditional  journalists  be  con¬ 
cerned? 
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A  The  values  of  a  visual  communica- 
♦  tions  system  and  a  print  communica¬ 
tions  system  begin  to  merge  somewhat.  You 
see  it  happening  all  the  time  now.  News  orga¬ 
nizations  that  have  both  visual  and  print  out¬ 
lets  are  putting  them  together  in  one  unit. 
That's  the  trend  of  the  future. 

^  What’s  so  disturbing  about  that? 

A  How  you  maintain  the  standards  of 
♦  quality  print  journalism  —  because 
we're  now  appearing  in  an  environment  that 
makes  anyone  a  publisher,  anyone  a 
reporter,  but  does  not  make  anyone  a  jour¬ 
nalist.  What  we  have  to  do  is  to  make  sure 
that  the  way  we  conduct  our  business  cele¬ 
brates  the  principles  of  Journalism  and 
makes  those  principles  acutely  well-known 
to  the  public,  so  the  public  recognizes  the 
difference  between  Journalism  and 
other  forms  of  communication,  and 
that  we  help  them  understand  why  it's 
important  to  come  to  us  when  they 
need  to  know  something. 

QIn  the  recent  book  “Warp 
*  Speed,”  you  and  Tom  Rosen- 
stiel,  vice  chairman  of  the  Committee 
of  Concerned  Journalists,  contend 
that  today  there's  more  news,  but 
more  unreliable  and  incomplete  news. 

Are  things  worse  now  than  when  you 
left  Atlanta  in  1988  claiming  that  you 
couldn’t  conduct  the  kind  of  Journal¬ 
ism  that  was  the  only  reason  to  be  in 
Journalism? 

It's  a  lot  tougher  now.  The  pres- 
♦  sure  that  1  was  referring  to  [in 
Atlanta]  was  the  pressure  to  become 
much  more  commercial  in  the  thinking 
about  how  you  put  out  a  news  report, 
and  I  think  that's  been  one  of  the  most  dam¬ 
aging  trends  of  the  past  two  decades.  Most 
Journalists  are  struggling  with  the  idea  that 
everything  has  to  be  appealing  to  a  mass 
market.  Not  Just  some  things,  but  every¬ 
thing  —  the  whole  concept  of  the  report. 
You  can  make  decisions  that  are  driven  by 
the  economics  of  the  reporting,  not  by  the 
intrinsic  value  of  the  report  to  the  citizen. 
...  That  kind  of  pressure  is  what  editors  in 
newsrooms  are  struggling  with  all  the  time. 

QIs  AOL’s  purchase  of  Time  Warner 
*  a  significant  step  down  this  mixed 
media  road? 


Alt's  enormously  significant.  You  now 
♦  have  an  Internet  company  that  is 
merging  with  print,  broadcast,  and  other 
forms  of  communication.  You're  got  every¬ 
thing  in  the  mix  now,  and  the  tail  that's  wag¬ 
ging  the  dog  is  AOL,  which  has  no  tradition, 
no  history,  no  grasp  of  Journalism  and  the 
principles  that  make  Journalism  what  it  is. 

C~^  «  know  that? 

A  If  you  noticed,  when  [AOL  chairman 
♦  and  CEO]  Steve  Case  stood  up  the 
day  they  announced  the  deal,  the  litany  he 
recited  was  entertainment,  personal  shop¬ 
ping,  and  personal  interconnection  —  tele¬ 
phone  service.  He  never  mentioned  Journal¬ 
ism.  The  question  is:  does  Steve  Case  see 
Time  and  Fortune  and  Sports  Illustrated  and 
CNN  merely  as  economic  devices,  as  tools  to 


generate  more  revenue  for  this  new  corpora¬ 
tion?  1  don't  know,  but  it  raises  a  fundamen¬ 
tal  question.  You  now  have  one  of  the  major 
communication  systems  of  the  world  con¬ 
trolled  by  someone  who  has  no  background 
and  has  exhibited  no  desire  to  be  involved  in 
the  world  of  Journalism. 

QThis  isn’t  the  first  time  nonjour- 
*  nalists  have  acquired  a  news  or¬ 
ganization. 

And  you  saw  what  happened  to  NBC 
♦  when  General  Electric  took  over. 
Look  at  the  quality  of  news  on  NBC.  More 
features.  You  have  all  sorts  of  business  deals. 
You  have  this  wonderful  book  [“The  Greatest 


Generation”]  by  Tom  Brokaw,  but  it's  pro¬ 
moted  on  NBC  television  news,  and  NBC  as 
a  company  has  25%  of  the  book,  so  it's  self¬ 
promotion.  self-referential  Journalism,  which 
is  of  no  use  to  anybody  except  the  people 
who  own  it. 

QOf  course,  NBC  isn’t  the  only  cul- 
♦  prit  here. 

On  ABC,  the  movie  of  the  week  is 
♦  going  to  be  a  Disney  movie.  It’s  all 
self-promotion.  It  seems  to  be  constructed 
with  an  eye  toward  the  bottom  line  rather  than 
with  an  eye  toward  the  needs  of  the  audience 
as  citizens. 

QAs  one  of  the  founders  of  the 
♦  Committee  of  Concerned  Jour¬ 
nalists,  you’ve  been  holding  conferences 
and  making  these  points  for  years.  But 
have  the  committee’s  efforts  have 
had  any  real  effect,  or  are  you  Just 
preaching  to  the  converted? 

I’m  an  optimist.  That’s  the  way 
♦  I'm  cut  out,  and  you  can’t  keep 
trying  to  do  things  if  you’re  not  an 
optimist.  The  most  encouraging  thing 
I  see  is  from  a  lot  of  young  Journalists 
that  we  hear  from.  Just  recently,  we 
sent  out  a  letter  to  over  3,000  people 
with  a  copy  of  the  principles  of  Jour¬ 
nalism  as  we’ve  been  able  to  identify 
them  after  two  years  of  forums  with 
Journalists  all  over  the  country.  As  a 
reaction  to  that,  I  get  e-mail  almost 
every  day  from  young  Journalists  who 
are  saying,  “What  can  I  do  to  help? 
1  don’t  see  the  principles  being  fol¬ 
lowed  so  closely  in  my  news  orga¬ 
nization.  How  can  I  help  spread  the 
word  here?” 

^  What  can  they  do? 

A  They’re  volunteering  to  write  Op-Ed 
♦  pieces.  I’m  most  encouraged  by 
young  Journalists. 

QSort  of  a  from-the-bottom-up 
*  movement? 

That’s  the  way  democracy  works, 
♦  always. 


QAre  Los  Angeles  Times  staffers’ 
*  protests  against  the  paper  secretly 
sharing  revenues  with  the  subject  of  stories 
[in  last  year’s  Staples  Center  deal]  an 
example  of  this? 


Standard  gauge 

The  Committee  of  Concerned  Journalists 
principles.  Journalists  must: 

•  Maintain  a  first  obligation  to  the  truth. 

I  •  Put  citizens  ahead  of  other  considerations. 

•  Stay  independent  from  faction. 

I  •  Employ  an  ethical  method  of  verification. 

!  •  Provide  an  open  public  forum. 

j  •  Report  what  is  significant  as  well  as  what 
I  is  engaging. 

I  •  Keep  news  in  proportion. 

j  •  Monitor  the  powerful. 

I  •  Remain  true  to  personal  conscience. 
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An  Innovative  Television  Special 


MEDICAL 

MANAGEMENT; 


PATTERNS  OF  QUALITY  CARE  SrStSSrirr'’ 

boys.  The  bad  news  was  that  she  has  asthma.  The  news  for  Lolly  G.  was  devastating  -  she  was  in 
desperate  need  of  a  lung  transplant.  Both  of  these  conditions  require  very  specialized  medical  care. 

Fortunately  for  both  women,  they  were  insured  by  a  managed  care  company  well  known  for  its 
excellent  preventive  care  programs.  Through  nurse  practitioners,  who  coordinate  all  the  aspects 
of  complicated  medical  care,  their  insurer  not  only  covered  their  patients’  medical  procedures,  but 
made  sure  that  when  the  patient  went  home,  the  house  was  heated  and  there  was  food  in  the 
cupboards. 

Managed  care  today  is  a  hot  topic.  You  need  to  see  this  program  to  learn  how  positive  changes  have 
affected  overall  treatment. 

MEDICAL  MANAGEMENT:  PATTERNS  OF  QUALITY  CARE  is  a  30-minute  TV  special 
produced  for  FOX’s  The  Health  Network  and  is  co-hosted  by  Kenneth  Abramowitz,  a  health 
care  analyst  for  Sanford  C.  Bernstein  &  Company. 


INFORMATIOIV  TELEVISION 
NETWORK 

For  information  on  air  dates  and  times,  or  to  order  a  VHS 
copy  of  the  program,  call  1-888-380^500. 

Visit  us  on  the  Internet  at  iMiwiw.itiiisus.com 


c 

HEALTH 


CUTTING  EDGE 

mim 


Thia  program  ie  produced  by 
Information  Television  Network 
as  part  of  the  award-winning 
series.  The  Cutting  Edge  Medical 
Report  and  is  made  possible  by 
Aetna  U.S.  Healthcare. 


“Journalism  is  the  nearest  thing  I  have  to  religion.’ 

A  Exactly.  You  had  a  CEO  [Mark  H. 

♦  Willes]  and  a  publisher  [Kathryn  M. 
Downing]  who  have  no  background  in  jour¬ 
nalism  [and]  made  a  mistake  that’s  perfectly 
understandable  if  you’re  looking  at  it  from 
the  standpoint  of  a  merchandiser,  a  mar¬ 
keter.  But  once  it  got  down  to  the  grass 
roots,  where  democracy  lives,  there  were 
reporters  down  there  who  said,  “Whoa,  wait 
a  minute,  this  is  not  the  business  we’re  going 
to  be  in.  If  you’re  going  to  be  in  this  busi¬ 
ness,  we’re  going  to  go  somewhere  else.” 

And  they  got  the  people  who  had  made  the 
decision  to  stop  and  think.  They  began  to  lis¬ 
ten  and  said,  “I  see  what  you’re  talking 
about.” 


QAny  thoughts  on 
*  this  year’s  presi¬ 
dential  campaign  cover¬ 
age? 

I’m  really  con- 
♦  cerned  about  the 
extent  to  which  it’s  become 
acceptable  practice  to  fill  hard-news  stories 
with  a  reporter’s  “attitude.”  It’s  kind  of  frus¬ 
trating  to  me  to  read  a  New  York  Times  arti¬ 
cle  [whose]  second  paragraph  says,  “There 
was  an  audible  groan  from  the  reporters.” 
It’s  bad  enough  that  reporters  groan  audibly 
when  they’re  covering  a  political  event.  It’s 
not  there  for  their  entertainment  —  it’s  their 
job  to  be  there.  But  it’s  even  worse  when  the 
editors  let  them  write  about  it:  that  sort  of 
self-referential  attitude  of  blase,  cynical, 
frustrated  journalists  covering  this  “oh-so- 
tiresome’  campaign.  A  reporters’  job  is  to 
help  me  as  a  consumer,  as  a  voter,  to  under¬ 
stand  their  campaign,  not  to  understand  their 
own  psychological  situation. 


that  the  best  economic 
sense  is  to  protect  the  prin¬ 
ciples  of  quality  journalism 
in  your  news  organization. 

QHow  do  you  relate 
*  quality  to  the  bot¬ 
tom  line? 

A  At  the  beginning  of 
♦  the  [20th]  century, 
“yellow  journalism”  was 
considered  to  be  the  only 
way  that  you  could  reach  a 
mass  audience  and  make 
money.  Hearst  and  Pulitzer 
were  fighting  it  out.  Adolph 
Ochs  and  E.W.  Scripps 
said,  “No.  I’m  going  to 
market  a  newspaper  based 
on  quality,  and  they  did.” 


QBut  you’ll  never  change  Steve 
*  Case’s  mind. 

I’m  not  going  to  accept  that.  With 
♦  Tom  [Rosenstiel]  and  others,  I  want  to 
focus  on  creating  a  short  curriculum  based  on 
these  principles  that  we  can  take  into  news 
organizations  —  seminars  on  the  principles 
of  journalism.  I  want  to  take  those  into  board- 
rooms  that  own  the  news  companies,  because 
I’m  convinced  that  when  it’s  explained  right 
—  when  the  history  and  what  we’ve  learned 
from  history  is  clear  to  people  who’ve  never 
heard  that  story  —  that  we  can  make  a  case 


QAs  the  in-house  critic  for  BrilTs 
*  Content,  you’ve  done  some  interest¬ 
ing  criticism  of  the  magazine.  Still,  only  a 
handful  of  news  organizations  have 
ombudsmen.  Will  the  concept  spread? 

It’ll  happen.  Journalism  has  to  become 
♦  more  transparent,  explaining  to  the 
reader,  “Here’s  what  we  did.  Here’s  why  we 
did  it.”  That  has  to  keep  happening.  That’s  how 
you  develop  confidence  among  readers,  so 
they  say,  “Oh,  I  see.  That’s  why  they  did  it.” 
The  only  way  we  can  convince  the  public  that 
we’re  better  than  gossip  is  to  behave  better 
than  a  gossip,  and  that  is  to  explain  to  them 


where  we  got  our  information.  And  if  we  don’t 
tell  them  why  we  do  things  we  do,  the  gossips 
will  tell  them  why  we  do  it,  and  they’re  going 
to  put  a  spin  on  it.  [But]  the  ombudsman  is 
only  going  to  be  as  good  as  the  news  organiza¬ 
tion  allows  him  to  be. 


QFor  the  past  eight  years,  there’s 
*  been  talk  about  making  a  film, 
“Above  the  Fold,”  about  your  life. 
Everybody  from  AI  Pacino  to  Harrison 
Ford  has  been  mentioned  as  screen 
Kovaches.  Why  such  interest? 

A  The  story  line:  everybody  thought  it 
♦  was  great.  In  Atlanta.  I  just  happened 
to  be  standing  in  a  spot  when  that  chasm 
began  to  open  between  my  belief  in  journal¬ 
ism  and  the  commercialization  of  the  news¬ 
room.  And  I  was  straddling  that  gap,  and  each 
year  that  passes  makes  it  clearer  and  clearer 
what  that  divide  has  become.  The  potential 
for  a  story  is  there,  but  if  they  ever  do  it,  I 
hope  it  would  be  an  honest  story.  It’s  hard  to 
make  a  film  of  an  editor  sitting  in  a  newsroom 
making  decisions.  It’s  not  exciting.  Then  they 
wanted  a  greater  “love  interest.”  My  wife  and 
1  have  had  a  great  life  —  the  love  interest  is 
my  best  friend  and  that’s  not  [a  plus]  if  you 
want  the  hero  to  be  really  exciting  to  the 
women  in  the  audience.  So  those  were  the 
problems. 

^  What’s  next  for  you? 


A  Tom  Rosenstiel  and  I  will  continue 
♦  to  head  the  Committee  of  Concerned 
Journalists,  and  I’ll  be  doing  most  of  the 
work  on  developing  the  curriculum.  1  also 
want  to  help  on  the  advisory  board  of 
the  Center  for  Public  Integrity.  I  helped 
organize  the  International  Consortium  of 
Investigative  Journalists.  And  I’ll  work 
on  the  board  of  Committee  to  Protect 
Journalists. 

QWhat  are  you  particularly  proud  of 
*  during  your  career? 

A  When  I  was  covering  the  state 
♦  Legislature  for  the  Nashville  Tennes¬ 
sean,  reporters  had  to  leave  the  room  during 
Senate  committee  votes.  We  took  it  into  fed¬ 
eral  court,  and  it  became  a  big  case.  We  took 
the  state  on  under  the  First  and  Fourteenth 
amendments.  The  judge  decided  under  the 
freedom-of-the-press  clause  of  the  First 
Amendment.  It  was  the  first  time  a  federal 
court  had  done  that,  and  it  became  a  footnote 
in  First  Amendment  history  and  was  the 
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beginning  of  what  are  now  called  the  “sun¬ 
shine  laws.” 

And  at  The  New  York  Times? 

A  Covering  the  anti-Vietnam  War  move- 
♦  ment  when  I  headed  the  New  England 
regional  bureau.  The  Berrigans  [the  anti-war 
priests]  broke  into  FBI  files  and  turned  a  bunch 
of  documents  over  to  me  to  write  about.  I 
guess  my  real  brush  with  a  great  story  was 
when  [Times  reporter]  Neil  Sheehan  came  up 
here  in  the  middle  of  the  night  and  called  and 
needed  help  trying  to  copy  the  Pentagon 
Papers.  I  arranged  to  get  those  copied.  I  set  up 
the  place  and  paid  the  guy,  and  when  the  FBI 
started  investigating,  mine  was  the  only  name 
they  had  because  I’d  written  the  checks. 

^  Any  big  regret? 

A  Atlanta.  There  was  just  completely 
«  no  trust  between  us  [Kovach  and 
management].  I  was  going  to  have  to  leave 
[but]  I  wish  I  had  been  cool  enough  to  figure 
out  a  way  how  to  leave,  to  disengage  easier, 
on  behalf  of  the  editors  and  reporters 
who  had  come  there  to  work  for  me.  j 
There  were  a  lot  of  people  there. 

When  I  left,  I  left  them,  and  I’ll  ] 
always  feel  bad  about  that.  I  urged 
them  to  stay,  because  I  still  believe 
that  the  real  quality  of  the  news  ; 
resides  in  the  staff.  Editors  can  shape 
and  encourage  things,  but  the  soul  of 
journalism  lies  in  each  individual  ) 
reporter. 

QWith  all  the  problems  you’ve 
♦  cited,  if  you  knew  then  what 
you  know  now,  would  you  have  still  * 
entered  this  profession? 

A  I  have  absolutely  no  regrets  about  com- 
♦  ing  into  this  business  rather  than  marine 
biology,  where  I  was  headed.  I  would  do  it 
again  in  a  heartbeat.  The  job  of  the  journalist  — 
and  the  relationship  of  a  journalist  to  society  — 
is  the  nearest  thing  I  have  to  a  religion. 

QAnd  your  advice  to  someone  just 
♦  starting  out? 

A  Understand  what  the  principles  are 
«  that  separate  journalism  from  other 
forms  of  communication  —  and  fight  like 
hell  to  maintain  those  principles.  ■ 

Kirtz  is  an  associate  professor  at  the 
School  of  Journalism  at  Northeastern 
University  in  Boston. 
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Cartoon  ran  in 
The  Tennessean 
after  Kovach  was 
barred  from  the 
state  Senate  floor. 
In  the  the  caption, 
the  political  figure 
proclaimed  that, 
like  every  other 
politician,  he 
“would  of  course 
like  to  have  a 
good  press!” 


“Those  clowns  in  the  press”: 
Kovach  goes  undercover 
for  assignment  covering 
the  Clyde  Beatty-Cole  circus 
in  1961.  Soon  to  be  a  major 
motion  picture? 


That’s  Kovach  at  right  in  the  press-  > 
room,  with  colleague  Howell  Raines, 
covering  the  1976  Democratic  national 
convention  in  New  York  for  the  Times. 


Kovach  got  more  than 
a  few  gray  hairs  during 
his  short,  tumultuous 
reign  at  the  Atlanta 
Journal-Constitution  in 
the  mid-1980s.  He  calls 
it  his  greatest  regret, 
because  some  reporters 
suffered,  and  “the  soul 
of  journalism  lies  in  each 
individual  reporter.” 
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newspeople 


by  Jamie  Santo  newspeople@mediainfo.com 

Arizona  Mark  D.  Benz  to  circulation  manager  of 

James  Bennett  to  sports  editor  at  The  The  Paducah  Sun  from  circulation  manager 
Arizona  Daily  Star  in  Tucson  from  assistant  of  the  Port  Arthur  (Texas)  News.  Benz  suc- 

sports  editor  at  The  Charlotte  (N.C.)  ceeds  Jeffrey  Scott,  now  publisher  of  the 

Ohsener.  Bennett  succeeds  B.J.  Bartlett,  now  State  Gazette  in  Dyersburg,  Tenn. 

metro  team  leader  of  the  northwest  bureau.  Hank  Theileman  to  distribution  manager 

for  the  daily  from  district  manager. 

California  Eric  L.  Clark  to  the  newly  created  position 

Bob  Dea  to  new  business  development  of  single-copy  sales  manager  from  distribution 

manager  for  the  alternative  LA  Weekly  from  manager, 

retail  sales  account  executive. 

Patty  Kniep  to  employment  manager  for  Main© 

LA  Weekly  and  OC  Weekly  in  Orange  County  David  Baur  to  classified  development 
from  human  resource  coordinator.  manager  for  advertising  at  the  Portland  Press 

Herald  and  Maine  Sunday  Telegram  from 
Indicina  advertising  director  for  the  Belleville  (Ill.) 

David  Ray  to  publisher  and  editor  of  the  News-Democrat. 

South  Bend  Tribune  from  general  manager. 

Ray  succeeds  Todd  Schurz.  now  vice  presi-  Kalle  Oakes  to  sports  editor  of  the  Sun 
dent  of  parent  Schurz  Communications  Inc.  Journal  in  Lewiston  from  columnist  at  the 

daily.  Oakes  succeeds  Bob  Aube,  now  with 
Kansas  the  Portland  Press  Herald  and  Maine  Sunday 

Sherry  Chisenhall  to  managing  editor  of  Telegram. 

The  Wichita  Eagle  from  news  and  feature  edi¬ 
tor  for  The  Charlotte  (N.C.)  Ohsener.  She 
succeeds  Karen  Magnuson,  who  became 
managing  editor  of  the  Rochester  (N.Y) 

Democrat  and  Chronicle  last  September. 


Patricia  Burnagiel  to 

vice  president  of  advertis- 

Island  from  vice  president 
of  classified  and  new- 

media  sales.  Burnagiel 

Newsday 

Warren  Woodberry  Jr.  to  staff  writer  for 
the  New  York  Daily  News  from  reporter  at 
The  Hartford  (Conn.)  Courant. 


Ed  Rose  to  circulation  i  ^ 

director  for  The  Herald-Sun  ^ 
in  Durham  from  circulation 
customer  information  ser- 
vice  (CIS)  manager.  Rose,  ^ 

who  had  been  serving  as  Rose 
interim  circulation  director,  ^  Heraid-Sun 
succeeds  David  Kirkman,  now  metro  opera¬ 
tions  manager  for  the  Tampa  (Fla.)  Tribune. 


Ohio 

Kurt  Kah,  president  of  Findlay  Publishing 
Co.,  elected  president  of  the  Ohio  Newspaper 
Association  (ONA)  from  vice  president.  Kah 
had  been  serving  as  acting  president  since  the 
early  retirement  of  George  Blake. 

John  Lampson,  publisher  of  Gazette 
Newspapers  in  Jefferson,  elected  vice  president 
from  treasurer.  He  also  will  serve  as  president 
of  the  Ohio  Newspapers  Foundation  (ONF). 

BradTillson.  publisher  of  the  Dayton  Daily 
News,  elected  treasurer  of  ONA. 

William  Wolfe  Jr.,  vice  president  for  com¬ 
munity  relations  for  The  Columbus  Dispatch, 
re-elected  vice  president  of  ONF. 


Kathy  Joyce  to  the  B' 

newly  created  position  of  ^  W 

vice  president  and  director  ^  9 

of  human  resources  for  the  : 

St.  Louis  Post-Dispatch 
from  director  of  human 
resources  for  the  Fairchild  Post-Dispatch 
Fasteners  Aerospace  Co.,  in  Torrance,  Calif. 


Kentucky 

Steve  Bailey  to  correspondent  for  The 
Associated  Press  in  Lexington  from  news¬ 
man  at  the  AP  bureau  in  Louisville. 


We  specialize  in  assisting  owners 
in  exploring  and  negodaSngthe  sale 
of  their  d£v|y^!tfi^^pers^o^ 


F’ennsylvania 

Marlene  Heshler  to  new-media  sales  man¬ 
ager  for  the  Pittsburgh  Post-Gazette  from 
account  representative. 


Texas 

Perry  Flippin  to  editor  of 
the  San  Angelo  Standard- 
Times  from  associate  editor  of 
the  Southwest  Times  Record 
in  Fort  Smith,  Ark.  Flippin 
succeeds  Dennis  Ellsworth, 
now  executive  editor  of  the  St. 
Joseph  (Mo.)  News-Press. 


Street,  Suite  1 00 
Santa  Fe,  New  Mexico  87501 
Tel:  505  820.2700 
Fax:  505.820.2900 
E-mail:  info@dirksvanessen.com 
www.dirksvanessen.com 


Flippin 

Standard-Times 


Wisconsin 

Gary  Rosendahl  to  editor  of  the  Brodhead 
Independent-Register  from  assistant  editor. 


Owen  Van  Essen 


Philip  Murray 
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Phyllis  Ann  Cable,  51,  award-winning 
reporter  and  city  editor  for  The  Daily  Times  in 
Maryville,  Tenn.,  died  Feb.  15  of  cancer.  Cable 
worked  for  the  Times  for  28  years.  In  1997,  she 
won  the  Tennessee  Associated  Press  Managing 
Editors’  Malcolm  Law  Memorial  Award  for  her 
feature  story  about  a  girl  bom  without  a  face. 

Victor  Cohn.  80,  former  science  and  med¬ 
ical  writer  for  the  Minneapolis  Tribune  and  The 
Washington  Post,  died  Feb.  14.  Cohn  began  as 
a  reporter  for  the  morning  Tribune  in  the  early 
1 950s.  He  traveled  to  Russia  to  report  on  Soviet 
scientific  developments,  and  in  1954  presented 
his  vision  of  today’s  society  in  a  series  called 
“1999;  Our  Hopeful  Future.”  “Predicting  the 
future  is  a  risky  business,  of  course,”  Cohn 
wrote  in  a  Jan.  1,  1999,  retrospective  in  the  Star 
Tribune.  “I  can  cringe  at  some  of  the  predic¬ 
tions,  but  take  pride  in  others.”  In  1968,  he 
became  .science  editor  at  the  Post,  a  position  he 
held  until  his  retirement  in  1993.  Cohn  won  the 
Lasker  Award  for  Medical  Journalism  for  a 
series  of  articles  that  led  to  better  care  for  men¬ 
tally  ill  children.  He  was  a  past  president  of  the 
American  Society  of  Science  Writers,  and  a 
founder  of  the  Council  for  the  Advancement  of 
Science  Writing,  which  in  1999  established  the 
Victor  Cohn  Medical  Science  Writing  Award. 

Joe  Concannon.  60,  former  sports  writer 
for  The  Boston  Globe,  died  Feb.  16.  He  worked 
as  a  sports  information  assistant  at  Harvard 
University  in  Cambridge,  Mass.,  and  Holy 
Cross  College  in  Worcester,  Mass.,  before  sign¬ 
ing  on  with  the  Globe  as  a  sports  writer.  For 
more  than  30  years,  Concannon  covered  the 
Boston  Marathon,  golf,  the  Beanpot  Classic 
hockey  tournament,  college  football,  and  the 
Olympics.  He  retired  in  September. 

Gibson  Crockett,  86,  former  editorial  car¬ 
toonist  for  the  now-defunct  Washington  Star, 
died  Feb.  18  of  a  heart  ailment.  Crockett 
joined  the  paper  as  an  apprentice  to  cartoonist 
James  Berryman  in  1933,  and,  after  serving  as 
a  sports  cartoonist.  Joined  the  editorial  page 
staff  in  1948,  alternating  with  Berryman. 
Crockett  was  the  sole  cartoonist  from  1965 
until  his  retirement  in  1975.  The  Star  ceased 
publication  in  1981. 

John  J.  “Jack”  Dermody,  64,  publisher  of 
the  Clinton  (Iowa)  Herald,  died  Feb.  1 1  from 
cancer.  He  joined  the  Herald  in  1 967  as  busi- 


Clifton  Daniel 

Former  managing  editor  of  The  New  York 
Times,  who  expanded  and  enlivened  its  cov¬ 
erage  of  culture  and  society  during  his  five- 
year  tenure,  died  Feb.  21  of  complications 
from  a  stroke  and 
heart  disease.  He 
was  87. 

Though  bom 
and  raised  in  rural 
Zebulon.  N.C. 

(population  500), 

Daniel  possessed 
an  innate  worldli¬ 
ness.  His  urbane 
sensibility,  never 
disconnected 
from  his  rustic  upbringing,  made  him,  as  a 
Times  colleague  put  it,  a  man  “equally  at 
home  at  a  hunt  ball  in  Warwickshire  or 
bombing  along  in  a  Russian  jeep  over  the 
virgin  farm  land  of  southwestern  Siberia.” 

In  1933,  Daniel  was  graduated  from  the 
University  of  North  Carolina  at  Chapel  Hill, 
where  he  began  writing.  During  summers, 
he  would  write  for  the  hometown  Record, 
most  of  the  local  news  picked  up  at  his 
father’s  drugstore,  a  local  gathering  spot. 

After  a  brief  time  at  North  Carolina 


ness  manager,  and  was  employed  in  several 
leadership  positions  during  his  33-year  tenure. 
Dermody  was  named  publisher  in  1990. 

Henry  MacLeod.  88,  retired  managing  edi¬ 
tor  of  The  Seattle  Times,  died  Feb.  1 8  of  pneu¬ 
monia.  MacLeod  began  his  career  writing 
sports  stories  free  for  the  Times  until  a  sports- 
writer  quit,  and  he  made  it  on  the  payroll.  He 
was  named  sports  editor  while  in  his  20s,  and 
in  a  few  years  became  city  editor.  He  became 
managing  editor  in  1959,  and  retired  in  1975. 
The  Times  won  two  Pulitzer  Prizes  during 
MacLeod’s  tenure.  He  served  on  the  board  of 
the  Associated  Press  Managing  Editors  organi¬ 
zation  for  six  years,  and  was  a  member  of  the 
American  Society  of  Newspaper  Editors.  His 
daughter  Mimi  is  an  executive  assistant  for  the 
Times,  and  his  son  Alex  is  managing  editor. 

Gary  Swan.  51,  sports  writer  for  the  San 
Francisco  Chronicle,  died  Feb.  1 7,  apparent¬ 
ly  of  natural  causes,  while  on  assignment  in 
Florida  to  report  on  the  Daytona  500 
NASCAR  race.  He  worked  as  a  news 
reporter  for  four  years  at  the  San  Jose  (Calif.) 


papers  and  six  years  with  The  Associated 
Press,  he  joined  the  Times  in  1944  to  cover 
World  War  II,  and  later  served  as  foreign 
correspondent  from  various  posts  in  Europe, 
Asia,  and  the  Middle  East. 

He  became  a 
celebrity  outside 
journalistic  circles 
when  he  married 
Margaret  Truman, 
the  former  presi¬ 
dent’s  only  child, 
in  1956. 

Daniel  served 
as  the  Times  man¬ 
aging  editor  from 
1964  to  1969.  “He 
was  known  as  an  encouraging  editor  to  work 
for,  one  who  welcomed  new  ideas,”  Times 
reporter  Deirdre  Carmody  wrote  in  1977. 
After  his  time  as  managing  editor,  Daniel 
became  an  associate  editor.  From  1973  to 
1976,  he  was  chief  of  the  Times'  Washington 
bureau.  Among  his  many  accomplishments 
as  M.E.  at  the  Times  was  the  special  atten¬ 
tion  he  paid  to  obituaries.  He  vivified  the 
then-prevailing  style,  which,  he  once  dryly 
observed,  made  it  seem  “as  though  the  sub¬ 
jects  had  never  been  alive.” 

Mercury  News  prior  to  joining  the  Chronicle 
in  1981  as  a  news  reporter.  He  switched  to 
sports  writing  in  1989. 

AWARDS . 

The  Newspaper  Guild-CWA  has  named 
Katherine  Boo,  reporter  for  The  Washington 
Post,  winner  of  the  1999  Heywood  Broun 
Award  for  distinguished  journalism.  Boo  was 
honored  for  her  two-part  series,  “Invisible 
Lives”  and  “Invisible  Deaths.”  It  reported  on 
conditions  at  group  homes  for  the  retarded  — 
and  on  deaths  of  people  at  group  homes.  As 
a  result,  Washington  officials  closed  group 
homes,  fired  several  top  managers,  and 
indicted  others.  The  annual  award,  which 
includes  a  $5,000  prize,  will  be  presented 
May  2  at  the  National  Press  Club  in 
Washington.  (See  related  story,  p.  38.) 

Special  commendations  were  awarded  to 
Ellen  E.  Schultze  of  The  Wall  Street  Journal 
for  her  coverage  of  the  push  to  “modernize” 
pension  plans,  and  to  Jason  DeParle  of  The 
New  York  Times  for  his  stories  about  the 
effects  of  the  welfare-to-work  movement. 


Margaret  Truman  Daniel  and  Clifton  Daniel  visit 
with  Dean  N.N.  Luxon,  left,  at  UNC  in  1960. 
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Personalization  vs.  privacy: 

The  great  online  cookie  debate 

DOUBLECLICK  SNOWED  UNDER  BY  AVALANCHE  OF  LEGAL  ACTIONS  BY  JASON  WILLIAMS 
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A  typical  cookie  alert  reads  like  Sanskrit  to  most  online  users. 


The  attention  snow¬ 
balled  for  online 
advertising  firm 
Doubleclick  this 
month.  What  began 
as  independent  expressions  of 
discontent  in  the  form  of  six  indi¬ 
vidual  lawsuits  grew  to  inquiries 
by  two  states’  attorneys  general 
and  a  Federal  Trade  Commission 
(FTC)  investigation. 

All  this  over  a  bunch  of 
cookies? 

But  these  are  no  ordinary 
Oreos.  These  cookies  are  tiny 
strings  of  data,  usually  text 
files,  that  are  stored  on  a  user’s 
hard  disk  when  he  or  she  visits 
a  particular  site.  Originally 
designed  to  provide  e-com¬ 
merce  sites  (e.g.,  Amazon.com) 
and  personalization  sites  (e.g.. 

My  Yahoo!)  with  stored  user 
profiles,  online  cookies  are  being  used  by 
Doubleclick  to  track  the  Web-surfing  habits 
of  specific  users  for  marketing  and  advertis¬ 
ing  purposes. 

Why  should  newspaper  Web  sites  be  pay¬ 
ing  attention  to  the  great  cookie  debate? 

First,  a  few  newspapers,  such  as  The 
Washington  Post  and  the  New  York  Daily 
News,  allow  Doubleclick  to  post  its 
cookie-giving  banner  ads  on  their 
sites,  and  Doubleclick  has  been 
courting  additional  newspaper  Web 
sites  to  add  to  its  network.  Second, 
the  use  of  cookies  to  monitor  Web 
habits  could  lead  to  problems  for 
reporters  using  the  Internet  to  work 
on  controversial  stories. 

Doubleclick  essentially  uses  banner 
advertisements  on  a  variety  of  sites  to 
send  out  the  cookies,  which  allow 
information  to  flow  between  the  user 
and  the  server.  Doubleclick  then  col¬ 
lects  the  information  from  the  cookies 
and  matches  it  to  known  factors  in  its 
database  to  construct  a  detailed  user 
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profile  for  advertisers  and  marketers. 

For  example,  if  a  report  details  that  a  spe¬ 
cific  user  visited  the  Major  League  Baseball 
Web  site  six  times  in  one  week,  interested 
parties  could  use  DoubleClick’s  information 
to  target  that  user  for  baseball  product  ads. 

However,  privacy  advocates  contend  that 
DoubleClick’s  use  of  cookies  is  an  invasion 
of  Web-user  privacy  and  could  lead  to  misuse 
of  the  information. 

Doubleclick  executives  did  not  return  a 
number  of  phone  calls  requesting  comment 
for  this  story. 

In  an  official  letter  of  complaint 
to  the  FTC.  the  Electronic 
Privacy  Information 
Center  (EPIC), 
a  public-interest 
research  organiza¬ 
tion,  predicts  that 
DoubleClick’s  enor¬ 
mous  database  (made 
larger  by  the  acquisition 
of  the  direct-marketing 
firm  Abacus)  “is  likely  to 


cause  substantial  in¬ 
jury  to  consumers.” 

“The  opportunities 
for  an  individual  to 
secure  employment, 
insurance,  and  credit, 
to  obtain  medical  ser¬ 
vices,  and  the  rights 
of  due  process  may  be 
endangered  by  the 
misuse  of  certain  per¬ 
sonal  information,” 
reads  the  EPIC  letter. 

Newspaper  Web 
sites  in  the  Double- 
Click  network,  there¬ 
fore,  may  be  contribut¬ 
ing  potentially  damag¬ 
ing  details  to  the  user’s 
Doubleclick  profile, 
according  to  the  EPIC 
argument. 

Of  course,  these  pro¬ 
files  could  also  affect  newspaper  reporters 
who  happen  to  be  investigating  controversial 
stories  on  a  Web  site  included  on  the 
Doubleclick  network. 

In  such  cases,  reports  on  Web-surfing  habits 
may  tag  the  user  with  an  undeserved  catego¬ 
rization,  and  the  user  may  be  bothered  by  spe¬ 
cial-interest  groups  or  others  who  have  pur¬ 
chased  the  information  from  Doubleclick. 

According  to  Media  Metrix,  45.8%  of  Web 
users  visited  a  Doubleclick  network  site  in 
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December  1998,  and,  according  to  the  EPIC, 
“Doubleclick  has  compiled  approximately 
100  million  Internet  profiles  to  date.” 

Under  the  “Options”  or  “Preferences” 
menus,  most  current  Web  browsers  can  be  set  to 
reject  cookies  or  alert  surfers  when  one  is  being 
sent,  but  such  settings  make  shopping  on  the 
Web  or  using  personalized  portals  at  best  very 
tedious  to  click  through  and  at  worst  inoperable. 

In  March  1998,  the  U.S.  Department  of 
Energy’s  Computer  Incident  Advisory  Capa¬ 
bility  released  a  study  on  cookies,  in  which  it 
stated  that,  “The  vulnerability  of  systems  to 
damage  or  snooping  using  Web  browser 
cookies  is  essentially  nonexistent.” 

But  a  year  earlier,  in  the  first  edition  of  the 
West  Virginia  Journal  of  Law  and  Technology, 
Viktor  Mayer-Schdnberger  argued  that  all 
cookie  usage  is  potentially  harmful  to  the 
consumer  if  regulations  are  not  enforced. 

“Existing  regulations,  targeted  at  protect¬ 
ing  personal  information,  limit  the  use  and 
application  of  cookies.  Current  cookie  usage 
violates  such  norms.  Content  providers  con¬ 
tinuing  to  use  cookies  that  violate  these  regu¬ 
lations  and  browser  producers  unwilling  or 
incapable  of  bringing  their  products  into 
accordance  with  these  laws  both  risk  legal  lia¬ 
bility,”  wrote  Mayer-Schonberger. 

Doubleclick  isn’t  the  only  online  opera¬ 
tion  to  get  flak  over  the  cookie  issue.  A  Texas 
lawsuit  against  Yahoo!  and  its  Broadcast.com 
subsidiary  accuses  the  megaportal  of  “stalk¬ 
ing”  by  tracking  its  users’  Web  surfing  via  the 
use  of  cookies. 

Whether  more  cyberstalking  lawsuits  will 
pop  up  against  others  in  the  cookie  business 
remains  to  be  seen,  but  Doubleclick  intends 
to  take  the  bull  by  the  horns  with  a  privacy 
initiative  of  its  own. 

In  a  statement  released  Feb.  14,  Kevin 
Ryan,  president  of  Doubleclick,  announced 
the  company’s  intention  to  launch  a  $50- 
million  banner-advertisement  campaign  to 
educate  consumers  on  their  privacy  rights. 
The  banner  ads  will  take  the  user  to  http:// 
www.privacy.org  where  they  will  be  able  to 
“opt-out  of  the  Doubleclick  cookie  with  only 
two  clicks,”  officials  said. 

However,  the  site  is  dominated  by  privacy 
news  and  information  and  finding  the  correct 
“cookie  cutter”  for  Doubleclick  isn’t  as  easy 
as  it  sounds. 

The  campaign  also  involves  the  creation  of 
a  Consumer  Privacy  Advisory  Board  and 
chief  privacy  officer  to  advise  the  company; 


a  strict  policy  of  working  with  companies  to 
insure  “effective”  privacy  policies;  and  “peri- 

The  vulnerability 
of  systems 
to ...  snooping 
using ...  cookies 
is  essentially 
nonexistent. 

—  Computer  Incident  Advisory 
Capability  report  (U.S.  DOE) 

odic  privacy  audits”  of  DoubleClick’s  busi¬ 
ness  practices  by  PricewaterhouseCoopers 
LLP. 

“Doubleclick  is  proud  that  we  already 
have  one  of  the  strongest  privacy  policies  on 
the  Internet.  The  major  steps  that  I  an¬ 
nounced  today  will  strengthen  that  policy 


even  more,”  said  Ryan.  DoubleClick’s  priva¬ 
cy  statement  allows  for  some  collection  of 
“personally  identifiable  information”  on  its 
Web  site  and  its  subsidiary  Abacus  Online,  if 
the  user  has  agreed  to  volunteer  the  informa¬ 
tion.  But  the  policy  assures  users  that 
“Doubleclick  is  committed  to  providing 
meaningful  notice  and  choice  to  users  before 
any  personally  identifiable  information  is 
submitted  to  us.” 

Despite  the  campaign,  however,  the  heat 
from  the  lawsuits  and  inquiries  has  resulted 
in  a  meltdown  of  DoubleClick’s  market  val¬ 
uation.  Shares  fell  18Y?2  from  an  opening 
price  of  lllVs  after  the  Feb.  16  announce¬ 
ment  of  the  FTC  investigation.  The  following 
day,  the  company  sold  investors  7.5  million 
shares  at  90'/4  in  a  public  offering.  The 
shares  closed  that  week  at 

Whatever  the  outcome  of  the  Doubleclick 
cookie  investigation,  it  is  likely  to  make  an 
impact  on  the  way  cookies  are  used  on  the 
Web,  and  may  force  Web  sites  into  finding 
alternatives  for  tracking  and  analyzing  their 
audiences.  ■ 


For  the  independent  newspaper 
owner,  the  value  of  good  advice 
is  the  creation  of  value. 


Buy?  Sell?  Finance?  AdMedia  can  help 
the  independent  newspaper  retain  and 
create  value  by  making  the  right  strategic 
moves.  Contact  Charlie  Wrubel  or 
Rob  Garrett  for  information. 

Strategic  Advisors  and  Investment 
Bankers  to  Newspaper  Companies 


AdMedia  Partners,  Inc. 


Ideas,  Experience  and  Trust 


444  Madison  Avenue,  New  York,  NY  1 0022 
212.759.1870  •  info@admediapartners.com. 
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RETAIL  CATEGORIES 


NATIONAL  CATEGORIES 


NATIONAL  CATEGORIES 


RETAIL  ROP  INDEX 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


INSERT  CATEGORIES 


INSERT  CATEGORIES 


CLASSBTED  CATEGORIES  RTli  DEC 


PRE  PRINTED  INSERT  INDEX 


OISPUY  CLASSIFIED  ROP  INDEX 


PRE-PRINTED  INSERT  ADVERTISING  INDEX 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


National  run-of-press  (ROP)  ads  leaped  23%  in  December,  monthly  indices.  Among  national  ads.  the  biggest  percentage 

while  inserts  advanced  7%  and  display  classified  rose  6%.  Retail  increases  were  in  investments,  up  97%;  corporate/office/other,  up 

ROP  was  unchanged  from  the  previous  December,  according  to  ad  92%;  and  factory  automotive,  up  76%.  Those  three  categories  also 

linage  totals  in  the  exclusive  ftfcP/Competitive  Media  Reporting  registered  the  biggest  annualized  advances.  ■ 


The  December  E&P/CtAR  newspaper  advertising  indices 


Discount  Stores 


Airlines 


Apparel  &  Accessory  Stores 
Auto  Supplyifiepair 
Books  &  Stationery  Stores 
Building  Materials 
Computer  Stores 
Consumer  Etectronics 
Depanmeiii  Stores 


Hotels  &  Resorts 

Insurance 

Investments 

Mat  Order 


Auto  Dealer  Associanons 


Banks/Credit  Cards 


FurndureA  Accessories 


Corporale/Oftice/Other 


Motion  Pictures 
Travel  &  Tourism 
Utilities  &  Communications 


Factoiy  Autoimilve 


Ottice  Supply  Stores 


Food  &  Household 


GovemmenVPoNticai 


December  was  a  strong  month  for  National  advertising.  Nearly  all  the  categories  were  stronger  In  1999 
than  in  the  comparable  prior-year  period.  The  Airlines.  Computers  &  Software,  and  Insurance  categories 
were  down  in  December,  as  they  have  been  for  much  of  1999  The  Factory  Automotive  and  Utilities  & 
Communications  categories  finished  the  year  with  the  largest  volume  increases  over  the  previous  year 


The  December  and  the  year-to-date  Retail  ROP  Index  finished  1999  with  flat  advertising  linage  volume  com¬ 
pared  with  last  year.  The  three  largest  volume  categories.  Department  Stores.  Furniture  &  Accessories,  and 
Consumer  Electronics,  all  finished  the  year  with  lower  ROP  advertising  volume  than  in  the  previous  year. 
Computer  Stores  finished  the  year  with  the  largest  linage  volume  gams  compared  with  1998 


108.62  108.70  124.37  108.87  105.48  111.03  118,52  129.83  ’47.43  185.58 


Food  &  Household  (CMO) 


Building  Materials 


Food  Stores 


CoinpulerStofes 


Consumer  Electronics 


Furniture  &  Accessories 
OMice  Supply  Stores 


Discount  Stores 


Other  Inserts 


Spotttig  Goods  Stows 


Pre-printed  Insert  advertising  volume  was  consistently  strong  throughout  most  of  1999.  Department 
Stores,  the  largest  volume  Pre-Pnnted  Insert  advertising  category,  came  track  strongly  m  December,  but 
ended  the  year  flat  compared  with  1998  advertising  volume.  The  categories  with  the  largest  volume 
increases  compared  with  the  prior  year  were  the  Consumer  Electronics  and  Food  Stores  categories.  Only 
the  Discount  Stores  and  Building  Materials  categories  ended  the  year  with  a  loss. 


Recruitment  advertising  volume  in  December  was  stronger  than  its  comparable  prior-year  period  for  perhaps 
the  first  time  in  1999.  However,  advertising  volume  in  this  category  last  year  was  relatively  soft.  With  the 
exception  of  Recruitment  advertising,  the  Display  Classitied  categories  were  strong  for  most  ot  1999.  With 
the  gams  In  Real  Estate  advertising  volume  In  1999.  the  category  surpassed  Recruitment  in  total  advertising 
volume  for  the  year.  Automotive  received  three  times  the  advertising  volume  of  Real  Estate. 


CLASSiFlBTCATEGTmtES 

no 

DEC 

Real  Estate 

11% 

Hi 

Racruitmeit 

•7% 

m 

28  EDITOR  &  PUBUSHER  FEBRUARY  28. 2000 


www.editorandpublisher.com 


Philip  Morris  launches  ads 
in  newspapers-only  campaign 

TOBACCO  COMPANY  BUYS  SPACE  IN  19  PAPERS,  MAY  SEEK  MORE  BY  JOE  NICHOLSON 


Philip  Morris  last  week  began 
an  advertising  campaign  that 
illustrates  some  of  the  strengths  of 
newspaper  advertising.  The  news¬ 
papers-only  campaign,  which  is 
being  promoted  as  a  way  to  “open  a  dialog  with 
the  American  people”  about  tobacco-related 
issues  such  as  “the  problem  of  underage  smok¬ 
ing”  and  “cigarette  smoke  in  public  places” 
may  provide  an  opportunity  for  additional 
papers  to  get  on  the  gravy  train. 

Black-and-white,  text-heavy  “Tobacco 
Today”  ads  of  about  a  half-page  in  size  began 
last  week  in  The  Washington  Post.  USA  Today, 
The  New  York  Times,  and  The  Wall  Street 
Journal.  The  ads  will  run  once  a  week  in  those 
papers  —  as  well  as  in  an  estimated  15  major 
metropolitan  dailies,  which  have  not  been 
identified  —  in  coming  weeks,  said  Philip 
Morris  spokeswoman  Mary  Camovale,  who 
declined  to  say  what  the  campaign  will  cost. 

The  ads  were  planned  as  the  first  in  a 
series  that  will  run  on  a  “regular  basis,”  prob¬ 
ably  every  other  week,  in  all  those  papers,  she 
added,  “at  least  through  the  end  of  the  year.” 
None  of  the  ads  were  expected  to  be  full- 
page,  but  Camovale  said  they  will  probably 
be  at  least  a  quarter-page  in  size. 

Philip  Morris  appears  to  depend  heavily  on 
its  agency.  New  York-based  Young  &  Rubi- 
cam,  to  select  newspapers  for  the  campaign. 
Asked  how  the  initial  19  or  so  papers  were 
selected,  Philip  Morris  Senior  Vice  President 
of  Corporate  Affairs  Ellen  Merlo  said,  “That 
was  kind  of  an  agency  recommendation.” 

While  Merlo  said  the  media  list  for  the 
campaign  had  been  completed,  Philip  Morris 
Manager  of  Media  Affairs  Camovale  said 
Young  &  Rubicam  was  continuing  to  talk 
with  newspapers  “requesting  ad  space.” 

Camovale  said  newspaper  pitches  were 
welcome  and  that  the  company  would  proba¬ 
bly  rely  on  Young  &  Rubicam  for  an  initial 
screening.  “We  would  certainly  consider  any¬ 
thing  that  somebody  brought  to  us,”  said 
Camovale,  who  said  her  company  makes  the 
“final”  newspaper  selection. 

“These  ads  are  part  of  our  company’s 


ongoing  commitment  to  communicate  more 
openly,  honestly,  and  directly,”  said  Merlo. 

Philip  Morris  has  no  plans  to  expand  the 
campaign  into  other  media,  said  Camovale, 
who  explained  that  newspapers  were  selected 
because  they  “allow  for  a  more  thorough  dis¬ 
cussion  of  the  issue  rather  than  a  very  brief 
snippet  on  television.”  In  addition,  newspa¬ 
pers  ads  enable  the  company  to  list  its  Web 


site’s  URL  (uniform  resource  locator)  and 
its  telephone  number  in  a  form  readers  can 
retain  and  use. 

The  firm  feels  it  is  “important”  to  place 
the  ads  in  a  format  that  will  enhance 
thoughtful  consideration,  she  said,  adding, 
“One  of  the  places  we  are  looking  to  have 
them  placed  is  on  the  editorial  page.” 

With  editorial-page  space  not  for  sale, 
Philip  Morris  settled  for  placement  on  USA 
Today's  Op-Ed  page  and  on  page  4A  of  the 
Post's  front  news  section.  ■ 

INMA  marketing  news 
portal  makes  its  debut 

The  Dallas-based  International  Newspaper 
Marketing  Association  (INMA)  has  set  up  a 
portal  Web  site  to  give  daily  updates  on  news¬ 
paper  industry  news,  particularly  marketing. 

INMA,  a  nonprofit  organization  that  prides 
itself  on  knowing  the  newest  and  smartest 
marketing  thinking,  calls  its  free  new  site, 
"The  Newspaper  Industry.”  It  can  be  found  at 
http://www.newspaper-industry.org.  INMA 
Executive  Director  Earl  J.  Wilkinson  said  the 
portal  “is  subject  to  the  content  that  is  avail¬ 
able  on  the  Web.”  One  recent  day,  the  portal 
featured  links  to  an  array  of  publications  for 
stories  that  ranged  from  a  European  circula¬ 
tion  battle  between  The  Wall  Street  Journal 
and  the  Financial  Times  to  a  mling  by  Chile’s 
top  court  banning  distribution  of  a  new  free 
tabloid  in  the  Santiago  subways. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 

^ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 
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Columnist 
their  press 

THEY’RE  THE  WRITE  WING  OF 

Presidential  wannabe  Dave 
Barry  tells  voters  he  was  bom  in 
the  same  log  cabin  as  Abraham 
Lincoln  and  John  F.  Kennedy. 
Vice-presidential  hopeful  J.R. 
Lieber  also  boasts  of  log-cabin  origins  —  in 
New  York  City. 

Virginia-based  Steve  Clark  changes  his 
name  to  Sven  Clarkson  to  seek  a  U.S. 
“Svenate”  seat  in  North  Dakota.  Stu  Bykofsky 
runs  for  mayor  of  Philadelphia  on  everything 
from  the  Birthday  Party  to  Toga  Party  ticket. 

Welcome  to  the  wacky  world  of  columnists 
who  seek  political  office  for  fun  and/or  profit 
(with  all  proceeds  going  to  charity).  Along  the 
way,  their  campaigns  may  even  make  some 
serious  points. 

Barry,  the  Pulitzer  Prize-winning  humor 
columnist  for  The  Miami  Herald  and  Tribune 
Media  Services,  is  in  the  midst  of  his  latest 
presidential  run. 

“1  am  not  in  this  for  fun.  I  am  in  this  for 
the  plane,”  he  harrumphed,  referring  to  Air 
Force  One. 

Barry,  52,  certainly  has  an  impressive  pres- 
idential  resume.  His  Web  site  (http:// 
[J  j  www.herald.com/davebarry)  says  he 

0won  175  varsity  letters  in  high  school, 
graduated  with  highest  honors  from 
the  College  of  Cardinals,  invented 
penicillin,  founded  General  Motors, 
and  headed  several  labor  unions.  His 
"i  religion?  “Same  as  yours.” 

Campaign  promises  include  having 

OAir  Force  bombers  “drop  bales  of 
money”  on  middle-class  com 
munities  and  allowing  baby 
boomers  to  retire  early  — 
alphabetically,  starting  with 
the  letter  “B.” 

When  E&P  asked  how 
his  campaign  is  going, 

Barry  replied:  “I  would  esti¬ 
mate  that  I  got  somewhere 
around  58  million  votes  in 
Iowa  and  New  Hampshire.  Of 
course,  the  so-called  ‘news 
media’  did  not  bother  to  report 
this.  I  am  all  for  freedom  of  the 


-candidates  throw 
hats  into  the  ring 

ANY  POLITICAL  PARTY  BY  DAVE  ASTOR 

press,  but  under  my  presi¬ 
dency  a  lot  of  these  people 
will  be  deported.” 

Perhaps  he'll  spare  peo¬ 
ple  at  the  more  than  500 
papers  buying  his  column. 

If  Barry  is  looking  for  a 
running  mate,  “Yankee 
Cowboy”  J.R.  Lieber  may 
eventually  be  available.  But 
right  now,  the  alter  ego  of  Fort 
Worth  (Texas)  Star-Telegram 
columnist  Dave  Lieber  is  seek¬ 
ing  the  vice-presidential  slot  on 
the  ticket  of  a  certain  “compas¬ 
sionate  conservative.” 

“Fm  running  with  George  W. 

Bush,  although  he  doesn't  know 
it  yet.”  said  Lieber,  42,  who 
threw  his  1 0-gallon  hat  into  the 
ring  after  hearing  about  Bykof- 
sky’s  Philly  campaigns. 

If  the  Texas  guv  stumbles, 

J.R.  may  switch  to  John  McCain's  ticket 
under  the  slogan:  “One  was  a  prisoner  of  war. 

The  other's  a  prisoner  of  bore.”  Lieber’s  cur¬ 
rent  slogan:  “At  last  a  vice  president  who  can 
spell  pertatoe.” 

The  columnist’s  campaign  includes  a  call 
for  Texans  to  be  kinder  to  northerners  who 
move  to  their  state.  “Geographical  bigotry”  is 


The  Web  site  of  a  Tribune  Media  Services  humorist  who’s 
running  —  in  newspapers  and  for  office. 


a  big  issue  for  J.R.  Lieber,  whose  column 
occasionally  subs  for  Dave  Lieber’s  in  print 
and  frequently  appears  on  the  Web.  Dave 
himself  is  a  former  New  Yorker  who  came  to 
Texas  in  1993. 

But  his  veep  leap  is  really  about  charity.  By 
selling  campaign  buttons  for  $2  apiece, 
Lieber  has  raised  more  than  $1,100  since 
December  for  a  “Summer  Santa”  program 
that  has  sent  2,4CK)  low-income  kids  to  camp. 
Lieber,  who  helped  found  the  program  in 
1997,  sells  the  buttons  at  speaking  engage¬ 
ments  and  elsewhere  but  never  to  people  he 
interviews  for  his  column. 

Lieber,  also  secretary/newsletter  editor  of 
the  National  Society  of  Newspaper  Column¬ 
ists,  kicked  off  his  campaign  with  a  no-down- 
loading-rcquired  Web  video  (http://www.star 
telegram.com/homes/wow/lieber/video/ 
vault/jr_vp.htm).  It  was  shot  on  the  steps 
of  the  Tarrant  County  Courthouse.  There 
was  even  a  boisterous  crowd  ...  courtesy  of  a 
tape  recorder. 

Richmond  (Va.)  Times-Dispatch  columnist 
Steve  Clark  met  several  hundred  people  last 
month  during  a  12-day  campaign  swing 
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through  a  state  he  never  visited  before. 

“My  desire  to  be  a  carpetbagger  in 
North  Dakota  was  inspired  by 
Hillary  Rodham  Clinton’s  desire  to 
be  a  carpetbagger  in  New  York” 

Clark  wrote,  noting  that  the  first 
lady-tumed-U.S.  Senate  candidate 

—  and  Creators  Syndicate  columnist 

—  grew  up  in  Illinois  and  spent  much 
of  her  adult  life  in  Arkansas. 

The  North  Carolina-born  Clark  decided 
to  conduct  his  Senate  campaign  under  the 
Sven  Clarkson  moniker  because  of  the  large 
number  of  North  Dakotans  with  Scan¬ 
dinavian  ancestry.  Then  he  found  out 
that  the  state’s  only  U.S.  representa¬ 
tive  has  the  first  name  of  Earl. 

Clark’s  slogan  was:  “Sven  for  the 
Svenate.  Uff  da!”  Which  roughly  trans¬ 
lates  to  “Who  cares?”  But  many  cared 
—  or  at  least  found  the  campaign  high¬ 
ly  entertaining.  Toting  his  wife  Mary’s 
^ '  carpetbag  through  the  bitterly  cold 
state,  Clark  received  a  warm  response 
from  residents  and  media  people. 

“1  probably  got  more  ink  than  if  I  had 
been  a  real  candidate  [of  the  long-shot 
variety],”  he  said.  Clark.  59,  also 
received  about  300  phone  calls,  letters, 
and  e-mail  messages  from  Times- 
Dispatch  readers  who  eagerly  followed 
his  many  campaign  columns  (http:// 
www.timesdispatch.com/virginia/ 
cols/nodak). 

How  many  write-in  votes  for  the 
U.S.  Senate  does  Clark  expect  this 
coming  November?  “I  just  want  to 


delphia  Daily  News  staffer,  who  writes  a 
local  column  that  includes  celebrity  news. 

Bykofsky,  58,  recalled  not  being  impressed 
with  the  mayoral  candidates  nine  years  ago  and 
telling  someone,  “I  could  probably  do  a  better 
Job.”  That  someone  suggested  Bykofsky  run. 

The  columnist  subsequently  wrote  about 
his  fledgling  campaign,  and  20  people  volun¬ 
teered  to  help.  He  needed  3,(X)0  signatures  to 
get  on  the  ballot  as  an  independent,  and 
ended  up  with  5,000. 

But  when  the  race  tightened.  Daily  News 
editors  got  nervous.  “I  might  have  affected 
the  outcome,”  noted  Bykofsky,  who  said  he 
wasn’t  ordered  to  end  his  mayoral  bid  but 
decided  to  nonetheless. 

Before  that  happened,  Bykofsky  started 
a  comedy  night  in  which  mayoral  hopefuls 
told  jokes.  This  became  an  annual  event  (fea¬ 
turing  candidates  vying  for  various  offices) 
that  has  helped  raise  more  than  $85,000  for 
the  Delaware  Valley  chapter  of  the  Variety 


get  more  than  Mickey  Mouse,”  he  replied. 
His  northern  exposure  was  Clark’s 
farewell  tour  as  a  columnist.  Ten  days 
after  returning,  he  ended  his  24-year- 
old  feature  to  concentrate  on  being  a 
Times-Dispatch  staff  writer  and  give 
someone  else  a  chance  to  do  a  col¬ 
umn.  Unlike  most  politicians,  Clark 
believes  in  term  limits. 

Over  in  the  City  of  Brotherly 
Love,  Bykofsky  ran  for  mayor 
in  1991,  1995,  and  1999.  “They 
say  three  times  is  the  charm.  Not  for 
me  it  wasn’t,”  chuckled  The  Phila- 


Club,  which  helps  handicapped  children. 

Bykofsky  also  uses  his  quixotic  runs  to 
make  satirical  points.  For  instance,  riverboat 
gambling  was  a  big  issue  in  1995,  leading 
him  to  draw  attention  to  underfunded  schools 
by  wryly  suggesting  they  open  casinos  in 
their  basements  to  become  self-supporting. 

The  columnist  isn’t  sure  whether  he’ll  run 
again  in  2(X)3,  but  said;  “If  there’s  some  half- 
baked  editorial  reason  to  do  it.  1  will!”  ■ 

‘Peanuts’  fans  flock  to 
Schulz  memorial  service 

About  2,500  people  attended  a  Feb.  21 
memorial  service  for  “Peanuts”  creator 
Charles  Schulz  in  Santa  Rosa,  Calif. 

Joining  Schulz’s  family  at  the  Luther 
Burbank  Center  for  the  Arts  were  fans, 
cartoonists.  United  Media  executives,  mem¬ 
bers  of  Congress,  and  others.  Those  who 
couldn’t  fit  into  the  1,500-seat  auditorium 
watched  on  video  screens  from  the  lobby 
and  parking  lot. 

Speakers  at  the  90-minute  service  includ¬ 
ed  tennis  great  Billie  Jean  King  and  “Cathy” 
cartoonist  Cathy  Guisewite  of  Universal 
Press  Syndicate. 

“The  world  has  lost  the  most  beloved  car¬ 
toonist  of  all  time,”  said  Guisewite,  as  quoted 
in  The  Press  Democrat  of  Santa  Rosa.  “Every 
single  cartoonist  who  followed  him  tried  to 
copy  something  from  him.” 

For  more  on  Schulz,  who  died  Feb.  1 2  at 
age  77,  see  E&P's  Feb.  21  cover  story. 

King  switches  printers  for 
its  Sunday  comic  sections 

King  Features  Syndicate’s  Sunday  color 
comic  sections  are  now  being  printed  by 
Gazette  Communications,  publisher  of  The 
Gazette  newspaper  in  Cedar  Rapids,  Iowa. 

A  King  spokesperson  said  Gazette  was 
chosen  primarily  because  of  the  quality  and 
“efficiencies”  of  its  new  presses. 

The  New  York-based  syndicate  previously 
used  American  Color  Graphics  (.ACG)  of 
Brentwood,  Tenn.,  which  now  prints  Sunday 
comics  sections  for  about  230  newspapers. 
King,  which  has  produced  these  sections  for 
more  than  60  years,  has  100-plus  clients. 

King  will  continue  to  use  ACG's  prepress 
division  —  American  Color  —  to  help  pre¬ 
pare  the  sections,  which  include  King  and 
non-King  comics. 

ACG  declined  to  comment  about  the  King- 
Gazette  agreement.  —  Dave  Astor 
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PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Service 
www.bolitho.com  (580)421-9600 

NEWSPAPERS  FOR  SALE 

EXCELLENT  OPPORTUNITIES  FOR  A 
QUALIFIED  ENTREPRENEUR ... 

•  HAWAII  community  monthly,  with 
recently  expanded  coverage  area, 
well  established,  and 

•  FLORIDA  major  shopper,  with 
recreational  weekly:  owner  retiring. 
Mayo  Communications  813-971-2061 

FOR  A  LIST  OF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 

FOR  CURRENT  LISTINGS 
GO  TO 

www.cribb.com 

LONG-ESTABLISHED  RURAL 
northern  New  England  paid  weekly. 
$275,000-8300,000  gross.  Real  estate. 
Box  01187.  Editor  &  Publisher 
1515  Broadway.  12th  FI,  NY.  NY  10036 


NEWSPAPER  APPRAISERS 


LOOKING  FOR  MERGER 

Eight-year-old  award  winning, 
unique  monthly  newspaper  looking 
for  merger  with  larger  publication  to 
expand  and  tap  affluent,  ever-growing 
ethnic  niche  market.  Very  profitable. 
Golden  opportunity  for  growth, 
jay  chen@ricochet.  net 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger.  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

WESTERN  WEEKLY 
Ideal  tor  first-time  buyer. 

Contact  Dennis  Herrick  at 
Skogman  Commercial  319-363-8286 

NEWSPAPERS  WANTED 

AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to 
purchase  Black  weekly  newspapers. 
Confidentiality  maintained  Contact: 
Eric  Kearney,  president 
Sesh  Communications 
PO.  Box  1691 ,  Cincinnati,  OH  45201 

AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 
Kenneth  Cope,  Exec.  Vice-Pres. 

(41 7)  850-8544  or  (41 7)  451  -9545 

LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers 
and  other  print  publication  acquisi¬ 
tions.  LGP  is  owner  operator  of 
approximately  300  publications,  includ¬ 
ing  64  daily  newspapers.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 
tial.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd..  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
tor  Estate.  ESOP, 
Partners.  Bank,  Tax, 
Stock.  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemair  MT  59715 
jcribb@imt.net 


Jim  Hicks  Tom  Karavakis 

307-684-9407  941-403-4133 

336  US  16  East,  268  Edgemere  Way  E., 

Buffalo,  WY,  82834  Naples,  FL  34105 

jfhick8@trib.com  tokis®  mindspring.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


EDITOR  &  PUBLISHER  FEBRUARY  28  2000 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


NO  NONSENSE  50  '  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

INSERTER  FOR  SALE 
8-48P  Inserter  with  ARS-As  is,  Where  is. 
Contact:  NEWSTEC 
Attn:  Terry  Connors  508-850-7945 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS.  INC. 
(770)  428-5817,  Fax  (770)  590-7267 

PRESSES 

Used  Equipment  Offered 

by  Global 

•  8  UNIT  UNIMAN  2/2 

1982:  22  3/4“  cut-off;  45,000  PPH; 
can  produce  a  56  page  product, 
collect,  with  4  pages  of  process 
&  4  pages  spot  color. 

Optional  second  folder. 

•  6  UNIT  UNIMAN  4/2 

1 988;  22”  cut-off;  50"  web  width; 
60,000  PPH;  can  produce  a  80 
page  product,  collect,  with  8  pages 
of  process  &  1 6  pages  of  spot  color. 

•  GOSS  21  1/2”  FOUR  HIGH 

HEATSET  PRESS 

Including  (1)  SSC  Folder, 

Martin  Splicer/Infeed, 
and  TEC  Heatset  Package. 

•  GOSS  21  1 12“  SSC  FOLDER 

1/2  and  1/4  capacity. 

Immediate  availability  on  all.  Call: 

Mickey  Bella 

Global  Press  Sales 

Phone:  732-560-9364 
Fax;  732-560-9422 

Bill  Lawson 

Global  Singlewidth  Sales 

Phone;  630-876-9977 
Fax:  630-876-9972 


PRESSES 


Currently  Available  From  Inland 

SINGLE  WIDTH 

•  Add-on  GOSS  URBANITE  units, 
folders,  upper  formers,  motors  and 
drives. 

•  GOSS  URBANITE  tri-color  units  with 
10-side  color  deck  (U-807  &  U-797). 

•  Two  9-unit  GOSS  COMMUNITY  pre¬ 
sses  each  consisting  of  an  SSC 
folder,  C,  SC.  and  SSC  units  (many 
units  with  upgrades)  ranging  in  age 
from  late  '60s  to  early  80s. 

•  11 -unit  GOSS  COMMUNITY  consist¬ 
ing  of  SSC  folder  &  u.f.,  SC  folder,  2 
drives. 

•  GOSS  SSC,  SC  &  COMMUNITY 
units  (floor  position  or  stacked  posi¬ 
tion),  folders,  upper  formers,  press 
drives  and  roll  stands. 

•  Stacked  set  of  GOSS  SUBURBAN 
1500  series  units. 

•  5-unit  HARRIS  VI 5C  with  JF7  &  30 
HP  drive,  1981  vintage. 

•  4  HARRIS  VI 5C  units  (converted  to 
VI 5D),  mid  ‘70s  vintage. 

•  5-unit  HARRIS  VISA  press  with  JF7 
&  30  HP  drive  (ductor  style  units). 

•  Two  6-unit  NEWS  KING  presses  with 
stacked  sets  of  units. 

•  5-unit  NEWS  KING  with  KJ6,  4  floor 
units,  1  stacked 

•  NEWS  KING  &  COLOR  KING  add-on 
units,  folders,  press  drives  and  roll 
stands. 

DOUBLE  WIDTH 

•  22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page 
folder,  nine  45"  RTP's  -  1990  vin¬ 
tage. 

•  22  "  GOSS  HEADLINER  OFFSET  con¬ 
sisting  of  5  black  units,  2  units  with 
13-side  half  decks,  a  standalone 
TKS  half  deck,  3:2  folder,  7-42” 
RTP's,  Smith  spray  bars,  T-NPC 
press  controls. 

•  5-unit  HARRIS  1660  with  double  2:1 
folder,  air  angle  bars,  two  200HP 
motors,  five  MEG's.  Clean  and  in 
good  mechanical  condition  -  1978 
vintage. 

•  23  9/16  "  cut-off  GOSS  METRO  with 
double  3:2  folder,  7  units,  3  half 
decks,  seven  42"  RTP's  -  clean  and 
in  good  mechanical  condition. 

•  Five  MAN  Roland  Lithomatic  II  units 
and  2  half  decks,  42“  RTP's  and  60 
HP  motors  &  controllers. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa,  KS  66285 
913-492-9050,  Fax  913-492-6217 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 
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PRESSES 


URGENT! 

Searching  for  a  6-  to  8-  unit  1 000 
series  Urbanite  press  or  add-on  units. 
Inter-Continental  Graphics  Inc. 

Call  941-561-6401  Fax  941-561-6402 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call :  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


Post- ii~' tJoTs  Advertising  by 

NoteAdsjcom 

NoteAds.com.  Inc.  is  your  source  for  the 
printing  and  placement  of  Post-ir  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  print  media  advertis^g. 

•  Authorized  distnbutor  of  3M. 

1-877-668-3231  Post-lt 

www.noteads.com  >otn 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Sen  ii  e,  Inc. 
Nationwide  rKI.HM.ARKKTINC, 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news,  com 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMonKSEarthlink.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  HdlineKSaol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELE  DIRECT  MARKETING,  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
"newspaper  telemarketing  experts” 


TELEMARKETING  PROF.  INC. 
Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Quality  Starts 
Al  Schreibman  1-800-830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 


The  Prepaid  Subscription  Telemarketing  Leader 
Now  Offering  Free  Test  Campaigns 
Let  Us  Show  You  The  Difference! 

Call  Andy  Orr  at  1-888-343-0470  X  106 

www.circulationservices.com 


www.mediainto.com 
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HELP  WANTED 


ACCOUNTING 


COMMUNITY  NEWSPAPER 
HOLDINGS.  INC. 


MSMaBBSBSSSmm 

EMPLOYMENT  SERVICES 


LOOKING  FOR  A  NEW  JOB? 

Circulation  Placement  can  help. 
We  have  30  years  experience  in  the 
newspaper  industry.  Our  contacts 
and  network  are  nationwide  Send 
your  resume  and  cover  letter  to: 
circplace@juno.com  or  mail  to: 
Circulation  Placement,  PO.  Box 
465642,  Lawrenceville.  GA  30042 
No  fee  or  charges.  Confidential 


NEWSPAPER  CONSULTANTS 


CRADICK  &  MINIE.  Confidential  Con¬ 
sultants  to  Publishers.  70  years  com¬ 
bined  industry  experience.  (888)  414- 
5038  or  mminie5382@aol.com 


HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
E-mail  BHS17News@aol.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 

mmoBsss 


ACADEMIC 


BELMONT  UNIVERSITY 
JOURNALISM:  Belmont  University's 
Department  of  Journalism  seeks 
applications  for  a  one-year  renewable 
half-time  appointment.  Master's  in 
journalism  or  mass  communication 
required,  although  applicants  with 
extensive  professional  experience  may 
be  considered.  College  level  teaching 
experience  preferred.  Candidate  will 
teach  two  courses  per  semester.  Possi¬ 
ble  teaching  assignments  include:  Edit¬ 
ing  Techniques,  Desktop  Publishing, 
News  Writing,  Broadcast  News,  Media 
Ethics,  Mass  Media  and  Society.  Send 
letter  of  application,  vita,  three  letters 
of  recommendation  and  transcripts  to; 
Thom  Storey,  Chair 
Department  of  Journalism 
Belmont  University 
1900  Belmont  Boulevard 
Nashville.  TN  37212-3757 
Inquiries:  storeyt@mail.belmont.edu 
Women  and  minorities  are  encouraged 
to  apply.  Application  review  begins 
March  1 .  For  additional  information  visit 
our  website  at: 

www.belmont.edu/journalism/OOsearch.html 
Belmont's  Vision  is  to  be  a  premier 
teaching  university  bringing  together 
the  best  of  liberal  arts  and  professional 
education  in  a  consistently  caring 
Christian  environment.  Belmont  Univer¬ 
sity  is  affiliated  with  the  Tennessee  Bap¬ 
tist  Convention. 


ACADEMIC 


VISITING  PROFESSIONAL  POSITION 
E.W.  SCRIPPS 
SCHOOL  OF  JOURNALISM 
OHIO  UNIVERSITY 

Scripps  Howard  Visiting  Professional 
at  the  E.W.  Scripps  School  of  Journal¬ 
ism,  Ohio  University,  during  part  or  all 
of  the  2000-2001  academic  year.  This 
person  will  work  with  both  beginning 
and  advanced  journalism  students  in 
two  courses  per  quarter  that  tit  within 
the  successful  candidate's  experience 
and  the  school's  needs.  Informal 
interaction  with  students  as  well  as  pro¬ 
fessional  and  community  groups  also 
will  be  required.  Capability  in  media 
management  and/or  new  media  a 
plus.  Ideal  candidate  should  possess 
extensive  recent  media  experience. 
Responsibilities  include  classroom 
teaching  and  advising  students  about 
the  profession.  Ohio  University  is  a  resi¬ 
dential  Southeast  Ohio  campus  of 
19,000  of  which  900  are  journalism 
majors.  The  75-year-old  journalism  pro- 
-gram  has  been  nationally  recognized 
for  outstanding  programs  on  both 
undergraduate  and  graduate  levels. 
Holders  of  the  Scripps  Howard  Visiting 
Professional  position  have  included 
Terry  Anderson  (AP),  Barbara  Raab 
(NBC).  Ron  Ostrow  (LA.  Times), 
Walter  Friedenberg  (Scripps  Howard), 
Helen  Thomas  (UPl)  and  Kevin  Noblet 
(AP).  Send  application  letter,  resume 
and  three  references  to: 

Professor  Donald  Lambert,  E.W,  Scripps 
School  of  Journalism,  Ohio  University, 
Athens,  OH  45701 .  Ohio  University  is  an 
AA/EOE  employer. 

Review  of  applications  will  begin  March  31 . 
Decision  anticipated  mid-April.  Questions 
may  be  addressed  to: 

lamberld@ohio.edu 


ACCOUNTING 


CONTROLLER 


A  tIaiK  anti  Sunday  ncwspai^cr 
ItHatcd  in  nortlicasturn  Oliio  is 
seeking  a  highl\  niotivaietl  indi- 
\itlual  for  tfie  posiiiori  of  ('on- 
troller.  The  Controller  will  he 
responsible  for  the  super\ision  of 
the  aetouniing  and  eredit  depart¬ 
ment  staffs.  'I'he  siu'iessful  ean- 
didate  will  create  anti  tlistrihute 
limeh  financial  information,  he 
responsible  for  month-entl  tios- 
ings,  t  asli  flow  planning,  and  will 
help  in  the  establishment  of  an 
effecti\e  butlgeiing  s\stem.  The 
right  cantlitlate  for  this  position 
will  be  team  orientetl,  be 
t|ualifietl  as  a  (d^\.  anti  have  at 
least  sev  en  to  ten  years  of  accoun¬ 
ting  anti  supervisorv  experience, 
anti  be  profit  lent  in  Wort!  and 
Kxcel.  Please  sentl  your  resume, 
salarv  history,  anti  expressit)n  of 
interest  to: _ 


Box  01199 
Editor  &  Publisher 
1515  Broadway,  12th  Floor 
New  York,  NY  10036 


located  in  Birmingham,  Alabama  is 
seeking  candidates  for  the  position  of 
Internal  Audit  Manager.  Applicants  for  this 
position  must  have  a  bachelor  's  degree  in 
accounting;  5  to  7  years  of  audit 
experience,  some  of  which  must  be  in  the 
newspaper  industry.  This  position  also 
requires  strong  supervisory  skills  and 
intermediate  to  advanced  Excel 
spreadsheet  and  general  computer  skills. 
CPA  certification  is  a  plus. 

The  Internal  Audit  Manager  directs  the 
internal  audit  function  for  enhi.  This 
entails  supervising  an  internal  audit 
staff  of  three  and  coordinating  internal 
audits  for  over  200  newspaper  pro¬ 
perties.  Responsibilities  include  audit 
planning  and  execution,  preparation  of 
the  resulting  internal  audit  reports  and 
monitoring  compliance  with  audit 
recommendations.  The  Internal  Audit 
Manager  also  assists  the  company's 
external  auditors  with  their  annual 
audit. 

This  is  an  excellent  career  opportunity 
to  join  a  dynamic  and  growing  com¬ 
pany.  Cnhi  offers  a  competitive  com¬ 
pensation  and  benefits  package  that 
includes  health,  dental,  life,  long-term 
disability  insurance  and  a  401 K  plan. 
Qualified  applicants  should  forward  a 
resume  and  cover  letter  to:  Lynn  O. 
Pearson,  Sr.  Vice-President  and  Con¬ 
troller.  cnhi,  3500  Colonnade  Parkway, 
Suite  600,  Birmingham.  AL,  35243 


ADMINISTRATIVE 


PUBLISHER 

Incredible  adventure  for  entrepreneurs 
Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet,  is  looking  for 
additional  leaders  to  build  teams  at 
start-up  California  daily  newspapers. 
Hands-on  experience  required:  sales, 
news,  distribution,  and  leadership.  Com¬ 
petitive  compensation  plus  stock 
options  for  aggressive  leaders.  Not  for 
the  faint-hearted:  strong,  entrepreneur¬ 
ial  work  ethic  required!  E-mail  resume: 
arnold@berkeleydailyplanet.com 
Fax:  (510)  841-5695 


PUBLISHER 

Leading  retail  technology  magazine 
seeks  publisher  with  responsibility  for 
sales  and  marketing  management  as 
well  as  setting  overall  direction  for  pub¬ 
lication.  This  outstanding  opportunity 
is  immediately  available  for  the  candi¬ 
date  with  excellent  organizational, 
communication  and  consultative  sell¬ 
ing  skills.  You  will  be  accountable  for 
attaining  advertising  goals  as  well  as 
training  sales  personnel.  You  must  be 
willing  to  travel  with  account  reps  as 
well  as  to  trade  shows.  Please  send 
resume  and  salary  requirements  to: 

Director  of  Human  Resources  (ATT.  Pub) 
Bill  Communications 
355  Park  Avenue  South 
New  York,  NY  10010 
FAX  (212)592-6209 
Or  E-mail:  HR@billcom.com 


ADMINISTRATIVE 


GENERAL  MANAGER 
The  Pioneer  Group,  a  progressive 
Northwest  Michigan  publishing  group, 
is  seeking  an  experienced  person  to 
assume  the  position  of  General  Man¬ 
ager  of  the  Manistee  News-Advocate 
and  it's  associated  west  shore  pub¬ 
lications. 

Ideal  candidates  will  possess  a  strong 
work  history,  reflecting  leadership, 
motivational  and  interpersonal  skills, 
and  will  be  able  to  lead  a  management 
team  toward  a  common  goal.  A  strong 
community-customer  focus  is  essen¬ 
tial. 

The  News-Advocate  is  a  daily  located 
on  the  shores  of  Lake  Michigan  in  the 
historical  Port  City  of  Manistee.  The 
area  is  a  fishing  and  hunting  mecca, 
boasts  a  progressive  school  system 
(with  a  new  high  school  under  con¬ 
struction)  and  is  a  paradise  for  the 
water-lover.  The  GM  position,  which 
could  lead  to  that  of  publisher, 
oversees  the  six  day  daily,  the  weekly 
Benzie  County  Record-Patriot  in  Frank¬ 
fort,  two  shopping  guides  and  various 
niche  publications.  The  publishing 
facility  is  currently  in  the  final  stages  of 
a  major  remodeling.  Salary  is  com¬ 
mensurate  with  Inland  projections  and 
experience  and  includes  a  full  benefit 
package  including  a  401  (k)  plan. 

Consider  joining  our  family  owned, 
employee  friendly  company  in  beauti¬ 
ful  Northwest  Michigan. 

Send  letters  of  interest  and  resume  to: 

Cheryl  Rosen 

Human  Resources  Manager 
The  Pioneer  Group 
582  N.  State  Street 
Big  Rapids.  Ml  49307 

All  applications  will  be 
held  confidential 


THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs.  Duties  include 
develop  curriculum  for  management 
and  editing  training  with  diversity 
emphasis,  recruit  faculty,  enroll  partici¬ 
pants.  evaluations,  budgeting  and 
overall  management.  Need  back¬ 
ground  in  journalism,  staff  supervision 
and  journalism  training,  strong  com¬ 
munication  skills,  experience  working 
with  different  levels  in  news  organiza¬ 
tions,  and  cross-media  experience. 
Extensive  travel.  Salary  and  benefits 
competitive.  Send  letter  of  application, 
resume  and  3  references  to  Executive 
Search,  Maynard  Institute  for  Journal¬ 
ism  Education,  1211  Preservation  Park 
Way.  Oakland,  CA  94612. 

www.maynardije.org 


FAMILY-OWNED 

community  newspaper  company  is  look¬ 
ing  for  general  managers/ad  managers 
to  help  lead  our  growing  number  of 
Midwest  and  Southeast  small  dailies  and 
large  weeklies.  The  right  individual  could 
develop  into  Publisher  position  with 
future  equity  possibilities. 

Send  resume  to: 

Lancaster  Management,  Inc. 

PO.  Box  609.  Gadsden,  AL  35902 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

PUBLiSHER  NEEDED  for  Estes  Park, 
CO.,  6m  circ  bi-weekiy  paper.  A  commit¬ 
ment  to  exceiience,  history  of  success 
and  experience  in  resort  or  vacation 
marketing  desired.  Wonderful  com¬ 
munity.  Part  of  The  Denver  Post  group. 
Fuii  benefits,  advancement  opportu¬ 
nities,  good  compensation. 

Resume  to  David  McCiain 
Fax  970-522-2320 
E-maii  mcciains@ria.net 


ADVERTISING 


AD  DiRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  MANAGER 
Are  you  creative?  Flave  great  ideas  and 
ways  to  implement  them?  Have  lead¬ 
ership  skills?  The  Observer,  a  6-day 
daily  newspaper,  has  an  opening  for 
advertising  manager  located  in  Union 
and  Wallowa  counties.  You  will  work 
with  a  staff  of  four.  Experienced  in  sales 
management  preferred.  Salary  com¬ 
mensurate  with  experience.  Benefits  in¬ 
clude  401  (k),  profit  sharing,  vacation, 
medical/dental,  sick  leave,  etc.  Send 
cover  letter,  resume  and  salary  history  to: 

David  Thouvenel.  Publisher 
1 406  5th  Street.  La  Grande,  OR  97850 


RETAIL  ADVERTISING  MANAGER 


The  Record,  the  leading  daily 
newspaper  in  the  Stockton,  upper 
San  Joaquin  Valley,  and  Mother 
Lode  area  of  Northern  California,  is 
seeking  a  dynamic  leader  in  their 
growing  advertising  department. 
The  individual  will  be  an  experience, 
successful  sales  manager,  with  a 
critical  role  in  the  development  and 
implementation  of  innovative  pro¬ 
grams  and  strategies  to  increase 
revenue  in  a  growing,  vibrant  market. 
Responsiblities  for  Retail,  National,  Pre¬ 
prints,  TMC  and  inside  sales  are 
included. 

Must  be  able  to  provide  leadership  in 
training  motivation  and  sales  goal 
achievement  for  a  professional  sales 
team,  while  modeling  successful  con¬ 
sultative,  marketing  skills  in  the  com¬ 
munity.  Public  appearances  and 
presentation  skills  are  also  important. 
With  a  daily  circulation  of  55K-I-,  Sun¬ 
day  70K-k  and  growing.  The  Record 
offers  an  excellent  opportunity  for  a  pro¬ 
fessional  sales  manager.  We  offer  a 
generous  base  salary  and  compensa¬ 
tion  package,  including  401  (k), 
pension,  health  care  and  a  com¬ 
petitive  bonus  structure  based  on 
performance.  Pre-employment  drug 
screening  required. 

Qualified  candidates  should  send 
their  resume  and  salary  history  to: 


The  Record,  Attn  Sandi  Larranaga 
Human  Resources,  530  E.  Market  St. 
P.O.  Box  900,  Stockton,  CA  95201 
Fax:  (209)  547-8181 
E-mail:  sandil@recordnet.com 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
A  Unique  Opportunity  for 
Career  Growth  and  Enhancement 
with  an  independent 
employee-owned  company 
The  Telegraph  Herald,  Dubuque,  Iowa, 
an  independent  daily  newspaper,  and 
subsidiary  of  Woodward  Communica¬ 
tions,  Inc.  is  seeking  a  Retail  Advertis¬ 
ing  Manager,  with  proven  leadership 
skills,  mentoring  and  training  skills, 
and  experience  in  retail  advertising. 
Candidate  must  have  the  ability  to 
develop  operating  budgets  and  have  a 
proven  track  record  In  achieving 
revenue  goals  and  objectives.  Natural 
people  skills  and  the  ability  to 
incorporate  ‘  bottom-up”  participatory 
management  style  paramount. 

Woodward  Communications,  Inc. 
offers  an  excellent  salary,  bonus  and 
incentive  package  as  well  as  the 
opportunity  to  become  an  employee 
stockholder  after  a  five-year  vesting 
period.  If  you  are  looking  for  an 
extremely  good  career  opportunity, 
appreciate  excellent  quality  of  life  and 
have  “ink  in  your  blood”,  then  you 
could  very  well  find  a  piece  of  paradise 
in  Northeast  Iowa. 

If  interested,  please  send  resume  and 
cover  letter  with  salary  requirements  to: 
Employment/Comp  Manager 
Woodward  Communications,  Inc. 

RO.  Box  688,  Dubuque,  lA  52004-0688 
Fax:  (319)  588-5739 
E-mail:  bfarrey@wcinet.com 
Women  and  minorities  are  encouraged 
to  apply  EEO/AA 


MAJOR  ACCOUNTS 

Cycle  California!  Magazine  is  looking  for 
independent  sales  professionals  to 
develop  major  accounts.  We  are  the 
largest  regional  bicycle  magazine  in  the 
country.  Competitive  commission,  pro¬ 
tected  territories.  Proven  track  record 
required.  Contacts  in  the  bicycle  indus¬ 
try  a  plus.  Letter  and  resume  to: 

Bob  Mack,  Cycle  California!  Magazine 
RO.  Box  1 89,  Mountain  View,  CA  94042 
Fax  (650)  968-9030 


RETAIL  ADVERTISING  MANAGER 
The  Leaf-Chronicle,  a  Gannett  daily  in 
Clarksville,  TN,  seeks  an  experienced 
advertising  sales  manager.  Ideal  candi¬ 
date  will  be  a  strong  motivator  and 
trainer  with  excellent  communication 
and  sales  skills  combined  with  man¬ 
agement  experience  which  includes  a 
strong  track  record  of  achieving  and  sur¬ 
passing  goals. 

Position  offers  a  competitive  salary, 
excellent  bonus  program  and  compre¬ 
hensive  benefit  package,  including 
401  (k).  The  Leaf-Chronicle  is  committed 
to  a  diverse  workforce;  women  and 
minorities  are  especially  encouraged  to 
apply. 

Please  send  your  resume  including 
salary  history  to: 

Sara  McKissick,  Advertising  Director 
Leaf-Chronicle 
RO.  Box  31 029 
Clarksville,  TN  37040-001 8 


ADVERTISING 


ADVERTISING  DIRECTOR 
Antelope  Valley  is  the  place  to  be  in 
2000!  We  are  looking  for  an  experi¬ 
enced,  community  minded,  advertising 
professional  with  exception  people 
skills  to  lead  our  talented  advertising 
staff.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in 
this  fast  growing  southern  California 
market:  if  you  are  interested  in  working 
for  an  organization  where  your  contri¬ 
butions  will  be  recognized  and 
rewarded;  if  you  are  able  to  inspire 
teamwork  and  cooperation  among  the 
advertising  sales  staff  and  with  the 
other  departments  of  the  newspaper, 
than  send  us  a  resume  and  cover  letter 
that  demonstrates  your  sales  and 
marketing  skills  and  your  passion  for 
excellence.  Generous  salary  package 
in  the  mid  90  s  includes  excellent 
benefits.  We  are  the  Antelope  Valley 
Press,  a  family  owned,  mid  size,  award 
winning,  community  daily  serving  the 
rapidly  growing  communities  of  the 
Antelope  Valley  including  Palmdale 
and  Lancaster,  California.  Send  your 
application  materials  to: 

Cherie  Bryant 
Vice  President, 

Marketing  and  Advertising 
The  Antelope  Valley  Press 
PC.  Box  4050 
Palmdale,  CA  93590-4050 

CLASSIFIED  ADVERTISING  MANAGER 
Newcity  .seeks  a  Classified  Advertising 
Manager  to  oversee  the  department's 
operations  and  sales  efforts  for  Newcity 
magazine  and  its  website.  Classified 
print  management  experience,  good 
communication  skills  and  familiarity 
with  sales  forecasts  preferred.  E-mail 
resume  and  salary  history  to: 

employment@newcitynet.com 


CLASSIFIED  ADVERTISING  DIRECTOR 
Madison  Newspapers,  Inc.,  the  pub¬ 
lisher  of  the  Wisconsin  State  Journal 
and  The  Capital  Times,  seeks  a  prog¬ 
ressive  Classified  Director  to  lead  our 
classified  advertising  staff.  This  20-i- 
member  staff  includes  inside  and  out¬ 
side  advertising  representatives  and  pre¬ 
press  support  staff.  We  are  looking  for 
a  team-minded  leader  with  the  ability  to 
recognize  opportunities  in  the  market 
and  a  proven  track  record  in  understan¬ 
ding  customers  needs  and  providing 
services  that  meet  those  expectations. 
The  ideal  candidate  will  be  innovative, 
flexible,  and  is  an  expert  at  managing 
multiple  priorities. 

Madison  Newspapers  not  only  pub¬ 
lishes  a  morning  and  afternoon  paper, 
but  also  numerous  weekly  and  specialty 
publications  and  maintains  madison.com 
website.  We  re  located  in  the  state  cap¬ 
ital  of  Wisconsin,  which  offers  quality  liv¬ 
ing  with  a  wide  variety  of  cultural  and 
recreational  opportunities. 

We  re  eager  to  hear  how  you  can  fur¬ 
ther  our  classified  endeavors.  Send 
your  resume,  cover  letter  arid  salary 
requirements  to: 

Human  Resources  Department 
Madison  Newspapers,  Inc. 

PO.  Box  8056,  Madison,  Wl  ,53708 
Affirmative  Action/ 

Equal  Opportunity  Employer 


ADVERTISING 


DIRECTOR'CLASSIFIED  ADVERTISING 
If  you  are  experienced,  aggressive  and 
results  oriented  classified  manager  our 
job  may  be  the  one  for  you.  We  are  a 
newsweekly  group,  with  paid  circulation 
of  226,000  that  has  an  international 
audience.  We  are  owned  by  one  of  the 
largest  publishing  companies  in  the 
country.  Our  ideal  candidate  will  have 
experience  leading  and  directing  a 
national  outbound  sales  operation  and 
will  also  have  the  ability  to  ensure  that 
sales  results  track  the  strategic  plan. 
Must  be  thoroughly  experienced  in 
directing  the  classified  sales  manage¬ 
ment  process.  Must  have  strong  budget 
forecasting  skills  in  revenue  and  ex¬ 
pense  budgets,  knowledge  of  the  pub¬ 
lishing/media  industry,  flexibility  in 
overseeing  a  diverse  staff,  and  excellent 
analytical  skills.  Requires  a  Bachelor's 
degree  or  equivalent  education  and  ex¬ 
perience.  Position  located  in  Washing¬ 
ton,  DC  area.  Excellent  compensation 
package.  Reply  to: 

Army  Times  Publishing 
Human  Resources  Department 
6883  Commercial  Drive 
Springfield,  VA  221 59  EOE 


MAJOR  ACCOUNTS  MANAGER 
The  Las  Vegas  Review-Journal  and  the 
Las  Vegas  Sun,  newspapers  in  a  joint 
operating  agreement,  have  an  opening 
for  a  Major  Accounts  Manager. 
Responsibilities  include  supervision  of 
two  major  account  reps,  a  local  ad 
agency  desk,  and  a  team  ad  assistant. 
The  applicant  we  select  must  have 
excellent  communication  skills,  written 
and  verbal,  strong  presentation  skills, 
plus  proven  negotiation  abilities.  Our 
successful  candidate  will  have  3  to  5 
years  of  current  advertising  sales 
management/major  accounts  experi¬ 
ence  in  a  daily  metro  newspaper.  West 
Coast  experience  a  plus.  We  offer  a  com¬ 
petitive  salary  and  benefits,  and  the 
opportunity  to  work  in  a  growing 
market.  If  you  have  these  qualifications 
and  are  looking  to  join  a  dynamic  team 
in  a  dynamic  city,  please  send  your  let¬ 
ter  of  interest,  resume,  and  salary 
requirements  to  Human  Resources: 

Las  Vegas  Review-Journal.  RO.  Box  70 
Las  Vegas,  NV.  891 25  EOE 


RISING  STARS 

A  major  newspaper  group  is  assembl¬ 
ing  a  pool  of  talent  to  fill  current  and 
future  advertising  positions.  We  re  look¬ 
ing  for  career-oriented  people  interested 
in  progressive  advancement.  Our  com¬ 
munity  newspaper  division  includes  12 
daily  newspapers  in  9  states,  primarily 
in  the  West  and  Midwest,  ranging  from 
5,000  to  50,000  circulation.  We  place  a 
high  priority  on  newspaper  autonomy, 
editorial  excellence  and  innovative 
growth  strategies.  We  believe  in  reward¬ 
ing  excellence.  If  your  values  and  goals 
are  similar  and  you  want  to  move  your 
career  forward,  send  a  cover  letter  and 
resume  to: 

Box  01196,  Editor  &  Publisher 
1515  Broadway.  1 2th  FI,  NY.  NY  1 0036 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 
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HELP  WANTED 


ADVERTISING 


REGIONAL  SALES  MANAGER 
New  York  &  New  Jersey's  largest  direct- 
mail  weekly  publishing  group  has  an 
opening  in  an  established  region.  If  you 
are  a  high  performance  sales  person  and 
ready  to  take  the  next  step  into  man¬ 
agement.  this  position  is  for  you. 
Responsibilities  include  overseeing  sales 
personnel,  territories,  training  and  cus¬ 
tomer  interaction.  Ability  to  handle  multi¬ 
ple  tasks  and  plan  budgets  as  well  as 
forecast  growth.  Salary  $60,000  and  up 
commensurate  with  experience  plus 
bonus,  expenses,  401  (k),  health  benefits. 
First  year  earning  potential  $100,000  and 
up.  2nd  year  $125,000  and  up.  We  will 
relocate  you  -  all  expenses  paid. 

Call  Larry  Ross  Weinberger.  Publisher 
of  Westchester.  Rockland,  Bronx  and 
New  Jersey  Pennysaver  at: 

(914)  592-5222  ext.  257 


ADVERTISING  DIRECTOR 
For  7  day  AM  newspaper.  Must  be  cus¬ 
tomer  focused,  excellent  team  builder, 
possess  a  strong  desire  to  succeed  and 
advance  and  have  previous  newspaper 
sales  management  and  budgeting  ex¬ 
perience.  Competitive  compensation, 
full  benefits  plus  401  (k).  Send  cover  let¬ 
ter,  resume  and  salary  history  by  March 
12  to: 

Kevin  Flaezebroeck,  Publisher 
The  Saratogian 

20  Lake  Avenue,  Saratoga,  NY  1 2866 


CIRCULATION 


CIRCULATION  MANAGER 
Lead  the  circulation  department  at  one 
of  the  fastest-growing  papers  in  the 
country.  The  Journal  covers  the  three- 
county  Eastern  Panhandle  of  West  Vir¬ 
ginia,  a  market  booming  with  com¬ 
muters  who  travel  into  nearby  Wash¬ 
ington,  DC.  fourth-quarter  circulation  is 
up  more  than  7  percent.  We  re  part  of 
The  Ogden  Newspapers  Inc.,  a  group 
of  36  dailies.  We  offer  tremendous 
opportunities  for  advancement,  and  a 
full  benefits  package,  including  401  (k). 
Send  resume,  salary  history,  refer¬ 
ences  and  a  cover  letter  explaining 
your  successes  to: 

Tom  Lee,  publisher.  The  Journal 
PO.  Box  807.  Martinsburg,  WV  25402 


CIRCULATION  MANAGER 
The  Mercury,  a  7  day  daily  newspaper 
in  the  suburban  Philadelphia  area  has 
an  immediate  opening  for  an  experi¬ 
enced  Circulation  Manager  to  lead  our 
6  person  staff.  The  successful  candidate 
will  possess  a  proven  track  record  in 
circulation  and  marketing,  and  be  able 
to  develop  creative  sales  strategies  to 
grow  circulation.  We  are  looking  for  a 
strong  lead  by  example  manager  to  build 
upon  the  successes  already  in  place. 
This  is  a  challenging  opportunity  in  a 
nice  growing  suburban  community.  We 
offer  a  competitive  salary,  benefits, 
401  (k)  and  bonus  plan.  Send  or  fax 
your  resume  to: 

John  Petracci 
The  Mercury 

24  N.  Hanover  Street,  Pottstown,  PA  19465 
Fax  (610)  327-1931 


CIRCULATION 


OPERATIONS  MANAGER 
SINGLE  COPY 
FULLTIME 

Seeking  a  results-oriented.  energetic, 
self-starter  with  excellent  people  skills 
to  lead  our  Single  Copy  team.  Will 
work  with  employee  route  distributors, 
dealers,  sales  reps,  merchandisers 
and  retailers  to  grow  our  single  copy 
sales.  The  ideal  candidate  must  have 
strong  management  and  leadership 
capabilities  with  demonstrated  suc¬ 
cess  in  identifying  and  developing  suc¬ 
cessful  single  copy  growth  strategies. 
Excellent  opportunity  to  assume  a 
management  position  with  unlimited 
growth  potential. 

REQUIREMENTS: 

•  College  degree  preferred 

•  Experience  in  supervising  field  staff 

•  Solid  computer  skills-Win  95,  MS 
Excel  &  Word 

•  Sales  experience  and/or  newspaper 
distribution  background 

•  Experience  with  departmental  budget¬ 
ing  and  circulation  forecasting 

•  Excellent  verbal  and  written  commu¬ 
nication  skills 

BENEFITS: 

•  Medical/Dental  Insurance 

•  401  (k)  program 

•  Paid  vacation 

•  Tuition  reimbursement 

•  Discount  subscription  and  ad  rates 
‘Current  DPS  driving  record  and  proof 
of  liability  insurance  required  when  app¬ 
lying. 

Austin  American-Statesman 
Attn:  Steven  L.  Bush 
Consumer  Sales  and  Services 
Manager 

Fax  (512)  445-3979 
Human  Resources  Department 
305  S  Congress  Avenue.  Austin,  TX  78704 
Monday  -  Friday  9  a.m.  -  Noon 
EOE  Pre-employment  drug  test 


CIRCULATION  SALES  MANAGER 
The  Herald-Sun  has  a  need  for  a 
Circulation  Sales  Manager  to  direct 
most  aspects  of  promotions  and  mar¬ 
keting  strategies  related  to  circulation 
sales  involving  three  sales  depart¬ 
ments.  Direct  responsibility  for  devel¬ 
oping  increased  market  penetration 
through  Retail  Sales  with  the  Outside 
Sales  team  and  special  events.  The 
Circulation  Sales  Manager  will  report 
to  the  Circulation  Consumer  Marketing 
and  Sales  Manager  and  will  be  re¬ 
sponsible  for  directing,  coordinating 
and  motivating  the  telemarketing  and 
retention  staff,  coordinate  and  manage 
several  special  events  at  once,  and  the 
ability  to  produce  results.  Must  also 
have  good  communication  skills,  PC 
experience,  and  organizational  skills. 
College  degree  in  related  discipline 
and  four  to  five  years  in  Circulation 
sales  or  equivalent  sales  experience  in 
a  management  position.  Send  all  re¬ 
plies  to: 

The  Durham  Herald-Sun 
Attn:  Jackie  Jones 

2828  Pickett  Road,  Durham,  NC  27702 
Fax:  (919)419-6895 

E-mail:  jcj@herald-sun.com  EOE 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
The  Des  Moines  Register,  a  155.000 
daily,  and  250,000  Sunday,  Gannett 
newspaper,  has  an  opening  for  a 
single  copy  sales  manager  with  a  min¬ 
imum  of  5  years  experience  in  single 
copy  sales,  circulation  marketing  and 
operations. 

This  position  requires  a  high  energy 
individual  who  can  move  the  number, 
motivate  a  department  of  sales 
oriented  individuals,  and  continually 
introduce  and  execute  innovative  ideas 
and  programs  that  will  result  in  in¬ 
creased  sales. 

Candidate  must  have  experience  with 
Excel  and  Word;  familiarity  with 
Genesys  would  be  a  plus.  A  positive 
can-do  attitude,  strong  customer  ser¬ 
vice  skills,  and  a  drive  for  advance¬ 
ment.  are  necessary  for  consideration 
for  this  position. 

We  offer  a  competitive  salary,  com¬ 
mission  plan,  and  an  excellent  benefits 
package.  Please  send  resume,  includ¬ 
ing  salary  history  to: 

The  Des  Moines  Register 
c/o  Bill  Seemiller 

71 5  Locust  Street.  Des  Moines,  lA  50309 
Or  fax  (515)  286-2547 
E-Mail:  bseemiller@dmreg.com 


RETENTION  MANAGER 
$35,000  -  $45,000  -1-  Monthly  Bonus 
Salary  Commensurate  with  Experience 
Relocation  Package  Available 
The  Austin  American-Statesman  is  seek¬ 
ing  a  dynamic  individual  that  is  motiv¬ 
ated,  creative  and  energetic.  Responsi¬ 
ble  for  managing  and  overseeing  a  Re¬ 
tention  team  and  programs.  Activities 
will  in-  elude  staffing,  selection  of  new 
employees  and  the  demonstration  of 
effective  planning  skills  to  ensure  effi¬ 
cient  operations.  Must  be  able  to  work  in 
a  fast  paced  environment,  direct  and 
promote  group  and  staff  development 
and  handle  multiple  projects  simulta¬ 
neously.  This  individual  must  possess 
excellent  oral  and  written  communica¬ 
tion  skills.  This  position  reports  to  the 
Circulation  Marketing  Manager.  Position 
is  full  time,  Monday-Friday  (9:30  a.m.- 
6:30  p.m.). 

REQUIREMENTS: 

•  High  school  diploma  with  proven 
experience  -  College  degree  oreferred 

•  Knowledge  of  Windows  95  and  Office  97 

•  Knowledge  of  Automated  Telephone 
Systems  a  plus 

•  Experience  with  statistical  analysis 
and  tracking 

•  Project  Management  experience 
necessary 

•  Ability  to  work  in  a  team  oriented 
environment 

BENEFITS: 

•  Medical/Dental  Insurance 

•  Paid  Vacation 

•  401  (k)  Plan 

•  Tuition  Reimbursement 

•  Discount  Subscription/Ads 
Send  replies  to: 

Austin  American-Statesman 
305  S.  Congress  Avenue 
Austin,  TX  78704 
Attn:  Sylvia  Gonzales 


CIRCULATION 


CIRCULATION  MANAGER 
The  Indianapolis  Star  has  an  imme¬ 
diate  opening  for  a  Circulation  Man¬ 
ager.  This  senior-level  position  will  be 
responsible  for  all  the  Home  Delivery 
circulation  (180,000  daily  and  260,000 
Sunday)  in  our  metro  market.  Other  re¬ 
sponsibilities  will  include:  managing  a 
multi-million  dollar  expense  and 
revenue  budget;  representing  Circula¬ 
tion  in  cross-departmental  meetings; 
coaching  and  developing  a  team  of 
Regional  Managers  and  Assistant  Re¬ 
gional  Managers;  and.  creating  and  im¬ 
plementing  plans  to  grow  circulation 
penetration  by  merging  operation  con¬ 
cerns  with  marketing  tactics.  Depend¬ 
ing  on  the  background  and  experience 
of  the  successful  candidate,  other  Cir¬ 
culation  responsibilities  could  also  be 
added  to  the  position.  The  Circulation 
Manager  reports  directly  to  the  Vice 
President  of  Circulation. 

The  successful  candidate  will  have 
extensive  Home  Delivery  and  Circula¬ 
tion  experience  More  importantly,  the 
position  requires  a  skilled  manager 
who  believes  the  best  way  to  grow  cir¬ 
culation  is  to  provide  excellent  cus¬ 
tomer  service. 

Besides  a  competitive  salary  and  great 
benefits,  we  offer  the  chance  to  work  in 
an  outstanding  market.  Indianapolis  com¬ 
bines  midwestern  values  with  the  cul¬ 
tural  amenities  and  professional  sports 
of  a  major  metro. 

Please  send  your  resume  and  salary 
history  to: 

Mike  Womack 

Vice  President  of  Circulation 
Indianapolis  Star 
PO.  Box  145 

Indianapolis.  IN  46206-0145 
CIRCULATION  MANAGER 
The  Washington  Times  has  an  open¬ 
ing  for  an  aggressive  circulation  pro¬ 
fessional  who  possesses  a  strong  back¬ 
ground  in  both  Home  Delivery  and 
Single  Copy.  This  position  reports  di¬ 
rectly  to  the  Director  of  Circulation.  Com¬ 
petitive  salary  and  benefits  package. 

If  interested,  fax  or  send  resume  and 
cover  letter  to; 

The  Washington  Times 
3600  New  York  Avenue.  NE 
Washington,  DC  20002 
Fax:  (202)  635-0409 


CIRCULATION  DIRECTOR 
The  Sentinel  &  Enterprise  a  20,000,  7 
day  newspaper  in  Northern  Central 
Massachusetts  is  looking  for  a  circula¬ 
tion  manager  who  can  develop  sales 
programs  for  home  delivery  and  single 
copy.  We  are  looking  for  a  hands  on 
entrepreneurial  individual  with  excep¬ 
tional  people  skills,  plus  knowledge  of 
both  ABC  and  budgeting  for  our  staff 
of  20. 

This  is  an  excellent  opportunity  for  an 
individual  ready  to  step  up  and  lead 
their  own  department.  We  offer  a  com¬ 
petitive  salary  and  excellent  benefits.  If 
you  are  interested  in  a  challenging 
career  with  opportunity  for  advance¬ 
ment  please  send  your  resume  to: 

Publisher,  The  Sentinel  &  Enterprise 
808  Main  Street,  Fitchburg.  MA01420 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
Strategic  thinker  with  strong  marketing 
background  needed  to  lead  the  circula¬ 
tion  sales  and  distribution  functions  of 
the  Winston-Salem  Journal  We  are  a 
daily  newspaper  serving  the  Piedmont 
area  of  Northwest  North  Carolina  with 
circulation  of  87,000  weekdays  and 
100,000  Sunday.  This  challenging  posi¬ 
tion  includes  responsibility  for  devel¬ 
opment  of  departmental  goals  and 
strategies,  review  of  departmental 
performance  relating  to  goals  and 
strategies,  and  budgeting.  Applicants 
will  need  college  degree,  marketing 
and  management  experience,  com¬ 
prehensive  newspaper  circulation  ex¬ 
perience,  knowledge  of  ABC  rules, 
and  excellent  communication  and  in¬ 
terpersonal  skills. 

If  interested  in  joining  our  manage¬ 
ment  team,  please  send  cover  letter 
with  salary  history  and  resume  to: 

Pat  Taylor,  VP  and  General  Manager 
Winston-Salem  Journal 
PO.  Box  31 59 
Winston-Salem,  NC  27102 


EDITORIAL 


lasvegas.com  GAMING  WIRE  is  hiring 
freelance  Gaming/Business  writers  in 
major  casino  markets  around  the  world. 
If  you're  able  to  provide  breaking  news 
and  features  to  a  clientele  of  gaming 
executives,  analysts,  politicians  and 
media,  E-mail  your  resume  to: 

Len  Butcher  at  lbutcher@lasvegas.com 

ATTATCHMENTS  WILL  NOT  BE  OPENED 


EDITORIAL 


CITY  EDITOR 

FORT  WORTH  STAR-TELEGRAM 
The  Fort  Worth  Star-Telegram,  a  Knlght- 
Ridder  newspaper,  is  seeking  an  expe¬ 
rienced,  detail-oriented  journalist  to  run 
the  city  desk  This  person  will  supervise 
four  editors  and  about  20  reporters  cov¬ 
ering  education,  emergency  services, 
community  diversity,  criminal  and  civil 
courts,  health,  human  services  and  the 
federal  government.  Send  resume, 
several  samples  of  stories  or  projects 
on  which  you  were  the  primary  editor 
and  a  one-page  memo  describing  the 
ideal  city  editor  to: 

Kathy  Vetter.  Managing  Editor/News 
Fort  Worth  Star-Telegram 
400  W.  Seventh  Street 
Fort  Worth.  TX  761 02 


ASSISTANT  CITY  EDITOR  position  open 
at  mid-sized  California  daily  located  on 
the  Central  Coast.  Applicant  must  be 
self-starter,  possess  excellent  news  judg¬ 
ment,  be  a  top  notch  front  line  editor 
and  writing  coach,  be  able  to  work  well 
with  reporters,  city  editor,  editor  and  be 
able  to  provide  direction  and  supply 
information,  photos,  graphics  to  the 
copy  desk  in  a  quick,  orderly  fashion. 
Must  be  willing  to  work  hard  and  put  in 
the  time  needed  to  publish  a  quality 
newspaper.  This  is  among  the  toughest 
jobs  in  the  newspaper,  but  can  be 
rewarding  and  fun  If  you  have  the  right 
stuff,  send  cover  letter,  resume, 
references  and  clips  to  Julie  Copeland, 
The  Californian,  123  W.  Alisal  St., 
Salinas,  CA  93901 ,  or  E-mail  to: 

jcope@salinas.gannett.com 


EDITORIAL 


AN  80.000  CIRCULATION 
daily  in  growing  Southeast  Georgia,  is 
seeking  three  experienced  individuals 
for  our  team-based  newsroom.  We’ve 
been  recognized  as  the  state  s  best 
daily  and  expecting  even  more  under 
our  guiding  principles  of  initiative,  inte¬ 
grity,  integration  and  innovation. 

★  CITY  HALL/POLITICAL  REPORTER 
Ideal  candidate  should  go  beyond  incre¬ 
mental  meeting  coverage  and  show 
readers  why  they  should  care  about 
government  issues.  Several  years  of 
daily  reporting  experience.  A  flair  for  writ¬ 
ing  non-traditional  stories  framed  around 
community  issues,  rather  than  officials. 
A  proven  track  record  of  investigative.' 
project  work.  Resumes  and  samples  to 
Tuck  Thompson. 

★  ASSISTANT  SPORTS  EDITOR 
Our  eight  person  staff  covers  4  -  four- 
year  colleges,  major  golf  and  tennis 
events.  Olympic  sports,  Class  A  baseball, 
high  school  sports  and  our  historic  city 
has  a  huge  boating  and  outdoor  audience. 
Must  be  able  to  edit  copy  professionally, 
work  with  a  talented  staff  to  improve  con¬ 
text  and  fit  into  a  team  environment.  Two 
years  managerial  experience  preferred. 
Resumes  and  samples  to  Anthony  Stastny. 

★  NEWS  PLANNER/DESIGNER 

If  you  see  yourself  as  an  editor  first  and 
a  designer  second;  if  taking  risks  and 
pushing  the  design  envelop  is  your  cup 
of  tea,  our  design  team  may  have  a  spot 
for  you.  We're  looking  for  talent,  fearless¬ 
ness  and  a  commitment  to  deadline  and 
outstanding  work.  Resumes  and  work 
samples  to  Steven  Austin. 

Savannah  Morning  News 
PO.  Box  1 088.  Savannah,  GA  31 401 


ASSISTANT  EDITOR 
NationalJournal.com  has  an  immedi¬ 
ate  opening  for  an  Assistant  Editor. 
Strong  editing  and  writing  skills  are  a 
must,  as  are  solid  news  judgment  and 
HTML  proficiency.  Bachelor's  degree, 
1-3  years  experience  and  a  knowledge 
of  and  interest  in  polling  and  politics 
are  required.  E-mail  resumes  and 
cover  letters  to: 

editor@nationaljournal.com 
Or  Fax:  (703)518-8717  EOE 


AWARD-WINNING 

New  England  AM  daily  and  Sunday  look¬ 
ing  for  a  business  editor  and  a  metro 
editor.  Require  good  editing,  communi¬ 
cation  and  organizational  skills  and 
know-how  to  develop  strong  enterprise. 
We  cover  historic  Litchfield  County  and 
are  close  to  Boston  and  New  York.  Mail 
or  fax  samples  and  resume  to: 

Bob  Veillette.  ME,  Republican-American, 
389  Meadow  Street.  Waterbury.  CT  06770 
Fax  (203)  596-9277 


COPY  EDITOR 

We  need  an  editor  skilled  in  words, 
page  design  and  QuarkXPress.  Com¬ 
petitive  salary,  benefits  and  4-day  work 
week.  Send  resume,  headline  sam¬ 
ples,  clips  and  layouts  to  Rick  Larson: 
managing  editor,  Tri-City  Herald 
PO.  Box  2608,  Tri-Cities,  WA  99302 


EDITORIAL 


ASSISTANT  METRO  EDITOR 
The  Columbian,  an  award-winning, 
54,000-circulation  daily  newspaper  in 
Vancouver,  WA,  seeks  an  experienced 
editor  for  a  part-time  (20  hour/week) 
position  on  the  metro  desk.  The  suc¬ 
cessful  applicant  must  be  proficient  in 
editing  local  news  copy  and  supervising 
local  news  coverage  on  deadline  and 
will  work  two  evening  shifts,  at  least  one 
of  them  on  a  weekend.  The  applicant 
will  work  cooperatively  with  the  news 
desk,  the  photo  department  and  others. 
In  addition,  you  may  be  called  on  to  do 
spot  reporting  and  writing.  Thus  the  job 
requires  solid  line  editing,  writing  and 
people  skill,  leadership  ability,  news 
judgment  time  management  ability  and 
understanding  of  newsroom  operations. 
Applicants  should  have  at  least  five 
years  of  daily  newsroom  experience. 
Applicants  with  at  least  some  experience 
as  a  deadline  copy  editor  and/or 
supervising  editor  are  preferred.  To 
apply,  submit  a  cover  letter  with  salary 
history,  resume  and  samples  of  your 
work  to: 

The  Columbian,  Human  Resources 
RO.  Box  180,  Vancouver,  WA  98660-01 80 
Equal  Opportunity  Employer 


BE  A  REAL  REGIONAL  EDITOR 
not  a  production  clerk 
Can  you  teach  your  reporters  how  to  tell 
stories  in  a  diverse  area  an  hour  outside 
New  York  City?  The  Times  Herald- 
Record  is  looking  for  a  first-rate 
journalist  with  a  passion  for  community. 
If  you  can  inspire  and  lead,  come  join 
an  ambitious  82,000  daily  and  help 
create  greatness.  Write  to: 

Executive  Editor  Mike  Levine 
40  Mulberry  Street.  Middletown,  NY  10940 
Call  (914)  346-3170 
E-mail:  mlevine@th-record.com 


ASSISTANT  CITY  EDITOR 
The  Register-Guard,  a  78,000-circ. 
morning  daily  in  Eugene,  OR  has  an 
immediate  opening  for  a  full-time  assis¬ 
tant  city  editor.  Deadline  editing 
expertise,  demonstrated  news  judg¬ 
ment,  solid  communication  skills,  a 
team  attitude  and  nerves  of  steel 
required.  For  detailed  job  description 
see  www.registerguard.com  Submit 
cover  letter,  resume  and  six-non- 
returnable  writing  samples  you  have 
edited  by  Wednesday,  March  1 ,  2000 
to:  The  Register-Guard,  HR  Dept.,: 

PO.  Box  10188 
Eugene,  OR  97440-2188 


BUSINESS  REPORTER 
The  Bay  City  Times,  a  38,000  daily/ 
50,000  Sunday  newspaper  in  a  grow¬ 
ing  waterfront  community,  seeks  an 
experienced  reporter  for  our  business 
staff.  Ideal  candidates  will  have  2-4 
years  experience  at  a  daily  paper, 
good  people  skills  and  demonstrated 
ability  to  produce  enterprise  stories. 
The  Times  is  committed  to  a  diverse 
workplace,  and  offers  a  competitive 
salary  and  benefit  package.  Send 
resume,  references  and  clips  to: 

Metro  Editor  John  Hiner 
Bay  City  Times 

31 1  Fifth  Street,  Bay  City,  Ml  48708 

www.mediainfo.com 
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EDITORIAL 


San  Francisco 

associate  editor 

for  its  news  and  entertainment  weekly  in 
San  Francisco.  We  want  an  editor  who  has 
a  fine  touch  with  copy,  a  firm  grasp  of  the 
magazine  style,  and  the  self-confidence  needed 
to  work  comfortably  with  a  staff  of  writers 
who  routinely  win  major  national  journalism 
awards.  The  ideal  candidate  for  this  position 
will  have  at  least  five  years  of  experience  at 
major  newspapers  and/or  magazines,  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting 
cover  letter,  a  one-page  resume,  and  a 
representative  set  of  writing  and  editing  clips  to: 

John  Mecklin 
Editor 
SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 


BUSINESS  REPORTER 
Motivated  team  player  to  cover  tech¬ 
nology.  finance,  GA  at  growing  PM  daily 
in  Big  Ten  university  town.  Great  busi¬ 
ness  climate  -  healthy,  growing  econ¬ 
omy;  sophisticated  audience.  Apply  with 
letter,  resume  and  samples  of  local  busi¬ 
ness  coverage  to: 

Colleen  Newvine,  Business  Editor 
The  Ann  Arbor  News,  Box  1 1 47 
340  East  Huron,  Ann  Arbor,  Ml  48106-1147 
The  News  is  an  equal  opportunity  employer 


CANT  DECIDE  if  you  want  to  edit  or 
write?  Why  not  do  both?  The  Naples 
Daily  News  on  Florida's  Gulf  coast  is 
looking  for  a  unique  journalist  who  can 
write  depth  Sunday  stories  and  pro¬ 
jects,  then  change  hats  to  become  an 
assistant  city  editor  two  days  a  week. 
We  re  a  growing,  mid-sized  daily. 

Contact  City  Editor  Allen  Bartlett  at: 

(941)435-3457 

Or  albartlett@naplesnews.com 


CITY  EDITOR:  If  you  are  an  experienced 
high-powered,  energetic  editor  who  can 
inspire  maximum  reporter  quantity  and 
quality,  possess  initiative  and  want  to 
put  out  a  top-quality  paper  not  content 
with  simply  meetings  coverage,  come 
join  us  in  beautiful  western  Kentucky 
lake  country.  We  are  a  15,000-pm  6-day 
family  daily.  Contact: 

Taylor  Hayes,  publisher 
Kentucky  New  Era 
PO  Box  729,  Hopkinsville,  KY  42240 


CITY  EDITOR 

City  Editor  needed  for  small  but  feisty 
daily  outside  Buffalo.  An  ideal  candi¬ 
date  should  be  organized,  have  man¬ 
agement  experience  and  be  fluent  in 
PageMaker.  Strong  writing  and  people 
skills,  a  willingness  to  pounce  on  a 
story  and  an  eagerness  to  take  the 
paper  to  higher  levels  a  must.  Send 
resumes  to: 

Pam  Doto,  Managing  Editor 
Tonawanda  News 
435  River  Road 
North  Tonawanda,  NY  14120 


EDITOR  POSITION: 

Medium  size  daily,  9.000  PM  seeks 
experienced  editor  with  outstanding 
leadership  skills  who  has  the  vision 
and  talent  to  move  our  publications  to 
a  higher  level  of  editorial  excellence. 
This  professional  should  have  excell¬ 
ent  editorial  management  skills  and  a 
willingness  to  become  involved  in  the 
community. 

Send  resume  with  salary  requirements  to: 
tjackson@pulitzer.net  or 
Santa  Maria  Times 
c/o  Tom  Jackson 
3200  Skyway  Drive 
Santa  Maria  CA  93454 


EDITOR  FOR  RODEO  MAGAZINE 
Requirements  related  Bachelor's  de¬ 
gree,  experience  writing,  editing  for 
newspapers.  Competitive  Salary.  Send 
resume  to  Sherry  Compton,  PRCA: 

101  Pro  Rodeo  Drive 
Colorado  Springs,  CO  80919 


EDITORIAL 


COPY  EDITOR  -  NEWS  DESK 
The  Anchorage  Daily  News,  Alaska's 
largest  newspaper,  is  seeking  a  Copy 
Editor  for  our  News  Desk.  Qualified  can¬ 
didates  must  be  able  to  demonstrate  a 
superior  ability  in  editing,  layout,  head¬ 
line  writing  and  use  of  color  and  graph¬ 
ics  Knowledge  of  QuarkXPress  is  impor¬ 
tant.  A  minimum  of  five  years  daily  copy 
editing  experience  required.  Please  send 
cover  letter  and  resume  to; 

ADN,  Attn;  HR. 

PO  Box  149001,  Anchorage,  AK  99514 
or  email  to  jobs@adn.com.  For  informa¬ 
tion  about  this  and  other  positions  open  at 
the  ADN.  please  check  out  our  website  at: 
www.adn.com 


COPY  EDITOR  -  NEWS  DESK 
The  News  Desk  is  looking  for  a  great 
copy  editor  who  has  the  skills  and 
experience  to  work  well  in  the  fast- 
paced  environment  of  a  major  metro¬ 
politan  newspaper.  Candidates  must 
have  excellent  editing,  headline  writing 
and  makeup  skills.  Varied  experience 
(slotting,  layout,  wire  editing)  is  a  plus. 
Five  years  of  experience  at  a  daily 
newspaper  is  strongly  preferred:  less 
experience  may  be  considered  if  the 
applicant's  portfolio  is  strong. 

Applicants  should  send  a  cover  letter, 
resume  and  clips  of  headlines  with 
stories  attached,  clips  of  edited  text 
(“before"  and  “after"  editing  samples 
are  a  plus)  and  tearsheets  or  clear 
photocopies  of  layout  work,  if  any. 

Send  your  application  to: 

Leslie  Guevarra 
Director  of  Editorial  Hiring 
and  Development 
San  Francisco  Chronicle 
901  Mission  Street 
San  Francisco,  CA  941 03 
Your  packet  should  be  postmarked  no 
later  than  March  1 5,  2000.  Applications 
in  hard  copy  are  preferred 


COPY  EDITOR  POSITION  WITH  THE 
VAIL  DAILY 

Fast-growing  medium-sized  daily  news¬ 
paper  in  the  heart  of  the  Rocky  Moun¬ 
tains  has  a  copy  editor  position  open. 
Must  know  QuarkXPress  and  Adobe 
Potoshop.  Must  have  superior  writing 
skills,  working  knowledge  of  Associated 
Press  Style  and  be  able  to  work  indpen- 
dently.  Copy  editor  will  write  headlines, 
edit  wire  and  local  copy  and  design 
news  pages.  Perk  to  the  job?  Skiing 
every  morning  before  work! 

Please  send  resume  and  cover  letter  to: 

Mariella  Ruocco-Gorla,  PO.  Box  81 
Vail.  CO  81658  or  Fax  to  (970)  949-7096 
No  phone  calls,  please.  EOE 

EDITORS,  (daily  and  weekly) 
REPORTERS.  ASSISTANT  NEWS  EDITOR 
(dailies)  needed  for  a  group  of  growing 
newspapers  in  Wisconsin.  Experience 
not  necessary  for  some  positions.  Top 
salaries,  excellent  benefits,  opport¬ 
unities  for  advancement  with  a  well- 
known  chain  of  papers.  Send  resume 
and  clips  to: 

SOWN  Managing  Editor 
South  Central  Wisconsin  Newspapers 
PO.  Box  116,  Wisconsin  Dells,  Wl  53965 


EDITORIAL 


EDITORIAL 


COPY  EDITOR,  REPORTERS 
The  Herald-Mail  Company,  the  most 
successful  paper  in  the  Maryland- 
Delaware-DC  Press  Association  editor¬ 
ial  contest  over  the  past  decade,  is 
seeking  an  experienced  copy  editor, 
business  reporter  and  general  assign¬ 
ment  reporter.  Excellent  salary  and 
benefit  package.  Interested  candidates 
should  send  resume  to: 

Personnel  Director 
The  Herald-Mail  Company 
1 00  Summit  Avenue 
Hagerstown,  MD  21740 


COPY  EDITOR 

Our  reporters  depend  on  good  editors. 
That's  why  we  re  looking  for  a  great 
one  The  Tulsa  World,  an  award¬ 
winning  daily  newspaper,  wants  to  talk 
to  you:  if  you  have  experience  turning 
good  copy  into  great:  if  you  can  write  a 
headline  that  tells  the  story  and  can 
draw  readers  into  copy:  and  if  you  still 
believe  that  copy  is  just  as  important 
as  design!  Please  send  resume,  cover 
letter  and  samples  of  your  work  to: 

Susan  Ellerbach,  Managing  Editor 
Tulsa  World 

PO.  Box  1 770,  Tulsa.  OK  74102 
E-mail:  susan.ellerbach@tulsaworld.com 


EDITOR-IN-CHIEF 

New  Financial  Weekly  newspaper  start¬ 
up  needs  thoroughly  experienced  peo¬ 
ple  person"  to  hire  staff,  finalize  format, 
supervise  publication,  meeting  required 
deadlines.  Fax  or  E-mail  resume  to: 
(516)484-6749  f@cpfn.eom 


COPY  EDITOR 

The  Las  Vegas  Review-Journal  has  an 
immediate  opening  for  a  copy  editor. 
Applicants  should  have  three  to  five 
years'  experience,  strong  headline  writ¬ 
ing  and  copy  editing  skills,  plus  a 
good  command  of  the  English  lan¬ 
guage  and  the  AP  Stylebook.  Strong 
computer  skills,  especially  Macintosh 
with  pagination  experience,  is  a  plus.  If 
you  qualify,  please  send  resumes, 
references,  and  clips  to: 

Mary  Greeley.  News  Editor 
Las  Vegas  Review-Journal,  PO.  Box  70 
Las  Vegas,  NV,  89125-0070 


COPY  EDITOR 

The  Columbus  Dispatch,  recently 
named  the  best  large  daily  in  Ohio  by 
the  Associated  Press,  needs  a  super¬ 
lative  copy  editor.  We  re  looking  for 
someone  as  committed  to  excellence  as 
we  are  at  this  family  owned  enterprise 
in  the  state  s  fastest-growing  region. 
We  want  a  news  junkie  who  loves 
words  and  knows  how  they're  sup¬ 
posed  to  fit  together,  who  can  fill  holes 
like  a  road  crew  and  write  headlines 
that  distill  a  story  like  a  fine  bourbon 
Three  years  of  experience  at  a  daily 
newspaper  are  required.  Design  skills 
are  a  plus,  but  the  words  come  first.  A 
sense  of  humor  wouldn't  hurt,  either. 
We  expect  a  lot  from  our  people,  so  we 
pay  them  well  and  provide  excellent  bene¬ 
fits.  Send  your  resume  and  clips  to: 

Mabry  Donabauer 
Human  Resources  Specialist 
The  Columbus  Dispatch 
34  S.  3rd  Street,  Columbus,  OH  43215 


MEDIATT 
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MANAGEMENT 
Recruitment  Specialists 

Some  of  our  current  assignments; 

Group  Manlier  -  Small  .shopper  gnrup  in  New 
England  needs  leader  to  manage  one  site  and  oversee 
two  others;  stnrng  .sales  background  with  production 
and  circulation  know-how;  excellent  company,  benefits 
and  compen.sation. 

Retail  Advertising  Manner  -  Pennsylvania  daily  needs 
stnrng  *2;  potential  to  move  up  to  Ad  Director's  position; 
experience  and  college  degree;  excellent  company;  SYIK. 
Metro  Editor  -  New  England  daily  (over  -W.OOO  circu¬ 
lation);  staff  of  16  and  two  assistants;  excellent  kKation 
and  company;  gtxxl  tcacher/trainer. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  6006'^ 
847.963-9300  ■  mm2@voyager.net  ■  fax  847.934.660"’ 
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HELP  WANTED 


CREATIVE  JOURNALISTS  WANTED 


The  Tribune-Democrat,  a  50,000- 
circulation  Western  Pennsylvania  daily, 
has  the  following  openings: 


•  REPORTER  to  cover  several  interest¬ 
ing  rural  and  suburban  communities 

•  COPY  EDITOR  to  edit  wire  and  local 
copy  and  make  up  pages.  Must 
have  a  thorough  command  of  AP 
style  and  write  headlines  that  sing. 

Both  positions  require  experience. 

Send  writing/editing  samples  to: 

Human  Resources  Department 
The  Tribune-Democrat 
425  Locust  Street,  Johnstown,  PA  1 5907 


DO  YOU  HAVE  A  nose  for  news? 

Join  our  feisty  reporting  staff  in  the  com¬ 
petitive  suburban  Philadelphia  market. 
General  assignment  news  junkie  wanted 
for  cops,  politics  and  municipal  news. 
Competitive  salary,  benefits. 

Send  resume  to: 


Philip  E.  Heron,  Editor 
Delaware  County  Daily  Times 
500  Mildred  Avenue,  Primes,  PA  1 901 8 


Fax:  (610)  622-8818 
E-mail:  editor@delcotimes.com 


BUSINESS  REPORTER 


DEPUTY  EDITOR 


Federal  Times,  a  Washington  based 
newsweekly,  needs  an  experienced  de¬ 
puty  editor.  This  Number  2  position  is 
responsible  for  directing  and  coordinat¬ 
ing  news  coverage,  special  sections, 
managing  freelance  columnists  and  re¬ 
porters,  coordinating  production  efforts, 
the  opinion  pages  and  is  the  linchpin  of 
the  staff.  Candidates  must  have  solid 
beat  reporting  and  editing  experience.  A 
good  understanding  of  the  federal  gov¬ 
ernment  is  a  plus.  This  Gannett  owned 
newspaper  offers  terrific  opportunities 
for  advancement.  Three  to  five  years' 
editing/reporting  experience  required. 
Must  have  B.A.  in  journalism  or  equiva¬ 
lent  experience.  MS  Word  a  plus.  Send 
resume  and  cover  letter  to: 


National-award-winning  weekly  with 
Web  daily  editing  -  www.rbj.net  -  seeks 
experienced  reporter  with  strong  hard- 
news  skills  to  join  staff  covering  one  of 
the  nation's  top  regions  for  high-tech, 
global  trade.  Three  years'  experience 
required.  Send  resume,  clips  to: 

Department  E 

Rochester  Business  Journal 
55  St.  Paul  Street,  Rochester.  NY  1 4604 
Or  E-mail:  rbjeditor@aol.com 


ILLINOIS  AGRINEWS 


Federal  Times 

Human  Resources  Department  #60-00 
6883  Commercial  Drive 
Springfield.  VA22159 
Orfax  (703)  750-8129  EOE 


Fax:  (815)  223-7894 
E-mail:  agrinews@theramp.net 


New  Times  is 
looking  for  a 
dynamic  arts  and 


Phoenix 


features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation)  in  Phoenix.  The  managing 
editor  works  directly  with  writers  to  help 
shape  local  arts  coverage  and  to  edit 
magazine-length  feature  stories.  The 
managing  editor  also  supervises  the  day-to- 
day  operations  of  the  editorial  department. 
Fine  writing  and  editing  skills  are  a  must; 
the  interview  process  includes  a  test. 


New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 


Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


EDITOR  a  PUBLISHER  FEBRUARY  28.  2000 


DEPUTY  MANAGING  EDITOR 


has  a  fulltime  opening  for  a  Field  Editor 
to  work  in  LaSalle,  IL.  Seeking  experi¬ 
enced  reporter,  recent  journalism  or  ag 
communication  grad.  Ag  background  de¬ 
sirable  but  not  required.  Photo  experi¬ 
ence  a  plus.  Car  required.  Fax  or  mail 
resume  and  writing  samples  to: 

Joyce  McCullough 
Illinois  AgriNews 

426  Second  Street,  La  Salle,  IL  61301 


The  Indianapolis  Star  is  looking  for  a 
seasoned  news  professional  to  join 
our  fast  paced,  innovative  newsroom 
staff.  We  are  looking  for  a  strong 
leader  with  proven  news  management 
skills  to  assist  in  guiding  our  300 
newsroom  professionals  and  to  help 
build  The  Indianapolis  Star  into  one  of 
America's  great  newspapers. 

We  re  looking  for  someone  with  broad 
news  experience  and  interests.  We 
need  a  proven  leader  with  demonstrated 
success  in  successfully  working  across 
departmental  lines  for  the  customers' 
benefit. 

We  want  to  improve  and  deepen  our  con¬ 
tent  to  make  it  more  vibrant  and  rele¬ 
vant  to  readers  thus  growing  circula¬ 
tion.  Most  of  all.  we  want  our  newsroom 
to  be  an  inclusive  environment  that 
attracts  and  develops  the  best  journalists 
in  the  business:  a  place  of  high  expecta¬ 
tion  and  great  reward. 

The  ideal  candidate  will  have  spent 
several  years  as  a  senior  editor  at  a 
medium  sized  newspaper.  He  or  she 
will  possess  a  passion  for  good  journal¬ 
ism  and  hard  work  that  is  infectious 
and  visionary.  The  candidate  must 
possess  a  B.A.  in  Journalism  or  related 
field  with  7-10  years  related  experience. 
The  Indianapolis  Star  is  the  largest 
metropolitan  newspaper  in  Indiana  with 
a  daily  circulation  of  255,000  and  Sun¬ 
day  circulation  of  365,000.  We  can  offer 
a  very  attractive  compensation  and 
benefits  package  and  an  association 
with  a  parent  company,  Central  News¬ 
papers,  Inc.,  which  is  decentralized, 
innovative  and  financially  strong. 

Send  letter  of  interest  and  resume  to: 

James  Keough,  HR  Employment  Manager 
The  Indianapolis  Star  &  News 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 
E-mail:  jkeough@starnews.com 
Equal  Opportunity  Employer 
that  values  diversity 


EDITOR 

Award-winning  independent  weekly 
newspaper  covering  Connecticut  legal 
community  and  issues  seeks  hands- 
on  editor  to  oversee  five-person  staff. 
We're  looking  for  someone  who  can 
create  an  innovative  and  energetic 
publication  that  grabs  reader  interest 
on  page  20  as  well  as  page  one.  Send 
resume,  salary  history  to: 

Vincent  M.  Valvo,  Publisher 
The  Connecticut  Law  Tribune 
One  Post  Road,  Fairfield,  CT  06430 
Fax:  (203)  255-3319 
E-mail:  vvalvo@amlaw,com 


EDITOR 

Chief  Editor  needed  for  national  con¬ 
sumer/trade  publication  that  covers 
custom  woodworking.  You  will  need 
solid  journalism  experience  to  guide 
our  4-person  staff  of  reporters.  Busi¬ 
ness  reporting  experience  and  knowl¬ 
edge  of  woodworking  preferable. 
Ability  to  spot  news  trends  in  a  wide- 
ranging  field,  from  the  furniture  indus¬ 
try,  to  the  market  for  craft  items,  to 
changes  in  woodworking  technology. 
Team  player  who  can  administer 
budget  and  staff,  increase  readership. 
Send  resume,  salary  requirements  to: 

Ian  C.  Bowen,  Editorial  Director 
Soundings  Publications  LLC 
35  Pratt  Street,  Essex,  CT  06426 


CynterPubs,  a  leading  publishing  com¬ 
pany  focused  on  hospitality,  food  ser¬ 
vice  and  retail  industries  seeks  an 
Editor  with  excellent  research  and  writ¬ 
ing  skills.  Candidate  must  be  able  to 
work  independently  as  well  as  in  a  team, 
and  be  flexible  enough  to  do  whatever 
it  takes  to  get  the  job  done.  B.A./B.S.  in 
journalism  or  related  field,  with  1-3 
years  of  publishing  and  industry  experi¬ 
ence.  Knowledge  of  PageMaker  a  plus. 
Opportunity  to  develop  in-depth  knowl¬ 
edge  for  those  who  are  energetic  and 
with  long-term  dedication.  Send  resume 
and  salary  history/requirements  to: 

CynterPubs,  Attn:  ED/E&P 
400  E.  Gude  Drive,  Rockville,  MD  20850 


Fax:  (301)315-8616 
Or  E-mail:  hr@cynterpubs.com 
EOE/M/F/DA/ 


EDITORIAL  WRITER 


The  Austin  American-Statesman  seeks 
a  journalist  with  a  proven  commitment 
to  the  newspaper  business.  We  re  look¬ 
ing  for  a  strong  writer  with  at  least  7 
years  of  daily  newspaper  experience. 
The  ideal  candidate  will  have  a  report¬ 
ing  background,  will  feel  comfortable 
writing  on  topics  that  range  from 
environmental  policy  to  the  arts  and 
culture,  and  can  report  and  comment 
on  the  diverse  population  of  central 
Texas.  Send  a  cover  letter,  resume 
and  six  non-returnable  clips  to: 

Arnold  Garcia,  Jr. 

Austin  American-Statesman 
305  S.  Congress  Avenue 
Austin,  TX  78704 


NO  PHONE  CALLS,  PLEASE 


EDITORS  WANTED 


IF  "ENTERPRISING”  belongs  on  your 
resume,  here's  an  opportunity  to  leave 
winter  behind.  The  Naples  Daily  News 
on  Florida's  beautiful  Gulf  coast  is  look¬ 
ing  for  a  reporter  who  can  break  the 
news  and  amplify  on  it  with  issue 
stories.  The  Daily  News  is  a  medium¬ 
sized  daily  with  a  heavy  emphasis  on 
local  news.  Fluency  in  Spanish  a  plus. 
Contact  City  Editor  Allen  Bartlett  at: 

(941)  435-3457 

Or  albartlett@naplesnews.com 


Expanding  suburban  Philadelphia 
34,000  daily  seeks  savvy  assistant  city 
editor  and  sharp  copy  editor.  ACE  will 
shape  regional  coverage,  direct  staff 
reporters  and  oversee  municipal  cor¬ 
respondent  network  on  4-editor  assign¬ 
ing  desk.  Copy  editor  will  paginate 
QuarkXPress  news  and  business 
pages.  Daily  experience  preferred. 
Great  place  to  live  and  work,  great 
opportunity  for  advancement.  Send  let¬ 
ter,  resume,  samples  to: 

Barry  Schickling,  Managing  Editor 
Daily  Local  News 
250  N.  Bradford  Avenue 
West  Chester,  PA  1 9382 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 

States  News  Service  in  Washington, 
D.C.  has  five  openings  for  reporters  with 
several  years  of  enterprise  experience 
for  our  beats  covering  the  stake  of  the 
states  in  the  capital. 

States  is  looking  for  reporters  to  cover 
NASA  and  the  space  industry. 

The  news  service  is  also  looking  for  a 
wire  editor  with  Pagemaker  experience. 
States  has  four  open  researcher  posi¬ 
tions. 

The  news  service  is  also  hiring  reporters 
and  free-lancers  in  all  50  state  capitals. 
Please  apply  to  editor  States  News  Ser¬ 
vice:  1331  Pennsylvania  Ave  NW,  Wash¬ 
ington,  DC  20004  eoe 

Or  E-mail:  editor@states.com 


EXECUTIVE  EDITOR 
Our  newsroom  needs  an  innovative 
leader  to  take  charge  of  5  weekly  news¬ 
papers,  2  highly  respected  monthly 
magazines  and  2  TMC  products.  Hous- 
atonic  Publications,  a  Journal  Register 
company,  located  in  the  beautiful  hills 
of  southwest  Connecticut,  has  incredi¬ 
ble  growth  potential  for  the  right  candi¬ 
date.  If  you  thrive  in  a  competitive  news 
environment,  love  a  small  town  market, 
and  are  looking  to  finally  showcase 
your  talent  for  ingenuity,  creativity  and 
coaching  young  reporters,  contact: 

Robert  Pazdziorko,  Publisher 
Housatonic  Publications 
65  Bank  Street 
New  Milford,  CT  06776 
Fax:  (860)  210-2609 


EXECUTIVE  EDITOR 
A  rapidly  growing  healthcare  publishing 
company  seeks  an  experienced  Execu¬ 
tive  Editor  who  can  oversee  the  expan¬ 
sion  of  our  print  and  online  publications. 
Responsibilities  include  providing  vision 
and  editorial  direction  for  our  bi-weekly 
award  winning  print  publications  as  well 
as  leadership  to  our  staff  of  12  -r-  editors. 
Your  qualifications  should  include  a 
degree  in  journalism,  5  -F  years  experi¬ 
ence  as  an  executive  or  managing  editor 
and  strong  management  skills.  Work  ex¬ 
perience  in  a  deadline  environment,  ex¬ 
perience  with  online  publishing  and 
knowledge  of  the  healthcare  industry  a 
plus.  Nurseweek  offers  a  professional, 
friendly  environment  as  well  as  a  com¬ 
petitive  salary  and  benefits  package 
which  include  a  401  (k)  plan  and  tuition 
reimbursement  program.  Interested  can¬ 
didates  should  mail  their  resumes  to: 

NurseWeek  Publishing,  Inc.,  Attn:  HR 
1 1 56-C  Aster  Avenue.  Sunnyvale,  CA  94086 
Fax:  408-249-0322 
Email:  sarahc@nurseweek.com 


MANAGING  EDITOR 
Texas  Lawyer,  a  weekly  newspaper, 
seeks  experienced  managing  editor  in 
Dallas  office  to  oversee  day-to-day 
editorial  operations.  Strong  news  judg¬ 
ment,  editing  and  organization  skills  a 
must.  Send  resume/writing  samples  to 
Colleen  B.  McGushin,  editor,  Texas 
Lawyer,  900  Jackson,  Suite  500, 
Dallas,  TX  75202;  Fax  (214)  741-2325; 

E-mail;  cmcgushin@amlaw.com 
www.mediainfo.com 


EDITORIAL 


EXECUTIVE  EDITOR 
The  San  Gabriel  Valley  Newspaper 
Group,  (Circulation  120,000)  publishers 
of  the  Pasadena  Star-News.  San  Gabriel 
Valley  Tribune,  Whittier  Daily  News  and 
12  weeklies,  is  seeking  an  experienced 
executive  editor.  Top  candidates  will 
have  superior  management  and  people 
skills,  a  proven  ability  to  direct  a  zoned 
operation  in  an  ethnically  diverse  metro/ 
suburban  area  and  a  willingness  to  work 
cooperatively  with  other  departments. 
The  job  requires  hands-on  editing,  com¬ 
munity  involvement  and  strategic  think¬ 
ing.  Send  resume  and  cover  to  Shari 
Wright,  Human  Resources  Director,  San 
Gabriel  Newspaper  Group,  1210  Azusa 
Canyon  Road.  West  Covina,  CA  91 790. 

FEATURES  EDITOR 

for  two  new  weekly  tabloid  magazines  of 
17,000,  six  day  newspaper  on  Washing¬ 
ton's  beautiful  Olympic  Peninsula.  One 
tab  is  for  women’s  interest;  the  other 
senior  citizens.  Excellent  opportunity 
with  an  editorially  oriented  daily  for  an 
experienced  section  editor.  E-mail  Rex 
Wilson,  executive  editor  at: 

rex.wilson@peninsuladailynews.com 
for  more  info.  Peninsula  Daily  News: 

PO.  Box  1330,  Port  Angeles,  WA  98362 
FINANCE  WRITER 

Banks  are  sprouting  on  every  street  cor¬ 
ner.  The  stock  market  soars  one  day 
and  drops  the  next.  And  disposable 
income  is  at  a  premium.  The  Tulsa 
World,  an  award-winning  daily  newspa¬ 
per,  needs  an  experienced  writer  who 
can  put  it  all  into  a  financial  per¬ 
spective.  Five  years  of  reporting  ex¬ 
perience  is  a  must  for  this  high  profile 
position.  Please  send  resume,  cover  let¬ 
ter  and  samples  of  your  work  to: 

Susan  Ellerbach,  Managing  Editor 
Tulsa  World 

PO.  Box  1770,  Tulsa.  OK  741 02 
E-mail:  susan.ellerbach@tulsaworld.com 


MUSIC  EDITOR 

New  Times  is  searching  for  a  music 
editor  at  its  award-winning  weekly  news¬ 
paper  in  Miami.  This  position  entails  plan¬ 
ning  ana  editing  a  weekly  music  section, 
writing  feature  stories  and  a  weekly  col¬ 
umn,  and  hiring  freelance  reviewers. 
Qualified  candidates  will  have  strong  writ¬ 
ing  and  organizational  skills  as  well  as  a 
passion  for— and  critical  eye  toward— DJ/ 
dance  and  hip-hop.  Send  a  cover  letter, 
resume  and  five  best  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

PO.  Box  5970.  Denver.  CO  80217 
andy.  vandevoorde@westword  .com 


NYC-BASED  regional  news  channel 
seeks  strong  community-oriented  journ¬ 
alist  for  Executive  Editor  position.  Can¬ 
didates  should  have  5  years  of  news  ex¬ 
perience,  contacts  and  the  ability  to  spot 
compelling  stories.  TV  experience  pre¬ 
ferred,  but  top  print  candidates  will  be 
considered.  Contact: 

Ian  Rubin.  News  Director 
Regional  News  Network 
437  5th  Avenue,  New  York,  NY  1 001 6 
Or  fax  to  (212)  481-2705 


EDITORIAL 


INTERNSHIPS:  Spend  six  months  intern¬ 
ing  with  crack  professional  journalists  in 
Illinois  Statehouse  pressroom  in  Univer¬ 
sity  of  Illinois/Springfield's  one-year  MA 
Public  Affairs  Reporting  program.  Tuition 
waivers.  $3,000  stipends  during  intern¬ 
ship.  Applications  due  April  1.  Contact: 

Charles  Wheeler,  PAC  418.  UlS, 
Springfield,  IL 62794-9243 
(217)  206-7494 

E-mail:  wheeler.charles@eagle.uis.edu 
PAR  Home  Pagewww.uis.edu/~wheeler/ 
EOE 


MANAGEMENT  OPPORTUNITY 
IN  TWIN  CITIES 

The  Star  Tribune  in  Minneapolis/St. 
Paul  is  seeking  a  deputy  local  news 
editor.  This  person  will  work  with  the 
AME  for  local  news  to  ensure  the  best 
possible  coverage  of  local  news  for  the 
newspaper  and  online.  This  editor  will 
take  the  handoff  from  the  AME/Local 
News  and  work  with  teams  to  develop 
stories  for  the  next  publishing  cycle. 
Hours  are  1:30-10:30  p.m.  Monday- 
Friday.  Must  have  strong  news  back¬ 
ground,  strong  word  editing  skills  and 
leadership  experience.  Must  have  de¬ 
monstrated  ability  to  develop  soph¬ 
isticated  breaking  news  stories  and 
enterprise.  Send  letter  and  resume  to: 

Brenda  Rotherham 
Newsroom  Recruiting 
Coordinator 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 
Apply  by  Wednesday,  March  15 


EDITORIAL 


JOURNALISTS 

REUTERS— Join  the  world  s  leading 
international  news  organization! 

A  foremost  provider  of  news,  financial 
information  and  transaction  products. 
REUTERS  is  seeking  aggressive, 
accurate  Reporters  to  handle  fast 
paced  news  from  large  and  small  com¬ 
panies  as  part  of  our  New  York  corpo¬ 
rate  reporting  team.  You  must  be  able 
to  provide  well  written,  concise,  ac¬ 
curate  and  quick  stories  and  headlines 
on  corporate  news  events.  In  addition, 
you  must  be  an  expert  at  interviewing 
executives  from  major  corporations,  as 
well  as  an  expert  at  covering  industry 
analysts'  meetings  and  press  briefings. 
Some  overnight  shift  work  may  be  re¬ 
quired. 

Candidates  must  possess  a  Bachelor's 
degree  or  equivalent  work  experience 
in  Journalism,  with  at  least  two  (2) 
year's  experience  at  a  daily  newspaper 
or  news  agency  Financial  reporting 
experience  is  preferred. 

For  immediate  consideration,  your 
resume/clips  should  be  E-mailed. 
faxed  or  mailed  to: 

susana.lammersdorf@reuters.com 
(202)  371-0437 
Susana  Lammersdorf 
Human  Resources  Department  #6 
Reuters  America  Inc. 

1333 'H  ' Street,  NW 
Washington.  DC  20005 
No  phone  calls,  please! 
REUTERS  is  an  Equal  Opportunity 
Employer  committed  to  workforce 
diversity.  M'F/D/V 


EDITORIAL 


EDITORIAL 


Ft.  Lauderdale 


New  Times  is 
looking  for  an 
experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  inter\'iew  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
Edgy,  Boston-based  magazine  with 
ambitious  expansion  plans  lusts  after 
star  managing  editor  —  somebody  with 
a  proven  track  record  in  managing 
editorial  and  production  teams,  handl¬ 
ing  the  business  side  of  publishing, 
and  working  with  stylishly  smart  text. 
Personal  experience  as  a  freelancer  is 
a  plus.  In  less  than  a  year  we've 
garnered  press  raves  and  several 
awards  —  including  a  British  Academy 
Award  nomination!  Join  us!  Please  sub¬ 
mit  a  couple  of  writing  samples  along 
with  your  resume  and  cover  letter  to: 
loshman@aquent.com  Fax  (617)  535-5082 


MANAGING  EDITOR 
CHARLESTON, SC 

The  Post  and  Courier  is  looking  for  an 
experienced  newsroom  leader.  Must 
have  a  minimum  of  15  years  news  ex¬ 
perience  on  a  daily  newspaper,  inc¬ 
luding  five  years  as  a  supervisor  at  a 
newspaper  over  50,000  circulation. 
Mail  or  fax  resume  to: 

Barbara  S.  Williams,  Editor 
Post  And  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 
Fax:  (843)  937-5545 


STAFF  WRITER:  Journalism  or  related 
degree  required  for  Rodeo  Publication. 
Send  resumes  to  PRCA  Communica¬ 
tions  Dept.,  Attn:  Sherry  Compton: 

101  Pro  Rodeo  Drive 
Colorado  Springs.  CO  80919 
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EDITORIAL 


MANAGING  EDITOR  -  INTERNET 
SERVICE  ON  PRIVATE  COMPANIES 
Fast-growing  Internet  business  news 
service  seeks  Managing  Editor  for  new 
service  on  private  companies.  Web 
publishing,  company  reporting  experi¬ 
ence  (prefer  high-tech  companies)  and 
competitiveness  required.  Excellent 
salary,  stock  options  and  unlimited 
career  potential  for  winning  candidate 
at  this  dynamic  company,  founded  by 
ex-Dow  Jones  executives.  Work  loca¬ 
tion  flexible.  E-mail  resume  and  letter 
(no  clips,  yet)  to: 

jim.furlong@ipgdirect.com 


NEWS  EDITOR 

Marine  Corps  Times,  a  Washington 
based  newsweekly,  needs  an  experi¬ 
enced  news  editor.  This  Number  2 
position  performs  as  the  deputy  on  a 
daily  basis.  Responsible  for  photo 
assignments/selection,  opinion  page, 
special  sections,  the  history  feature, 
briefs,  management  of  freelance  col¬ 
umnists  and  reporters,  coordinating 
news  and  production  efforts,  and  is  the 
linchpin  of  the  staff.  Military  experience 
a  plus.  Three  to  five  years'  editing/ 
reporting  experience  required.  Must 
have  B.A.  in  journalism  or  equivalent 
experience.  MS  Word  a  plus.  Send 
resume  and  cover  letter  to: 

Army  Times  Publishing  Company 
Human  Resources  Department  #59-00 
6883  Commercial  Drive 
Springfield,  VA  22159 
Or  fax  (703)  750-81 29  EOE 
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EDITORIAL 


MANAGING  EDITOR 
Central  Florida  daily  seeks  enterprising 
and  competitive  professional  to  lead 
newsroom  staff.  Apply  to  News  Chief 
650  Sixth  Street  SW 
Winter  Haven,  FL  33880 
E-mail:  publisher@newschief.com 

NEWS  WRITER 

and  sports  reporter  needed  for  award¬ 
winning  small,  afternoon  daily  in  Port- 
ales,  NM.  Some  experience  a  plus,  but 
recent  grads  OK.  Call  (505)  356-4481 
after  10:30  a.m.  MST  and  Speak  to: 

Ruth  Friedberg,  managing  editor 


REPORTER/NEWS  EDITOR 
AP  Bogota  seeks  full-time  reporter  with 
minimum  five  years  experience.  Although 
writing  in  Spanish,  candidate  must  be 
fluent  in  English  and  be  a  leader  who 
can  set  the  bureau's  pace  for  news  cov¬ 
erage,  ideas  and  compelling  writing  in 
a  highly  competitive  environment.  Tra¬ 
vel  opportunities,  good  pay  and  bene¬ 
fits.  Send  resume  and  clips  to: 

Bureau  Chief  Frank  Bajak 
c/o  Associated  Press 
Apartado  Aereo  093643 
Bogota,  Colombia 

Or  via  email:  fbajak@apbogota.org. co 
No  phone  calls,  please 


NEWS  ASSISTANTS 
REUTERS — Join  the  world  s  leading 
international  news  organization! 

A  foremost  provider  of  news,  financial 
information  and  transaction  products, 
REUTERS  is  seeking  News  Assistants 
to  work  with  the  Equities  and  Corpo¬ 
rate  Reporting  Desks  in  New  York  and 
enhance  diaries  coverage.  Duties 
include  processing  tabular  information, 
and  collecting  information  and  data  on 
corporate  events  and  earnings  for 
diaries.  Candidates  must  possess  a 
Bachelor's  degree  or  equivalent  work 
experience  in  Journalism.  Flexible 
shifts  are  required. 

For  immediate  consideration,  your 
resume/clips  should  be  E-mailed, 
faxed  or  mailed  to: 

susana.lammersdorf@reuters.com 
(202)  371-0437 
Susana  Lammersdorf 
Human  Resources  Department  #6 
Reuters  America  Inc. 

1333  "H”  Street,  NW 
Washington,  DC  20005 
No  phone  calls,  please! 
REUTERS  is  an  Equal  Opportunity 
Employer  committed  to  workforce 
diversity.  M/F/D/V 


REPORTER 

Suburban  Philadelphia  daily  has  an 
opening  for  a  sharp  reporter  comforta¬ 
ble  with  writing  and  energetic  at  dig¬ 
ging  out  the  news.  Looking  for  people 
who  challenge  themselves  while  enjoy¬ 
ing  our  lovely  Bucks  County  setting. 
Send  letter,  resume  and  clips  to: 

Lanny  Morgnanesi,  Executive  Editor 
The  Intelligencer-The  Record 
Box  858,  Doylestown,  PA  1 8901 
lmorgnanesi@calkinsnewspapers.com 


EDITORIAL 


NEWS  DIRECTOR:  Responsibilities 
include  managing  staff  at  six  locations. 
Publishers  of  nine  weekly  newspapers 
in  southeastern  Wisconsin  and  north¬ 
ern  Illinois.  Duties  include  planning 
and  enhancing  entire  news  function, 
strengthening  local  presence,  estab¬ 
lishing  performance  benchmarks,  and 
integrating  news  with  Internet  and  tel¬ 
evision.  Requirements:  Journalism 
degree.  10-15  years'  successful  news¬ 
paper  management  experience.  Com¬ 
petitive  salary;  401  (k)  with  match; 
medical,  dental,  disability,  EAR  PTO. 
Send  resume  with  cover  letter,  work 
samples,  three  professional  references, 
and  salary  history/requirements  to; 

Marcy  Mendicino 
Human  Resources  Coordinator 
Southern  Lakes  Media  Inc. 

PO.  Box  437,  Burlington,  Wl  53105 
Or  Fax  to  (262)  763-1965 
Equal  Opportunity  Employer 
Drug-Free  Workplace 


PAGE  DESIGNER/COPY  EDITOR 
The  Southern  Illinoisan  is  looking  for  a 
Web-savvy  wordsmith  and  page  de¬ 
signer  to  join  our  desk  operation. 
We  re  paginated,  we  re  online,  we  re 
award-winners.  We  re  looking  to  up¬ 
grade  our  staff  and  need  someone 
who  can  paginate  beautiful  pages, 
who  has  the  news  judgment  and  de¬ 
meanor  to  handle  a  Page  One  shift, 
who  can  update  a  Web  site  and  who 
knows  the  language.  If  you  can  do  all 
of  that,  you're  a  shoo-in.  If  you  can  do 
some  of  that,  call  us;  we  ll  train  you  on 
the  rest.  Join  the  team.  Send  resume 
and  clips  to; 

Human  Resources  Manager 
Southern  Illinoisan 
PO.  Box  2108,  Carbondale,  IL  62902 
EOE  M/F 


NEWS  POSITIONS  OPEN 
The  St.  Joseph  (MO)  News-Press 
(40,000  daily,  44,000  Sundays)  is  seek¬ 
ing  qualified  applicants  for  sports 
reporter,  news/feature  reporter,  photo¬ 
grapher,  office  manager  and  news¬ 
room  internships. 

For  most  positions,  we  prefer  a  four- 
year  college  degree  in  mass  commu¬ 
nications,  journalism  or  English,  and 
two  years  of  related  experience.  How¬ 
ever,  recent  college  graduates  who 
have  had  internships  or  other  experi¬ 
ence  will  be  considered. 

Applications  will  be  accepted  until  the 
positions  are  filled.  Send  a  brief  letter 
of  introduction,  resume,  names  of 
three  references  and  three  to  five 
examples  of  your  best  work  to: 

Dennis  Ellsworth,  Executive  Editor 
St.  Joseph  News-Press 
RO.  Box  29.  St.  Joseph,  MO  64502-0029 
The  St.  Joseph  News-Press  is  an 
Equal  Opportunity  Employer 


TIRED  OF  LOW  PAY  and  limited  career 
options?  Dallas  high-tech  PR  firm 
seeks  seasoned  journalists  with  solid 
news  judgment.  Great  pay  and  bene¬ 
fits.  Fax  resume  to  Managing  Editor 
(972)  669-8447 


NEW  YORK  CITY 

office.com  IS  HIRING!!! 


OffK'c.c'om  seeks  talented,  ereaii\e  Content  Produeers  and  A.s,soc'iate  Pro¬ 
ducers  for  our  expanding  editorial  team  in  X't'C.  With  Winstar  Communi¬ 
cations  and  CBS  Viacom  as  joint  owners,  with  .Microsoft  as  a  recent 
Winstar  investor,  and  as  (/aimers'  #l-ranked  online  husine.ss  center,  we 
are  well  positioned  to  help  husinesspeojile  take  ativantage  of  T  he  .New 
Way  to  Work. 

Our  content  inckiiles  industry-specific  news  coverage,  along  with  tools, 
information  anti  inspiration  for  businesses.  .-\t  Office. com.  Producers 
create  original  content,  manage  freelancers  and  shajie  the  tlirection  of  our 
growing  site. 

Requirements;  Three  to  five  years  of  reporting  anti  or  etiiting  ex|ierience 
is  a  must.  Online  etiitorial  experience  is  preferretl.  journalists  with  specific 
industn’  knowletige  or  experience  are  especiallv  welcome. 

For  more  information  about  the  site  anti  the  intiustries  we  cov  er,  visit 

www.office.coni 

We  offer  competitive  compensation,  a  full  benefits  package,  stock  options 
anti  a  tlynamic,  casual  work  environment,  (.jualifietl  cantlitlates  sboultl 
senti  resumes  to  Human  Re.sources,  OfiHce.com  at: 

E-mail:  dlerner(«  office. com  Fax:  (212)  995-7781 

.500  Park  Avenue  South,  New  York.  N^Y  10010 

office  com' 

A  SERVtCE  FROIV?  WINSTAR 
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EDITORIAL 


ASSISTANT  NEWS  EDITOR 
Proven  ANE  to  help  run  14-person  copy/ 
design  desk  for  80/1 OOK  daily  in  Detroit 
suburbs.  All-Mac  QuarkXPress  environ¬ 
ment.  $35-45,000.  Send  resume  to; 
roger.wingelaar@oakpress.com 


EXPERIENCED  general  assignment  re¬ 
porter  wanted  for  growing  Pahrump, 
Nevada  twice  weekly.  MAC  experience 
preferred.  Contact  Hank  Bond,  Pub¬ 
lisher  at  hbond@pahrump.net  or  FAX 
resume  and  letter  to  775-727-5309. 


NEW  YORK  S  BEST 

small  daily,  with  a  strong  writing  and 
investigative  history,  seeks  reporters  who 
can  dig  up  stories  that  matter  to  readers. 
Experience  preferred,  but  outstanding  re¬ 
cent  graduates  are  encouraged  to  apply. 
Send  resume  and  clips  to: 

Thomas  W.  Seeley.  City  Editor 
The  Citizen 

25  Dill  Street.  Auburn,  NY  13021 
Or  E-mail:  newsroom@tds.net 


ONLINE  EDITOR 

To  be  responsible  for  the  daily  update 
and  Web  development  of  polkonline.com 
Apply  to  the  Online  Services  Manager: 
The  News  Chief 
650  Sixth  Street  SW 
Winter  Haven,  FL 33880 
Or  E-mail:  jdorsey@newschief.com  EOE 


PAGE  DESIGNER 

The  Cape  Cod  Times,  an  award¬ 
winning  medium-sized  daily  located  in 
one  of  the  East  Coast's  premier  vaca¬ 
tion  destinations,  is  seeking  news  and 
sports  designers.  We  re  looking  for  a 
high-energy  visual  journalist  with  solid 
news  judgment  and  a  strong  understand¬ 
ing  and  appreciation  of  typography, 
color  and  photography  and  how  to 
layer  information  on  a  page.  The  ideal 
candidate  will  be  a  conceptual  thinker 
driven  by  content,  will  have  a  passion 
for  quality  and  the  ability  to  work 
effectively  on  deadline  as  part  of  a 
team.  Must  be  fluent  in  QuarkXPress. 
Newspaper  design  experience  required. 
Editing  experience  a  great  plus. 
Qualified  candidates  should  send  a 
cover  letter,  resume,  salary  history  and 
six  non-returnable  work  samples  to: 

Cliff  Schechtman,  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 


PRESENTATION  EDITOR 
The  Sun,  a  Scripps-Howard  40,000 
circulation  a.m.,  an  hour  west  of  Seat¬ 
tle,  seeks  leader  tor  our  busy  copy  edit¬ 
ing/design  team.  If  you’re  a  creative 
thinker  and  a  team  player  who  knows 
how  to  keep  all  the  balls  in  the  air, 
send  your  resume,  a  portfolio  of  your 
best  work,  and  a  letter  explaining  your 
news  philosophy  to:  Dawn  Dressier, 
Managing  Editor,  The  Sun: 

545  Fifth  St.,  Bremerton,  WA  98337 
No  phone  calls,  please 
Deadline:  March  10 
The  Sun  is  an  Equal  Opportunity  and 
Drug-Free  Employer 

www.mediainfo.com 


REPORTER 

Nashville  Business  Journal,  part  of  the 
41 -paper  American  City  Business 
Journals  chain,  is  looking  for  a 
talented  reporter  to  cover  e-business 
and  health  care  business.  Beats 
include  the  Columbia/HCA  hospital 
chain  and  dot-coms  from  start  up  to 
iPO.  Candidates  should  have  solid 
reporting  experience  and  a  strong 
desire  to  beat  the  competition.  Send 
resume  by  fax  to  Editor  Bill  Lewis  at: 

(615)  248-6523 

Or  E-mail:  blewis@amcity.com 


REPORTERS 

The  Dallas  Business  Journal,  part  of 
the  American  City  Business  Journals 
chain,  seeks  two  aggressive  hatd- 
news  repoders.  One  will  cover  com¬ 
mercial  real  estate'  the  other,  residen¬ 
tial  real  estate  and  the  legal  beat.  Com¬ 
petitive  salary  and  excellent  benefits. 
Resume,  clips  to  Editor: 

E-mail:  ghunter@amcity.com 
Fax  (21 4)  361  -4045  or  mail 
Dallas  Business  Journal 
10670  North  Central  Expressway,  #710 
Dallas,  TX  75231 


REPORTERS 

The  Daily  Record,  a  23,000  circulation 
daily  in  northeastern  Ohio,  seeks  re¬ 
porters  for  general  assignment  and 
education.  The  successful  candidate 
will  have  weekly  or  small  daily  experi¬ 
ence,  though  outstanding  college 
grads  will  be  considered.  Send  re¬ 
sume,  clips  and  references  to: 

Lance  White,  Managing  Editor 
The  Daily  Record 
PO.  Box  918.  Wooster,  OH  44691 


SENIOR  COPY  EDITOR 
The  news  desk  of  the  Houston  Chroni¬ 
cle,  the  nation's  seventh-largest  metro¬ 
politan  daily  newspaper,  has  two  open¬ 
ings  for  senior  copy  editors.  Candidates 
must  demonstrate  mastery  of  word-edit¬ 
ing  and  headline-writing  skills  as  well  as 
talent  in  layout.  Ability  to  move  quickly 
into  supervisory  responsibilities  is  essen¬ 
tial.  Requirements  include  a  Bachelor's 
degree  and  at  least  seven  years  of  edit¬ 
ing  experience  on  daily  newspapers. 
Working  hours  are  at  night  and  may  in¬ 
clude  holiday  and  weekend  duty.  Com¬ 
petitive  salary.  Excellent  benefits  pack¬ 
age.  Great  city. 

Contact  Hank  Glamann 
News  Editor  for  Administration 
hank.glamann@chron.com  or 
Houston  Chronicle 

RO.  Box  4260,  Houston,  TX  7721 0-4260 
No  calls,  please.  The  Houston  Chronicle, 
a  unit  of  the  Hearst  Corporation,  is  an 
Equal  Opportunity  Employer. 


SPORTS  COPY  EDITORS 
The  Miami  Herald  seeks  creative,  hard¬ 
working  sports  copy  editors  ready  forthe 
challenge  of  covering  one  of  the  nation's 
most  diverse  sports  markets.  Three  years 
of  experience  at  a  major  daily  is  pre¬ 
ferred.  Send  resume  and  clips  to: 

Ted  Green,  Chief  Assistant  Sports 
Editor,  Miami  Herald 
One  Herald  Plaza,  Miami,  FL  33132 


REPORTER 

The  Lodi  News-Sentinel  has  an 
immediate  opening  for  a  county  gov¬ 
ernment-natural  resource  reporter.  Pro¬ 
fessional  journalism  experience  pre¬ 
ferred  but  sharp  recent  grads  will  be 
considered.  The  News-Sentinel  is  a 
17,000  daily  between  the  Bay  Area 
and  the  Sierra,  Competitive  pay  and 
benefits.  Please  send  cover  letter, 
resume  and  three  clips  to  Rich  Han- 
ner,  managing  editor: 

Lodi  News-Sentinel 
1 25  N.  Church  Street,  Lodi.  CA  95240 


rich_hanner@lodinews,com 

REPORTER 

The  Salina  Journal,  a  31,000  daily  in 
central  Kansas,  has  an  opening  for  an 
education  reporter.  Duties  include  cov¬ 
erage  of  local  and  area  schools,  col¬ 
leges  and  writing  a  variety  of  news 
stories.  Send  cover  letter,  resume  and 
clips  of  published  work  by  March  24  to 

Deputy  Editor  Ben  Waring 
The  Salina  Journal 
333  S.  Fourth  St. 

Salina,  KS  67401 


SPORTS  EDITOR 

The  Courier,  a  20.000-circulation  New 
York  Times-owned  paper  needs  an 
energetic  sports  editor  who's  passionate 
about  traditional  and  other  sports  as  well 
as  the  outdoors.  Resumes  to: 

Executive  Editor  Mike  Slaughter 
The  Courier 

RO.  Box  271 7.  Houma,  LA  70361  EOE 


EDITORIAL 


EDITORIAL 


REPORTER 

The  Tuscaloosa  News,  a  40.000  New 
York  Times  dally  in  the  home  of  the  Uni¬ 
versity  of  Alabama,  is  seeking  a  hard¬ 
hitting,  productive  reporter  interested  in 
covering  health  care  and  government. 
We  want  stories  that  dig  into  issues  yet 
tell  them  in  human  terms.  Computer- 
assisted  reporting  knowledge  a  plus. 
Send  resume  and  work  samples  to: 

Bruce  Giles, 

Executive  Editor 
The  Tuscaloosa  News 
PO.  Box  20587 
Tuscaloosa.  AL  35402-0587 


REPORTER 

The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Ohio,  is 
looking  for  experienced  journalists  with 
drive  and  a  desire  for  self-improvement 
to  tackle  the  highly  energized  news 
environment  of  the  Mahoning  Valley.  If 
you've  got  solid  reporting  and  writing 
skills,  an  interest  in  computer-assisted 
reporting  and  the  ability  to  write  stories 
with  the  human  touch,  send  cover  let¬ 
ter,  resume  and  clips  to: 

Anthony  G.  Paglia.  senior  regional  editor 
The  Vindicator,  PO.  Box  780 
Youngstown,  OH  44501-0780 
No  phone  calls  please 

IMMEDIATE  OPENING  FOR 
talented  photographer  at  6-day.  award¬ 
winning  daily  near  Lake  Erie  resorts.  Send 
samples  and  resume  to  Bette  Pearce: 

Norwalk  Reflector 

61  E.  Monroe  Street,  Nonwalk,  OH  44857 


EDITORIAL 


SDITORIAI.  PAGS  SDITOR 


The  Incliana[X)lis  Star  Ls  kutking  for  a  strong  innovati'.e  leatler  with  proven 
news  management  skills  to  inersee  the  editorial  page  of  The  Intlianapolis 
Star.  Vie  are  seeking  a  cantlidate  with  skills  that  include  the  following: 

•  .A  historical  view  of  government  and  politics,  particularly  Intliana  [lolitics 

•  .A  hroatl  knowledge  of  current  erents 

•  .A  w  ide  range  of  experiences  in  journalism 

•  .A  strong  work  ethic  w  ith  deep  intellect 

•  The  tlesire  to  maintain  the  conser\ati\e  tenets  of  The  Star  s  editorial 
page,  including  open  markets,  free  traile  anti  limitetl  government 

The  position  oversees  etlitorial  hoard  operations,  sets  eilitorial  policies 
anti  mentttrs  it  manages  the  staff 

We  re  looking  tor  someone  with  hroatl  news  e\|x;rience  anti  interests.  We 
neetl  someone  who  has  spent  seteral  tears  as  a  rej'Ktrter  anti  has  ex|X'ri- 
ence  in  a  .senior  etliting  role.  He  t)r  she  will  iio.s.sess  a  tlesire  for  creative 
journalism  and  hartl  wttrk  that  is  infectious  among  their  |X'ers  anti  staff 
The  Intlianapttlis  Star  has  a  tlaily  circulation  ttf  255.(KH)  and  Suntlay  circula¬ 
tion  of  365.000. 

We  can  offer  an  attractite  compensation  anti  benefits  package,  an 
ttpportunity  tt)  wttrk  with  a  dtnamic  team,  anti  an  assttciatittn  with  a 
parent  company.  Central  Newspapers,  Inc.  which  is  decentralized, 
inntnative  anti  financiallt  strong. 

SentI  lettert)f  interest  anti  resume  to: 


James  Keough,  Human  Resources  Employment  Manager 

The  Indianapolis  Star  &  News 

307  N.  Pennsylvania  Street,  Indianapolis,  IN  46204 
E-mail  address:  jkeough(fi  starnews.com 
Equal  Opportunity  Employer  that  Values  Diversity 
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or  via  E-mail  to: 
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HELP  WANTED 


SOLID  BEAT  REPORTER 
to  cover  municipalities  and  school  dis¬ 
tricts  in  Central  Pennsylvania  for  100.000- 
circulafion  daily.  We  want  someone  who 
can  do  it  all  -  cover  the  news  in  a  local  com¬ 
munity,  and  spot  and  develop  stories  that 
have  interest  beyond  that  community.  A 
qualified  candidate  will  have  strong  re¬ 
porting  skills  and  at  least  2-3  years  expe¬ 
rience  at  a  daily  paper.  Send  resume  and 
clips  to: 

Bob  Fleisse,  City  Editor 
The  Patriot-News 

PO.  Box  8162,  Harrisburg,  PA  1 71 05 
SPORTS  DESIGNER 
We  have  the  sports  writing  covered  at 
the  York  Daily  Record,  a  growing  43,500 
AM  daily  and  annual  APSE  finalist.  We  re 
looking  for  a  copy  editor/designer  who 
can  give  our  award-winning  reporters 
the  display  they  deserve.  This  is  the  No. 
2  post  in  a  sports  department  that  cov¬ 
ers  three  pro  teams,  Penn  State,  high 
schools  and  generates  regular  enter¬ 
prise.  We're  located  50  miles  north  of 
Baltimore.  Salary:  $24,417  -  $36,928. 

Visit  us  at  www.ydrcom/sports 
Send  resume,  clips  to: 

Sports  Editor,  York  Daily  Record 
PO.  Box  1 51 22,  York,  PA  1 7405-71 22 


SPORTS  DESIGNER 
Our  executive  editor  believes  special 
events  deserve  special  treatment.  And 
when  you  cover  five  Division  1-A  univer¬ 
sities.  minor  league  baseball's  best 
franchise  and  host  the  2001  U  S.  Open, 
there's  a  lot  of  special  treatment.  The 
Tulsa  World,  an  award-winning  daily 
newspaper,  seeks  an  experienced  de¬ 
signer  who  knows  how  to  turn  a  sport¬ 
ing  event  into  a  special  section.  Must 
have  experience  with  Quark  and  Photo- 
Shop.  Please  send  resume,  cover  letter 
and  samples  of  your  work  to: 

Susan  Ellerbach,  Managing  Editor 
Tulsa  World 

PO.  Box  1 770,  Tulsa,  OK  741 02 
E-mail:  susan.ellerbach@tulsaworld.com 


WE  RE  LOOKING  FOR  an  aggressive 
cops  reporter  with  an  eye  for  human 
drama,  a  penchant  for  digging  past  the 
press  release  and  an  aversion  to  bor¬ 
ing  copy.  Reporter  will  write  for  both 
the  Naples  Daily  News,  a  50,000 
circulation  daily  on  the  Southwest  Flor¬ 
ida,  and  the  Bonita  Banner,  a  30,000 
circulation  twice  weekly.  Both  are  con¬ 
sistently  voted  among  the  best  in  Flor¬ 
ida.  Send  resume,  clips  to  Todd  Pratt: 

PO.  Box  40,  Bonita  Springs,  FL  34133 


EDITORIAL 


SPORTS  REPORTER 
The  Jackson  Citizen  Patriot,  a  36,000- 
circulation  daily,  has  an  opening  on  its 
six-member  sports  staff  for  a  reporter 
with  the  skills  to  uncover  news  and 
craft  compelling  feature  stories.  Duties 
include  auto  races  at  Michigan  Speed¬ 
way  and  coverage  of  our  27  area  high 
schools.  Applicants  should  send  five 
clips  that  display  enterprise  and  report¬ 
ing  skills  to: 

Jim  Knight,  Sport  Editor 
Jackson  Citizen  Patriot 
214  S.  Jackson,  Jackson,  Ml  49201 

THE  INDIANAPOLIS  STAR  (daily 
circulation  270,000,  Sunday  375,000) 
is  seeking  a  dogged  reporter  and  fac¬ 
ile  writer  for  our  new  Detroit  bureau. 
The  reporter  will  focus  on  the  auto 
industry  —  by  far  Indiana's  largest 
employer,  with  100,000  workers.  Star 
editors  and  reporters  are  committed  to 
making  the  paper  the  best  of  its  size  in 
the  nation.  Candidates  should  share 
that  commitment  to  excellence  and 
have  a  proven  ability  to  produce  busi¬ 
ness  stories  relevant  to  a  broad  range 
of  readers.  Send  resume  and  clips  to: 

Greg  Andrews 

Assistant  Managing  Editor/Business 
Indianapolis  Star  &  News 
PO.  Box  145,  Indianapolis,  IN  46206-0145 


NewTimes 


ID  WEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

Q, 


New  Times  offers  competitive  salaries  and  benefits. 


Interested  candidates  should  send  cover  letter,  resume  and  clips  to: 


Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

P.O.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 
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SUNDAY  EDITOR 

The  Times-Picayune  of  New  Orleans  is 
looking  for  a  creative  journalist  to 
manage  the  editing,  presentation  and 
production  of  its  310,000-circulation 
Sunday  newspaper. 

The  Sunday  editor  leads  a  team  of 
assigning  editors,  designers,  photo 
editors,  copy  editors  and  wire  editors 
to  mold  and  shape  the  main  news  sec¬ 
tions  of  the  Sunday  newspaper.  You 
will  also  supervise  the  Saturday  night 
presentation  and  copy  desk  operation. 
The  successful  candidate  will  be  a  pro¬ 
ven  team-builder  with  a  wide-range  of 
newspaper  skills:  story  editing,  a 
strong  visual  sense,  an  understanding 
of  newspaper  operations  and  an 
interest  in  local,  national  and  world 
affairs.  Send  your  resume  and  clips  to: 
Lynn  Cunningham 
Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Equal  Opportunity  Employer 


THE  REGISTER-GUARD,  a  78,000-circ. 
daily  in  Eugene,  OR,  has  an  opening  for 
a  sports  copy  editor.  Requires  excellent 
word  editing  skills  and  strong  page- 
design  abilities.  Macintosh  pagination 
experience  preferred.  Position  requires 
two  years  experience  as  a  reporter  and/ 
or  copy  editor;  four-year  college  or  uni¬ 
versity  degree:  excellent  writing  and 
verbal  communication  skills.  Refer  to 
www.registerguard.com  for  detailed 
description.  Salary  is  $579  -  $899  per 
week,  commensurate  with  experience. 
Mail  cover  letter,  resume  and  six  sam¬ 
ples  of  pages  you  have  designed  by 
Monday,  March  6, 2000  to: 

SPORTS  COPY  EDITOR 
The  Register-Guard,  HR  Dept. 

RO.  Box  10188,  Eugene,  OR  97440 
An  Equal  Opportunity  Employer 


Professional  Sports  Journalist 

St.  Petersburg,  FL. 
DUTIES:  Collects  and  analyzes 
information  about  newsworthy 
events,  evaluates  news  tips  and 
leads,  and  gathers  factual  informa¬ 
tion  about  stories  of  professional 
baseball  through  interviews  and 
research.  Organizes  material,  deter¬ 
mines  themes  and  writes  stories 
under  daily  deadline  pressures 
according  to  editorial  style  and  for¬ 
mat  with  specific  focus  on  profes¬ 
sional  baseball. 

REQUIREMENTS:  Masters  Deg¬ 
ree  in  Mass  Communications;  5 
years  experience  in  job  offered,  or  5 
years  experience  in  related  occupa¬ 
tion  of  sports  journalist;  experience 
working  full-time  for  a  daily  news¬ 
paper 

SALARY:  $  17.50/hour;  Overtime  at 
$26. 25/hour. 

HOURS:  Monday-Friday,  10:00  am 
to  6:00  pm  with  overtime  as  needed. 
CONTACT:  All  interested  applicants 
send  resume  to:  FDLES  Bureau  of 
Work  Force  Program  Support,  P.O. 
Box  10869,  Tallahassee,  FL  32302; 
Job  Order  No:  FL-2039467. 
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THE  HERALD  NEWS 

a  a9.()()()  daily  in  northeastern  .New 
Jersey  just  35  minutes  from  Times 
Si|uare.  seeks: 

COPY  EDITOR:  with  wit.  exquisite 
mastery  of  the  lanHua^e,  QuarkXPress 
competence  to  join  a  desk  of  eight 
that's  the  keeper  of  the  newspaper's 
stantlards.  Our  new.  state-of-the-art  com¬ 
puter  system  and  old-fashioned  com¬ 
mitment  to  excelleme  proviile  an 
opportunity  for  an  experiencetl, 
creative  editor  who  untlerstands  that 
the  copy  desk  is  the  hedriK'k  of  gooil 
newspapering.  Virite  to  Katliie  .\dams, 
a,s.sistant  managing  editor. 

REPORTER:  to  cover  the  waterfront  - 
we  have  one  -  in  a  county  with 
land.scapes  that  range  from  the  gritty 
urban  to  the  bucolic  rural.  Mi'e  want 
reporters  w  ho  will  uncover  news  rather 
than  simply  covering  it.  If  you're  com¬ 
mitted  to  excellent  and  enterpri.se,  we 
want  to  talk  to  you.  Experience:  one  to 
three  years.  Fluency  in  Spanish  is  a 
plus  Write  to  DinoCiliberti.  city  editor. 
LOCAL  SPORTS  EDITOR:  to  help 
coordinate  coverage  of  high  school,  col¬ 
lege  and  recreational  sports.  QuarkX¬ 
Press-savvy  etlitors  with  an  eve  for 
tlesign  anvl  supervison  experience  pre¬ 
ferred.  Duties  include  supervising 
writers  and  working  with  the  sports 
eilitor  on  enterprise  planning  as  well  as 
designing  pages  and  evliting  copy. 
Vi'rite  to  Dave  Brown.  .s(vorts  editor. 

The  North  Jersey  Herald  &  News 

One  Garret  .Mountain  Plaza,  CN  -i73 
West  Paterson.  NJ  07424-0473 

We  prefer  candidates  from  Zones  1  and  2.  but 

will  make  exceptions  for  exceptional  people 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  a  bureau 
chief.  The  6-day-a-week  independently 
owned  newspaper  provides  a  wonderful 
opportunity  for  candidates  with  a  strong 
communication  background  and  report¬ 
ing  experience.  The  bureau  chief  does 
reporting  and  coordinates  with  the  other 
bureau  reporters  in  covering  town  and 
county  news  in  the  beautiful  Shenan¬ 
doah  Valley.  For  reporters  interested  in  a 
more  management-oriented  position 
without  abandoning  writing,  this  is  an 
ideal  position.  Resumes,  cover  letters, 
and  any  examples  of  work  should  be 
mailed  to  Bob  Wooten,  managing  editor: 

RO.  Box  69,  Strasburg,  VA  22657 


THE  PRAGUE  POST  is  looking  for 
reporters,  editors  and  photographers 
who  want  to  practice  great  journalism  in 
Europe's  most  beautiful  city. 

For  more  info  on  available  jobs,  visit 
www.praguepost.cz  Send  resumes  to: 
humanres@pragueoost.cz 


TWO  ASSISTANT 
BUREAU  CHIEF  OPENINGS 
Help  direct  a  staff  of  reporters  in  bureau 
office  covering  suburban  Connecticut  tor 
the  Hartford  Courant.  Minimum  five 
years  daily  newspaper  experience.  Con¬ 
tact  John  Ferraro,  Ferraro@courant.com 
or  Bill  Sweeney  sweeney@courant.com 
Or  (800)  524-4242 


EDITORIAL 


THE  OMAHA  WORLD-HERALD 
an  agenda-setting  regional  newspaper 
with  Sunday  circulation  of  285,000,  is 
seeking  candidates  for  the  following 
positions: 

Two  SPORTS  COPY  EDITORS 
to  assist  in  crafting  our  leading  high 
school  and  college  sports  coverage  in 
the  Midlands.  At  least  three  years  expe¬ 
rience  preferred.  Must  demonstrate  com¬ 
mand  of  language,  headlines  and  dead¬ 
lines.  Send  resume,  letter  and  work  sam¬ 
ples  to  Sports  Editor  Steve  Sinclair. 

STATEHOUSE  REPORTER 
to  work  in  our  capital  bureau  covering 
state  government.  At  least  five  years  ex¬ 
perience  preferred,  including  substantial 
time  covering  governments.  Send  re¬ 
sume.  letter  and  work  samples  to  Metro 
Editor  Mike  Reilly. 

NEWS  REPORTERS 

to  cover  general  assignments  and  crim¬ 
inal  justice.  At  least  three  years  experi¬ 
ence  preferred.  Top  candidates  will  be 
scoop-oriented.  Send  resume,  letter  and 
work  samples  to  Metro  Editor  Mike  Reilly. 

SENIOR  REPORTER  OR  EDITOR 
to  lead  major  projects.  Must  have  de¬ 
monstrated  capacity  as  reporter  or  edit¬ 
or  to  bring  projects  to  publication  by  col¬ 
laborating  with  a  team  of  reporters,  photo¬ 
graphers,  graphic  artists,  copy  editors, 
page  designers  and  senior  editors.  Send 
resume,  letter,  and  work  samples  to 
Assistant  Managing  Editor  Jeff  Gauger. 

FEATURES  REPORTER 
to  cover  family  issues,  general  assign¬ 
ments  and  entertainment.  At  least  three 
years  experience  preferred.  Top  candi¬ 
date  will  excel  at  thinking  creatively  and 
at  turning  the  day's  news  into  unique 
approaches  for  features  pages.  Send  re¬ 
sume,  letter  and  work  samples  to  Fea¬ 
tures  Editor  Pat  Waters. 

The  Omaha  World-Herald  is  an 
employee-owned  newspaper  in  a  grow¬ 
ing  metro  area  of  700,000.  Address: 

Omaha  World-Herald 

World-Herald  Square 
Omaha,  NE  681 02 

THE  PHILADELPHIA  DAILY  NEWS 
is  looking  for  a  copyeditor  with  online 
interest  and/or  experience. 

Send  resume  and  letter  to: 

Deborah  Licklider,  New  Initiatives  Editor 
Philadelphia  Daily  News 
RO.  Box  7788,  Philadelphia,  PA  19101 
Or  E-mail:  LICKLID@phillynews.com 


THE  TENNESSEAN  is  looking  for  copy 
editors  to  join  its  19-person  news  copy 
desk  at  night.  Daily  newspaper  experi¬ 
ence  required.  Top-notch  editing  skills, 
strong  news  judgment  and  the  ability 
to  craft  compelling,  accurate  headlines 
is  vital.  The  Tennessean  is  a  Gannett- 
owned  Metro  daily  newspaper  in  Nash¬ 
ville,  TN,  (189,000  daily  and  285,000  on 
Sundays).  Please  include  resume, 
cover  letter  and  work  samples.  Apply  to: 

Diane  Nottingham 
The  Tennessean 

1100  Broadway,  Nashville,  TN  37203 
Or  dnotlingham@tennessean,com 


EDITORIAL 


WE  ASKED  OUR  STAFF 
why  you  should  work  at  the  News  & 
Record,  a  100.000-circulation  daily  in 
Greensboro.  NC.  They  said: 

"The  News  &  Record  seems  to  lack  the 
backstabbing  and  internal  competition 
that  makes  working  elsewhere  such  a 
drag.”  -  John  Newsom,  first-place  win¬ 
ner  in  the  Education  Writers  Associa¬ 
tion  awards 

‘‘The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I've  ever 
heard  of.”  -  Lydian  Bernhardt,  travel 
editor 

We  are  wrapping  up  the  biggest 
newsroom  expansion  in  our  1 1 0-year  his¬ 
tory  and  need  reporters  to  cover  specific 
cities,  the  arts,  business,  education, 
sports,  cops  and  general  assignment  - 
both  news  and  features.  For  more  informa¬ 
tion,  browse  www.news-record.com  and 
click  on  News  &  Record  Jobs.  If  you 
like  what  you  see  and  have  at  least  two 
years'  experience,  send  a  resume  and 
clips  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 


THE  DELTA  DEMOCRAT  TIMES 
Greenville,  MS,  seeks  an  editor  to  lead 
its  newsroom  of  14.  Our  editor  will  for¬ 
mulate  a  vision  of  high  expectations  for 
the  news  operation.  He  or  she  will  spend 
hands-on  time  with  a  staff  eager  to  learn 
and  grow.  Our  editor  will  have  an  under¬ 
standing  of  and  respect  for  the  compa¬ 
ny's  libertarian  philosophy.  Our  editor 
will  be  a  superior  communicator  both 
internally  and  externally.  Our  editor  will 
view  the  newspaper  as  an  idea  center,  a 
center  of  expression,  for  a  diverse  com¬ 
munity.  If  you  think  you  have  what  it 
takes  and  are  ready  to  meet  the  chall¬ 
enge,  we  want  to  see  your  resume,  se¬ 
ven  samples  of  your  work,  three  pro¬ 
fessional  references  and  salary  require¬ 
ments  to: 

E-mail:  rick_thomason@link.freedom.com 
Rick  Thomason,  Publisher 
Delta  Democrat  Times 
988  North  Broadway,  PO.  Box  1618 
Greenville,  MS  38702 
No  phone  calls,  please.  This  position  is 
available  immediately. 


SUNNY  SOUTHWEST  FLORIDA 
beckons  writers,  editors  and  copy 
editors/designers  who  are  looking  for 
stability.  The  Sun  Coast  Media  Group 
and  its  four  daily  newspapers  are  look¬ 
ing  for  good  writers  and  editors  who 
want  to  relocate  and  improve  their  qual¬ 
ity  of  life.  One  of  the  fastest  growing 
newspapers  in  the  country.  The  Sun 
Herald  has  several  opportunities  for  the 
right  people  in  a  highly  competitive 
newspaper  environment.  If  you  think 
you  have  the  attributes  we  are  seeking 
and  want  to  live  in  a  family  oriented, 
low-crime,  water  wonderland,  call: 

John  Hackworth,  (941)  255-8147 
(800-830-7861  ext.  147) 

Or  E-mail:  hackworth@sunletter.com 


EDITORIAL 


WEB  PORTAL  EDITOR 
Business  Information  Group,  located  in 
the  Philadelphia  area,  is  the  leading 
provider  of  pre-employment  screening 
services  to  the  financial  services  indus¬ 
try.  Responsibilities  include:  researching, 
editing,  and  writing  content  for  compa¬ 
ny’s  online  portals.  We  require  a  degree 
in  Journalism  or  related  field  and  3-»- 
years-related  experience.  Published 
writer  preferred.  Knowledge  of  HTML  or 
Frontpage  a  plus.  Compensation  com¬ 
mensurate  with  experience.  Fax  resume, 
salary  requirements  and  writing  sam¬ 
ples  to: 

(215)  396-1683 

Or  E-mail:  tsmith@bigreport.com  EOE 

INFORMATION  SYSTEMS 


NEWSROOM  SYSTEMS  TECHNICIAN 
Suburban  Philadelphia  daily  needs  a 
night-side  tech  for  a  wide  assortment 
of  duties.  Must  know  Word,  Excel, 
Access,  QuarkXPress  and  Photoshop. 
Will  support  PC  and  MAC.  Some  knowl¬ 
edge  of  NT  Tuesday-Saturday  schedule. 
Internet  and  journalism  background  a  big 
plus.  Send  letter  and  resume  to: 

Lanny  Morgnanesi,  Executive  Editor 
The  Intelligencer-The  Record 
Box  858,  Doylestown,  PA  18901 
lmorgnanesi@calkinsnewspapers.com 


MAILROOM 


PACKAGING  CENTER  MANAGER 
The  Poughkeepsie  (NY)  Journal  is 
seeking  an  experienced  manager  for 
our  Packaging  Center.  The  manager 
would  be  responsible  for  press  and 
insert  runs  in  a  heavy  commercial 
environment.  The  position  requires  an 
individual  with  strong  leadership  and 
excellent  people  skills,  while  being 
able  to  meet  deadline  goals.  Must 
have  strong  knowledge  of  equipment. 
Please  forward  a  resume  to: 

Howard  Lawrence,  Production  Director 
Poughkeepsie  Journal,  NY  12602 
Or  call  (91 4)  437-4791  EOE 


MARKETING 


MARKETING  DIRECTOR  -  Great  com¬ 
munication  skills  to  develop  rela¬ 
tionships  with  medical  clinics,  golf 
pros,  the  media,  companies.  Must 
have  interest  in  golf.  (650)  494-0991 . 


E&P'S  CLASSIFIED 


the  newspaper 
industry’s  meeting^^ 
place. 


888.825.9149 


www.mecliainfo.com 
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HELP  WANTED 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


I 


ASSOCIATE  DIRECTOR, 
ELECTRONIC  PUBLISHING 


The  Joint  Commission  on  Accreditation  of  Heaithcare 
Organizations  (JCAHO)  is  committed  to  improving  the  quality  of 
care  provided  to  the  general  public.  A  challenging  opportunity  now 
exists  for  a  technicaily  savvy  professional  to  join  our  fast-paced 
team. 

Managing  the  development  of  electronic  products,  you  will  provide 
leadership  to  staff,  I.T.  programmers  &  external  vendors  to  ensure 
the  production  &  delivery  of  high  quality  products;  identify  &  devel¬ 
op  proposals  for  new  products;  and  oversee  the  development, 
HTML  programming  &  placement  of  publications  content  on  the 
JCAHO  web  site.  The  strong  communicator  we  select  will  have  a 
Bachelor's  degree  combined  with  5-7  years  experience  in  electron¬ 
ic  publishing  demonstrating  strong  project  management  skills, 
including  managing  content  suitable  for  web  provision,  web  site 
strategies,  HTML  &  web  design/presentation.  Experience  in  task 
management  &  excellent  supervisory,  presentation  &  training  abili¬ 
ties  are  required.  Familiarity  with  FOLIO,  Visual  Basic,  Microsoft 
Access,  Client/Server,  or  LANs  is  preferred.  Knowledge  of  the 
health  care  field  is  a  plus. 

We  offer  a  competitive  salary  &  an  outstanding  flexible  benefits 
package  which  includes  generous  paid  time  off  and  flex  time. 
Qualified  candidates  should  submit  a  resume,  including  salary 
history/requirements  to;  JCAHO, 

Attn:  Human  Resources-JF,  One 
Renaissance  Blvd.,  Oakbrook 
Terrace,  IL  60181.  FAX:  630-792- 
4619.  E-mail:  jfaulkner@jcaho.org 

Equal  Opportunity  Employer  jgj„f  Commission 


www.jcaho.org 


on  Accreditation  of  Healthcare  Organizations 


MARKET  DEVELOPMENT 


MARKET  DEVELOPMENT 


COLLEGE  READERSHIP  SALES  MANAGER 


Tlx-  New  Yiirk  Time-',  is  looking  for  ;i  rlynnmic  indi\idLial  to  grow  Now  liirk  Times  Col¬ 
lege  Readership  programs  nationwirle.  The  long-term  goal  is  to  develop  new  readers 
by  establishing  The  New  Virk  Times  as  the  primarv  soiiree  oftx-ws  and  information 
for  College  -.tudents.  This  individual  will  work  in  collaboration  with  the  eduiation 
marketing  teatn  aiul  the  National  Regional  .Managers  to  ilevelop  strategies  and  read- 
ersliip  programs  for  College  students  This  busiix-ss  leader  will  lx-  responsible  for 
implementing  the  strategy  of  expantling  distribution  of  The  New  ^iirk  'Innes  on  col¬ 
lege  campuses  throughout  the  country.  .\  thorough  knowledge  of  the  College 
.Market  with  three  to  five  yettrs  experieixe  iti  sales  and  marketing  necessary.  .Man¬ 
agement  experience  in  newspaper  education  programs  preferred. 

In  atidition  to  .1  competitive  salary  and  benefits  package,  you  will  find  an  environ- 
mettt  committed  to  rliversiiy,  challenges  and  growth.  For  consideration,  please  tax  or 
R-mail  y  our  resume  iix  luding  salai-y  re(|uirements  to: 

Sl)c  NcUi  JJork  Simes 

Expect  the  World® 


Fax  (212)  556-4011 
We  regret  that  we  ci 


hrresunie(ft  n^-times.com 
ATrN:  CRSM 

www.n^timcs.com  Equal  Opportunity  Employer 
only  respond  to  th<»se  resumes  we  are  interested  in  pursuing 


MARKETING 


CUSTOMER  SALES  MANAGER 
The  Seattle  Times  Company  is  looking 
for  a  high  energy,  self-motivated  sales 
expert  with  strong  leadership  and  mot¬ 
ivational  skills.  If  you  are  a  dyn-amic 
leader,  we  want  you  to  join  our  high- 
performing  leadership  team  and  over¬ 
see  the  direct  sales  activities  in  our 
Circulation  Consumer  Marketing  Div¬ 
ision.  The  Customer  Sales  Manager  is 
charged  with  charting  the  course  for  the 
development  of  all  subscriber  acquisi¬ 
tion  programs  for  2  metropolitan  daily 
newspapers  serving  over  1  million 
readers.  In  addition  to  overseeing  the 
day-to-day  direct  sales  operation,  you 
will  participate  in  the  long-range 
strategic  planning  process  to  grow 
circulation  in  one  of  America's  fastest- 
growing  metropolitan  areas.  To  excel  in 
this  fast-paced  environment,  candidates 
must  be  self-starters  with  a  proven  track 
record  in  developing  and  motivating 
sales  staffs,  establishing  and  achieving 
sales  goals  and  supen/ising  direct  sales 
managers.  Strong  consideration  given  to 
applicants  with  prior  experience  in 
telemarketing  call  center  and  consumer- 
direct  sales  environments.  Minimum 
requirements  include  3-f  years  direct 
sales  management  experience,  4  Year 
college  degree.  Business  and  Marketing 
disciplines  preferred,  excellent  commu¬ 
nication  skills,  an  ability  to  handle  multi¬ 
ple  projects  while  meeting  deadlines 
and  a  strong  desire  to  work  in  a  col¬ 
laborative,  team  atmosphere.  Attractive 
compensation  and  benefits  package. 
Please  indicate  job:  99-328/AD-EP/RB 
on  your  resume  and  send  to: 

The  Seattle  Times,  Employment-328/RB, 
PO.  Box  70,  Seattle,  WA  981 1 1  or 
fax  (206)  515-5560. 


MARKETING  RESEARCH 

INVESTIGATIVE  RESEARCHER 
to  write  reports  in  support  of  pro¬ 
consumer  advocacy  initiatives  by  analyz¬ 
ing  and  compiling  legislation,  medical, 
industrial  regulations,  and  other  data. 
Requires  strong  research,  writing,  ana¬ 
lytical,  organizational  skills.  Knowledge 
of  policymaking  process.  Send  resume 
and  writing  sample  to: 

Personnel,  Job#  EP069 
Public  Citizen 
1600  20th  Street,  NW 
Washington,  DC  20009 
Salary  commensurate  with  experience 
EOE/Non-smoking  office 


NEW  MEDIA 


START-UP  INTERNET  company  in 
Poland  is  looking  to  hire  On-Line  Con¬ 
tent  Director.  Position  is  Director  of  all 
On-Line  Editorial  Operations,  Based  in 
Warsaw,  Poland,  candidate  MUST  be 
fluent  in  Polish  language  and  have 
experience  in  business  editing,  pre¬ 
ferably  in  daily  or  on-line  environment. 
Salary  plus  options  package. 

Email:  barnhardt@biznespolska,pl 


PRESSROOM 


WEB  OFFSET  PRESS  OPERATOR 
The  Des  Moines  Register,  a  Gannet 
newspaper  is  seeking  experienced 
Web  Offset  Press  Operators  to  join  our 
team  in  the  start  up  of  a  brand  new  52 
million  dollar  facility  with  a  state  of  the 
art  GEOMAN  press  from  Man  Roland. 
The  ideal  candidate  will  possess  a  min¬ 
imum  of  5  years  of  web  offset  printing 
experience,  the  ability  to  identify  prob¬ 
lems  and  find  solutions,  posses  inter¬ 
mediate  computer  skills  and  the  ability 
to  communicate  effectively.  In  addition, 
this  person  must  be  willing  to  work  all 
hours  and  be  flexible,  includes  holidays, 
weekends  and  nights.  We  offer  a  com¬ 
petitive  salary,  a  comprehensive  bene¬ 
fits  package,  which  includes  medical, 
dental,  vision,  life  insurance,  retirement 
and  an  opportunity  for  advancement. 
Apply  in  person,  or  mail  resume  to: 

The  Des  Moines  Register 
Human  Resources 
715  Locust 
Des  Moines,  lA  50309 
Or  Fax  (515)  286-2526 
The  Des  Moines  Register  is  committed 
to  diversity  and  proud  to  be  an  equal 
opportunity  employer.  Employment  is  con¬ 
tingent  on  passing  a  pre-employment, 
post-offer  physical  and  drug  test. 

PRESSROOM  MANAGER 
Family  owned  daily  and  Sunday  news¬ 
paper  (23-24m)  seeks  an  outstanding 
candidate  for  pressroom  manager.  Appli¬ 
cant  should  have  extensive  pressroom 
experience  with  Goss  Urbanite  or  com¬ 
parable  press.  Must  be  excellent  in 
press  maintenance,  training  and  manag¬ 
ing.  Candidate  must  have  demonstrated 
exceptional  leadership  in  press  area. 
Applicant  should  be  an  excellent  trainer, 
motivator  and  leader.  Capable  of  rebuild¬ 
ing  this  department  and  preparing  and 
being  part  of  a  new  press  installation 
where  multiple  daily  products  will  be 
printed.  Excellent  people  skills  and  very 
quality  conscious. 

This  is  a  challenging  opportunity  in  a 
very  nice  community.  Salary  and  incen¬ 
tive  package  based  on  experience  and 
ability  but  will  be  excellent  for  the  right 
candidate.  Competitive  benefits  pack¬ 
age  includes  health  care,  insurance, 
pension  and  401  (k)  plan. 

Reply  to  Box; 

01182,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


PRESS  MANAGER  AND 
PREPRESS  MANAGER 
The  Montgomery  Advertiser 
Montgomery,  AL,  needs  a  Press  and  a 
PrePress  Manager.  For  details,  visit 
montgomeryadvertiser.com 
EOE/AAE/M/F/DA/ 

"1  love  free  speeehl" 

-.Xl  Ck  )a‘.  I  .S.  xiee  pa’sklent,  IIXW 


/^PHONE  888.825.9149 


FAX 


536.8800 
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MARKETING  RESEARCH  | 

1  MARKETING  RESEARCH  | 

PUBLISHING  1 

i  CIRCULATION 

PRESSROOM  PRODUCTION/TECH 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation  manager, 
public  relations  or  production  person  with  an 
Editor  &  Publisher  magazine. 

We  reach  the  working  journalists  you 
want  to  reach,  every  week . 

154,000  strong 

Fax  your  ad  to  (212)536-8800 

e-mail  to  hazelp@meiliainfo.com  or  mail  it  to; 

- Editor  &  Publisher - 

Classified  Dept. 

1515  Broadway,  12th  Floor 
New  York,  NT  10036 


NEWS 

makes  the  difference. 


TEMPORARY  PRESS  OPENING 
A  retirement  in  our  top-notch  press 
team  gives  a  journey  level  press 
operator  a  chance  to  join  the  crew  for 
about  1/5  to  2  years  during  a  press 
upgrade.  Enjoy  the  quality  of  life  on 
the  “dry  side”  of  Washington  state  at 
the  Yakima  Herald-Republic.  We  are  a 
40,000  AM  daily,  a  subsidiary  of  The 
Seattle  Times.  For  details,  contact 
human  resources  director,  Kay  Gause  at 
(509)  577-7720 

Or  fax  your  resume  to  (509)  577-7722 
We  are  an  equal  opportunity  employer 


"Don't  I'tf  the  first  paper  to  write  the  story; 
lx‘  the  Irest  paper  to  write  the  .stor\'.  .And  1, 
in  turn,  will  play  better  parts  anti  tio  less- 
stupitl  movies  ' 

-.Sharon  Stone,  actress,  19*19 


SEND  E&P  BOX  REPLIES  JO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1915  Broadway,  12th  Floor 
INew  York,  IMY  10036 


NIGHT  OPERATIONS  MANAGER 
The  Seattle  Times  Company,  which 
produces  the  Seattle  Times  and  the 
Seattle  Post-Intelligencer,  is  looking 
for  a  Night  Operations  Manager.  The 
person  in  this  key  position  will  have 
primary  responsibility  for  coordinating 
the  daily  production  of  both  papers. 
This  position  could  include  swing  shift 
and/or  night  shift,  and  work  at  either  or 
both  of  our  production  facilities.  We 
prefer  someone  with  a  four  year 
degree  in  print  technology,  business, 
or  a  related  field.  Skills  and  experience 
should  include  strong  understanding 
of  graphic  arts  and  newspaper  produc¬ 
tion  procedures  and  practices,  and 
excellent  communication,  interperson¬ 
al  and  decision-making  skills.  The  posi¬ 
tion  offers  a  competitive  salary  and 
benefits  package.  We  have  a  great 
team,  and  are  looking  for  the  right 
person  to  complete  it.  We  welcome  a 
diverse  pool  of  candidates.  Please 
indicate  job:  99-586/AD-EP/RGO  on 
your  resume  and  send  to: 

The  Seattle  Times,  Employment-586/ 
RGO,  PO.  Box  70,  Seattle,  WA  981 1 1 
or  fax  (206)  515-5560.  (E-mail  attach¬ 
ments  in  MS  Word  format  only,  please). 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


CONTENT  MANAGEMENT  CONSULTANTS 
Join  a  team  of  Consultants  that  focus 
on  quality  deliverables  for  clients,  utiliz¬ 
ing  their  strong  skills  with  publishing 
systems  products,  and  content  man¬ 
agement. 

Consultant  level  candidates  will  have  a 
minimum  of  a  Bachelor's  degree  with  a 
minimum  of  2  years  of  consulting  or 
senior  level  project  management  expe¬ 
rience  in  a  structured  technical  environ¬ 
ment.  Consultants  are  expected  to  be 
familiar  with  client/server  environment. 
Relational  database  experience,  and 
Internet/Web  design/HTML/XML,  editor¬ 
ial  experience  preferred.  Strong  com¬ 
munication  skills  required.  Travel  is 
required. 

View  our  website  and  apply  on  line  at 
www.wheelhouse.com 


20  YEAR  SEASONED  manager,  seeks 
East  Coast  position.  Single  copy.  Home 
Delivery,  very  successful  motivator. 

Reply  to  Box  01184.  Editor  &  Publisher 
1515  Broadway.  12th  FI.  NY,  NY  10036 

EDITORIAL 

EXPERIENCED  JOURNALIST 
seeks  full  time  or  steady  part  time  work  in 
Warsaw,  Poland  for  calandar  year.  Print, 
broadcast  and  photography  -  I  do  it  all. 
I'm  an  American,  based  in  Washington, 
DC.  I  plan  on  moving  in  March  or  April. 
E-mail:  picwords@mindspring.com 

EXPERIENCED  energetic  writer/editor 
seeks  creative  career  challenge. 

(305)  891-2595 

EXPERIENCED  REPORTER 


living  in  London  seeks  steady  freelance 
work,  all  writing  styles,  business,  finan¬ 
cial,  environmental  etc. 
E-mailaonejournalist@hotmail.com 
Phone  01 1  -44-208-387-9269 


TECHNOLOGY  PRACTICE 

FIND/SVP,  Inc.  IS  a  world-class  business  advisory  service  dedicated  to  helping 
our  clients  improve  performance.  Our  market  research  analysts  in  the  technol¬ 
ogy  practice  are  on  the  cutting  edge  of  trends  and  developments  in  a  dynamic, 
ever  changing  market.  Our  role  is  to  advise  our  clients  using  research  on  their 
markets,  competitors,  and  products  so  they  can  make  better,  more  informed 
business  decisions.  Your  knowledge,  expertise  and  creativity  will  provide  guid¬ 
ance  and  advice  within  the  broad  spectrum  of  ecommerce,  Internet,  telecom¬ 
munications,  and  technology  businesses.  We  currently  have  two  exceptional 
opportunities  for  individuals  with  the  appropriate  industry  experience. 

QUICK  CONSULTING:  Tired  of  low-paying  editorial  jobs  but  enjoy  the 
excitement  and  stimulation  of  deadline-oriented  work?  Your  skills  are  easily 
transferable  into  our  Quick  Consulting  service.  The  successful  candidate  will 
enjoy  a  fast  paced,  intellectually  stimulating  environment,  responding  on  a  daily 
basis  to  a  variety  of  business  issues  presented  by  our  retainer  clients.  DEPT  QC 

STRATEGIC  CONSULTING:  If  your  focus  is  on  long  term  strate¬ 
gies  and  business  plans,  our  strategic  practice  enables  you  to  have  an  essen¬ 
tial  role  in  making  critical  market  decisions  The  successful  candidate  will  be 
proficient  in  research  methodology  with  exceptional  ability  to  evaluate  and 
communicate  information  to  clients.  This  is  a  unique  opportunity  to  manage 
client  engagements  and  be  part  of  an  exciting  business  team.  DEPT.  SC 

These  positions  require  a  minimum  of  2  years  business  experience  in  trade 
journal  or  magazine  publishing,  advertising,  or  a  related  field  where  exceptional 
online  and  print  research  skills  and  strong  customer  service  orientation  are 
essential.  Travel  is  not  required.  FIND/SVP,  Inc.  offers  competitive  starting 
salaries,  a  comprehensive  benefit  package  that  includes  401 K  and  stock 
options.  (Relocation  not  available.)  For  consideration  please  email  your 
resume  to:  mklompustSfindsvp.com  or  fax  with  DEPT  CODE  to: 
212-463-6232.  Equal  _ 

Opportunity  Employer.  m  ^ 

Please  visit  our  web  site  at;  /  vJwD  W 

www.findsvp.com  7  r  ,  ^ 

Tiie  Best  People  To  Find  the  Answers 
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More  than  16.(XK)  research  hours  ha\e  been  de\oted  to  revising,  adding, 
updating  and  enhancing  the  Year  Brxik.  It  pnn  ides  the  most  up-to-date  data 
available.  Order  your  set  tcxiay!* 


T  premier 

Updated  year  1921.  the 
Year  Bcx^k  exhaustive  compila- 

statistics,  data  aitd  news- 
paper-by-newspaper  you'll 

PART  1  U.S.,  CANADIAN 

AND  FOREIGN  DAIUES 

Dailies  throughout  the  world  including  contact  names,  addresses,  phone/t'ax 
numbers.  l(K'al  ptipulation.  circulation,  special  editions,  mechanical  specs, 
equipment,  news  serxices  and  more!  Also  data  on  news,  picture  and  syndi¬ 
cated  serxices;  equipment/interactixe  products  and  serx  ices;  and  other  orga¬ 
nizations  and  industry  .serx  ices. 

PART  2  U.S.  AND  CANADIAN  COMMUNITY, 

SPECIALTY  and  FREE  PUBLICATIONS 

Community  papers.  shoppers/T.MCs.  specialty  and  niche  publications:  alter¬ 
native.  ethnic,  religious  ...  Contact  names,  addresses,  phone/fax  numbers, 
circulation,  ad  rates,  mechanical  specs,  equipment  and  more! 

PARTS  WHO'S  WHERE 

Your  separate,  perfectly  portable  and  packable  phone  directory  of  the  major 
players  in  both  DAILY  and  NON-DAILY  papers.  Alphabetical  by  name  w  ith 
company  name,  title  and  phone  number. 


SI  999  PRICING 

•  Full  set.  Parts  1,  2  and  3  . $179 

•  Dailies  (Part  1)  and 

Who's  Where  (Part  3)  . $129 

•  Dailies  (Part  1)  ONLY . $115 

Ask  about  discounts  on  five  or  tnore  copies! 
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syndicates. 


Interactive  ‘Trevor’  strip 
sets  its  sights  on  sites 

United  Media  is  offering  Web  sites  an 
interactive  comic  that  allows  readers  to  make 
the  characters  move  and  dialog  balloons 
appear  by  dragging  a  mouse. 

“Trevor”  —  which  looks  at  “life,  love,  and 
work”  —  is  by  Australian  cartoonists  Gerard 
Piper  and  John  Lee.  They  launched  the  strip 
down  under  in  1996,  and  it  can  now  be  seen 
worldwide.  Clients  include  http://www. 
washingtonpKTst.com  and  http://mercurycenter 
.com,  according  to  United. 

What’S  ‘next’?  A  new 
youth-trends  column 

A  weekly  column  about  youth  trends  is 
being  offered  by  the  New  York  Times 
Syndicate. 

“neXt”  is  by  Jane 
Rinzler  Buckingham, 
who  runs  the  New  York- 
based  Youth  Intelli¬ 
gence.  The  market 
research  firm’s  clients 
include  America  Online, 

MTV,  and  Sony. 

Buckingham,  3 1 ,  was 
16  when  she  authored  a 
book  called  “Teens 
Speak  Out.”  The  Duke  University  graduate  has 
since  written  for  Marie  Claire  and  McCall’s 
magazines,  and  appeared  on  TV  shows  such  as 
“Oprah.”  “Today,”  and  “CBS  This  Morning.” 

Garry  Trudeau  helps 
create  Duke  of  URL 

Uncle  Duke  is  not  only  running  for  president 
in  the  “Doonesbury”  strip,  but  also  on  the  Web. 


An  animated  version  of  Garry  Trudeau’s 
sleazy  character  appears  online  at  http:// 
www.duke2000.com.  He  was  first  introduced 
this  month  at  the  U.S.  Comedy  Arts  Festival 
in  Aspen,  Colo.,  where  he  interacted  with  the 
press  through  a  combination  of  computer 
graphics  and  “motion  capture.”  A  real-life 
actor  who  could  hear  questions  backstage  was 
translated  into  an  on-screen  image  of  the  car¬ 
toon  charactei. 

The  cyber  Duke  was  created  by  a  partner¬ 
ship  of  Trudeau,  Universal  Press  Syndicate, 
Excite,  and  the  Protozoa  animation  studio. 

Starr  gone  but  ‘Annie’ 
still  has  a  tomorrow 

Leonard  Starr,  who  took  over  “Annie”  in 
1979,  has  retired  from  writing  and  drawing 
the  Tribune  Media  Services  (TMS)  comic. 

TMS  will  offer  “Annie”  reruns  from 
1980  for  four  months  while  an  as-yet- 
unnamed  creative  team  is  put  into  place. 
The  strip,  created  by  Harold  Gray  in  1924, 
now  appears  in  less  than  1 00  papers. 

Starr  did  the  “Mary  Perkins  —  On 
Stage”  comic  for  23  years  before  working 
on  “Annie.” 

Mags  from  Hearst  will 
burst  into  syndication 

The  New  York  Times  Syndicate  and  Hearst 
Magazines  have  reached  a  distribution 
agreement. 

Starting  next  month,  the  syndicate  will  pro¬ 
vide  print  and  online  newspapers  with  articles, 
columns,  photos,  and  other  material  from  1 1 
Hearst  titles  —  including  CosmoGIRL, 
Country  Living,  Country  Living’s  Healthy 
Living,  Esquire,  House  Beautiful,  Marie 


Jane  Rinzler 
Buckingham 


et  cetera ... 


The  Los  Angeles  Times  Syndicate 
International  has  named  Dylan  Cohen  man¬ 
aging  director  for  New  York  and  European 
operations  ...  The  5-month-old  Fashion 
Wire  Daily.com  is  providing  content  to  The 
Associated  Press  for  use  by  Web  sites.  ... 
Los  Angeles  Times  Syndicate  (LATS) 
columnist  Arianna  Huffmgton  has  written 
“How  to  Overthrow  the  Govemmenf’  for 
ReganBooks/HarperCollins,  and  Tribune 
Media  Services  columnist  Jules  Witcover 
has  authored  “No  Way  to  Pick  a  President” 
for  Farrar,  Straus  and  Giroux.  ...  To  mark 


Black  History  Month,  the  New  York  Times 
Syndicate  offered  a  five-part  personal  mem¬ 
oir  of  the  civil-rights  era  by  former  New  York 
Times  reporter  Earl  Caldwell.  ...  “Jump 
Start”  creator  Robb  Armstrong,  in  honor  of 
the  diversity  in  his  United  Feature  Syn¬ 
dicate  comic,  received  one  of  only  four  offi¬ 
cial  copies  of  Michigan’s  Resolution  No. 
230,  which  designated  February  “Ethnic  and 
Cultural  Heritage  Month.”  ...  ‘Taking  the 
Kids”  travel  columnist  Eileen  Ogintz  of 
LATS  received  the  John  Southam  award, 
which  is  named  after  the  former  publisher  of 


Claire.  Popular  Mechanics,  Redbook, 
SmartMoney,  Town  &  Country,  and  Victoria. 

East  Coast  newspaper, 

West  Coast  syndicate 

Matt  Davies  has  moved  his  editorial  car¬ 
toons  to  the  Los  Angeles  Times  Syndicate 
from  United  Feature  Syndicate. 

The  award-winning  Davies,  who  was  bom 
in  London  in  1966  and  moved  to  the  United 
States  1 7  years  later,  joined  what  is  now  The 
Journal  News  of  Westchester  and  Rockland 
counties,  N.Y.,  in  1993. 

Scripps  service  not 
scrimping  on  scribes 

Scripps  Howard  News  Service  (SHNS)  is 
offering  four  new  features. 

They  include  two  weekly  columns:  Steve 
Infanti’s  “A  Fit  Life,”  on  fitness,  and  Max 
Messmer’s  “Resumania,”  which  takes  a  serio¬ 
comic  look  at  unintentional  errors  Job  seekers 
make  on  resumes,  applications,  and  cover  let¬ 
ters.  And  joining  SHNS’  weekly  home  and 
garden  package  are  “Bug  Man”  by  Richard 
Fagerlund  and  “Treasures  in  Your  Attic”  by 
Helaine  Fendelman  and  Joe  Rosson. 

Rosson  writes  “About  Antiques”  for  The 
Knoxville  (Tenn.)  News-Sentinel. 

Tech’s  the  topic  for 
new  Creators  creator 

"TechnoFILE”  is  being  offered  by  Creators 
Syndicate. 

The  twice-weekly  column  is  by  Jim  Bray, 
who  has  covered  technology  issues  for  his 
own  Webzine  (http://www.technofile.com), 
various  Canadian  dailies,  and  other  publica¬ 
tions.  He  has  also  done  TV  and  radio  work. 


Cruising  World  and  Sailing  World  maga¬ 
zines.  ...  Norman  Drabble  married  longtinte 
girlfriend  Wendy  last  week  in  the  21 -year- 
old  “Drabble”  strip  by  Kevin  Fagan  of 
United.  ...  “For  Better  or  For  Worse”  by 
Lynn  Johnston  of  United  won  a  recent 
comic  survey  conducted  by  the  Mount 
Vernon,  Wash.,  Skagit  Valley  Herald.  The 
next  three  finishers  were  “Pickles”  by  Brian 
Crane  of  the  Washington  Post  Writers 
Group,  “Crankshaft”  by  Tom  Batiuk  and 
Chuck  Ayers  of  Universal  Press  Syndicate, 
and  “Garfield”  by  Jim  Davis  of  Universal. 
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Interactive  ‘Trevor’  strip 
sets  its  sights  on  sites 

United  Media  is  offering  Web  sites  an 
interactive  comic  that  allows  readers  to  make 
the  characters  move  and  dialog  balloons 
appear  by  dragging  a  mouse. 

"Trevor"  —  which  looks  at  "life,  love,  and 
work"  —  is  by  Australian  cartoonists  Gerard 
Piper  and  John  Lee.  They  launched  the  strip 
down  under  in  1996,  and  it  can  now  be  seen 
worldwide.  Clients  include  http://www. 
washingtonpost.com  and  http://mercurycenter 
.com.  according  to  United. 

What’S  ‘next’?  A  new 
youth-trends  column 

.\  weekly  column  about  youth  trends  is 
being  offered  by  the  New  York  Times 
Syndicate. 

"neXt"  is  by  Jane 
Rinzier  Buckingham, 
who  runs  the  New  York- 
based  Youth  Intelli¬ 
gence.  The  market 
research  firm's  clients 
include  America  Online, 

MTV.  and  Sony. 

Buckingham.  3 1 .  was 
16  when  she  authored  a 
book  called  "Teens 
Speak  Out."  The  Duke  University  graduate  has 
since  written  for  Marie  Claire  and  McCall's 
magazines,  and  appeared  on  TV  shows  such  as 
"Oprah,"  "Today."  and  "CBS  This  Morning." 

Garry  Trudeau  helps 
create  Duke  of  URL 

Uncle  Duke  is  not  only  running  for  president 
in  the  "Doonesbury"  strip,  but  also  on  the  Web. 


An  animated  version  of  Garry  Trudeau’s 
sleazy  character  appears  online  at  http;// 
www.duke2()0().com.  He  was  first  introduced 
this  month  at  the  U.S.  Comedy  Arts  Festival 
in  Aspen.  Colo.,  where  he  interacted  with  the 
press  through  a  combination  of  computer 
graphics  and  "motion  capture."  A  real-life 
actor  who  could  hear  questions  backstage  was 
translated  into  an  on-screen  image  of  the  car¬ 
toon  character. 

The  cyber  Duke  was  created  by  a  partner¬ 
ship  of  Trudeau,  Universal  Press  Syndicate. 
Excite,  and  the  Protozoa  animation  studio. 

Starr  gone  but  ‘Annie’ 
still  has  a  tomorrow 

Leonard  Starr,  who  took  over  "Annie"  in 
1979.  has  retired  from  writing  and  drawing 
the  Tribune  Media  Services  (TMS)  comic. 

TMS  will  offer  'Annie"  reruns  from 
1980  for  four  months  while  an  as-yet- 
unnamed  creative  team  is  put  into  place. 
The  strip,  created  by  Harold  Gray  in  1924, 
now  appears  in  less  than  100  papers. 

Starr  did  the  "Mary  Perkins  —  On 
Stage"  comic  for  23  years  before  working 
on  "Annie." 

Mags  from  Hearst  will 
burst  into  syndication 

The  New  York  Times  Syndicate  and  Hearst 
Magazines  have  reached  a  distribution 
agreement. 

Starting  next  month,  the  syndicate  will  pro¬ 
vide  print  and  online  newspapers  w  ith  articles, 
columns,  photos,  and  other  material  from  1 1 
Hearst  titles  —  including  CosmoGIRL. 
Country  Living.  Country  Living's  Healthy 
Livinf’.  Esquire.  House  Beautiful.  Marie 


Jane  Rinzier 
Buckingham 


et  cetera ... 


The  Los  Angeles  Times  Syndicate 
International  has  named  Dylan  Cohen  man¬ 
aging  director  for  New  York  and  European 
opterations  ...  The  5-month-old  Fashion 
Wire  Daily.com  is  providing  content  to  The 
Associated  Press  for  use  by  Web  sites.  ... 
Los  Angeles  Times  Syndicate  (LATS) 
columnist  Arianna  Huffington  has  written 
“How  to  Overthrow  the  Government"  for 
ReganBooks/HarperCollins,  and  Tribune 
Media  Services  columnist  Jules  Witcover 
has  authored  "No  Way  to  Pick  a  President” 
for  Farrar,  Straus  and  Giroux.  ...  To  mark 


Black  History  Month,  the  New  York  Times 
Syndicate  offered  a  five-part  personal  mem¬ 
oir  of  the  civil-rights  era  by  former  New  York 
Times  reporter  Earl  Caldwell.  ...  “Jump 
Start”  creator  Robb  Armstrong,  in  honor  of 
the  diversity  in  his  United  Feature  Syn¬ 
dicate  comic,  received  one  of  only  four  offi¬ 
cial  copies  of  Michigan’s  Resolution  No. 
230,  which  designated  February  “Ethnic  and 
Cultural  Heritage  Month.”  ...  “Taking  the 
Kids”  travel  columnist  Eileen  Ogintz  of 
LATS  received  the  John  Southam  award, 
which  is  named  after  the  former  publisher  of 
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Claire.  Popular  Meehanies.  Redhook. 
SmartMoney.  Town  Country,  and  Vietoria. 

East  Coast  newspaper, 

West  Coast  syndicate 

Matt  Davies  has  moved  his  editorial  car¬ 
toons  to  the  Los  Angeles  Times  Syndicate 
from  United  Feature  Syndicate. 

The  award-w  inning  Davies,  who  was  born 
in  London  in  1966  and  moved  to  the  United 
States  1 7  years  later,  joined  w  hat  is  now  The 
Journal  News  of  Westchester  and  Rockland 
counties,  N.Y.,  in  1993. 

Scripps  service  not 
scrimping  on  scribes 

Scripps  Howard  News  Service  (SHNS)  is 
offering  four  new  features. 

They  include  two  weekly  columns:  Steve 
Infanti’s  "A  Fit  Life."  on  fitness,  and  Max 
Messmer's  "Resumania,"  which  takes  a  serio¬ 
comic  look  at  unintentional  errors  job  seekers 
make  on  re'sume's,  applications,  and  cover  let¬ 
ters.  And  joining  SHNS'  weekly  home  and 
garden  package  are  "Bug  Man"  by  Richard 
Fagerlund  and  "Treasures  in  Your  Attic"  by 
Helaine  Fendelman  and  Joe  Rosson. 

Rosson  writes  "About  Antiques"  for  The 
Knoxville  (Tenn.)  News-Sentinel. 

Tech’s  the  topic  for 
new  Creators  creator 

"TechnoFILE"  is  being  offered  by  Creators 
Syndicate. 

The  twice-weekly  column  is  by  Jim  Bray, 
who  has  covered  technology  issues  for  his 
own  Webzine  (http://ww'w.technofile.com). 
various  Canadian  dailies,  and  other  publica¬ 
tions.  He  has  also  done  TV  and  radio  work. 


Cruising  World  and  Sailing  World  maga¬ 
zines.  ...  Norman  Drabble  married  longtime 
girlfriend  Wendy  last  week  in  the  21 -year- 
old  “Drabble”  strip  by  Kevin  Fagan  of 
United.  ...  “For  Better  or  For  Worse”  by 
Lynn  Johnston  of  United  won  a  recent 
comic  survey  conducted  by  the  Mount 
Vernon,  Wash.,  Skagit  Valley  Herald.  The 
next  three  finishers  were  “Pickles”  by  Brian 
Crane  of  the  Washington  Post  Writers 
Group,  “Crank-shaft”  by  Tom  Batiuk  and 
Chuck  Ayers  of  Universal  Press  Syndicate, 
and  “Garfield"  by  Jim  Davis  of  Universal. 
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Unconventional  choices  in  offset 

NEWSPAPERS  BUY  NEW  IDEAS  IN  ONE-  AND  TWO-WIDE  PRINTING  BY  JIM  ROSENBERG 


Two  dailies  that  jumped  into 
offset  printing  with  unconven¬ 
tional  choices  in  presses  are 
doing  it  again  in  an  era  that 
demands  more  and  better  color, 
more  product  versatility,  and  less  waste. 

Each  in  its  own  way  and  for  its  own  pur¬ 
poses  seems  to  have  arrived  at  a  less-is-more 
pressroom  philosophy.  One  has  already  re¬ 
placed  a  double-wide  Goss  press  that  few 
may  remember  with  a  single-wide  Goss  press 
few  would  have  expected.  The  other,  the  first 
in  North  America  to  buy  a  Konig  &  Bauer  AG 
press,  may  be  the  first  in  the  market  to  buy  a 
straight-only,  4-by-l  press  (four  pages  across 
by  one  plate  around).  The  4-by- 1  also  is  being 
studied  by  several  dailies  running  letterpress. 

The  papers  are  set  apart  from  most  others 
in  North  America  in  another  respect.  Both  are 
family-owned  businesses  thriving  in  proxim¬ 
ity  to  group-owned  major  metros. 

The  St.  Joseph  (Mo.)  News- Press  replaced 
its  letterpress  in  1974  with  a  seven-unit  Goss 
Cosmo,  a  year  after  the  introduction  of  the  off¬ 
set  press  designed  to  give  small  to  midsize 
papers  modest  amounts  of  acceptable  color.  Its 
color  capacity  and  quality  were  boosted  in 
early  1995  with  the  addition  of  the  first  Goss 
MetroColor  tower  built  by  Rockwell  Graphic- 
Systems.  Last  spring,  it  traded  in  all  the  double¬ 
wide,  two-plates-around  offset  equipment  as 
part  of  its  purchase  of  a  single-wide,  one-plate- 
around  Goss  Magnum  insert  press  feeding  a 
Goss  Universal  folder  —  the  first  such  arrange¬ 
ment  at  a  U.S.  newspaper,  according  to 
Goss  Graphic  Systems  Inc.,  Westmont. 
Ill.  (Cosmo  units  will  go  to  dailies  in 
Fort  Smith,  Ark.,  and  Norwalk,  Conn.) 

“Up  until  now,”  the  Magnum  has 
been  the  choice  of  printers  of  inserts 
and  small  newspapers,  according  to 
Goss  Marketing  Director  Barbara  L. 
Gora.  The  News-Press  is  the  first  larger 
daily  to  use  one,  she  said,  adding  that 
the  1 8,254-circulation  Martin.sville 
(Va.)  Bulletin  is  probably  the  only 
other  U.S.  daily  printed  on  a  Magnum. 

Introduced  in  the  early  1990s,  the 
Magnum  represents  what  Gora  calls 
“an  evolution  to  the  SSC  Community 
line,”  referring  to  her  company’s  long- 


Goss  Magnum  at  the  St.  Joseph  News-Press . 


serving  small  offset  press.  Its  value,  she  said,  is 
related  to  speed  and  standard  features,  repre¬ 
senting  a  choice  that  falls  between  the  old 


Community  newspaper  press  and  the  new 
Universal  range  of  semicommercial  presses. 

Magnum  cylinder  design  changes  “enable  it 
to  run  faster,”  said  Gora.  Besides  blanket  cylin¬ 
der  bearers,  she  said  the  press  (in  two-  and 
four-high  arrangements)  comes  with  quick- 
change  blanket  and  plate  lock-ups,  automation 
features,  and  a  variety  of  folder  choices. 

Installed  in  a  new,  31,000-square-foot 
building  are  the  10-web,  35,CK)0-copy-per- 
hour  Magnum’s  two  two-high  units,  six  four- 
high  units  (with  reelstands  at  a  right  angle), 
and  Universal  1:2:3  jaw  folder.  It  was  chosen 
for  its  color  capacity,  multiple  web  capability, 
and  four  broadsheet  sectioning.  General 
Manager  Lee  Sawyer  pointed  to  its  print  qual¬ 
ity  and  track  record  of  seven-day,  24-hour 
operation  for  commercial  printers. 

Last  October,  the  press  began  printing  the 
39,656-circulation,  morning  News-Press.  A 
month  later,  it  ran  the  4,300  copies  of  the  even¬ 
ing  Atchison  (Kan.)  Daily  Globe.  (A  few  miles 
south  and  across  the  river,  the  Globe  was  pur¬ 
chased  by  the  News-Press  &  Gazette  Co.  in 
1999.)  “With  our  page  count  and  our  [daily] 


On  press,  online,  on  the  air 


Looking  west  across  the  Missouri  River, 
St.  Joseph  was  once  briefly  and  literally  on 
communications’  leading  edge.  Long  after 
the  last  rider  left  town,  however,  the  News- 
Press  has  kept  alive  the  spirit  of  the  pony 
express  in  more  than  just  its  Web  site’s  name. 

The  paper’s  willingness  to  try  new  prcxl- 
ucts  and  technologies  reaches  from  prepress 
to  post-press.  It  claimed  to  be  the  first  to  use 
the  Eocom  Laserite.  among  the  first  devices 
that  directly  imaged  plates;  achieved  full 
pagination  and  undertook  rudimentary  OPI 
work  in  1990;  output  entirely  to  film  by  ’93; 
was  first  to  adopt  Muller  Martini  PrintRoll 
mail-room  storage  and  buffering;  and  was 
the  first,  in  1996,  to  install  a  METS  system 
from  Freedom  System  Integrators. 

The  News-Press  was  one  of  only  44  to  buy 
a  Goss  Cosmo  during  the  10  years  it  was 
made.  Until  Goss  offered  the  Headliner 
Offset,  its  Cosmo  was  a  modestly  color- 
capable  (aftermarket-only  color  decks)  dou¬ 


ble-wide  cousin  of  the  Urbanite  press. 

A  few  other  papers  have  chosen  to  switch 
from  double-wide  to  single-wide  printing  in 
recent  years.  But  perhaps  the  closest  compar¬ 
ison  to  the  News-Press  &  Gazette  Co.  is  the 
Gazette  Co.  in  Cedar  Rapids,  Iowa.  A  few 
years  ago,  that  firm,  also  family-owned, 
replaced  a  Goss  Metro  with  a  semicommer¬ 
cial  single-wide,  albeit  a  two-around  Uni¬ 
versal  70.  And  Gazette  is  a  one-stop  shop  for 
communicating  in  its  market.  (E&P,  Dec.  20, 
1997,  pp.  8,  22;  Dec.  27,  1997,  p.  18). 

In  St.  Joseph,  News-Press  &  Gazette  owns 
dailies  in  town  and  in  nearby  Atchison,  Kan., 
is  an  Internet  service  provider,  and  operates 
the  local  cable  TV  system  (as  well  as  broad¬ 
cast  outlets  in  California).  The  cable  busi¬ 
ness’  fiber-optic  network  and  cable  modems 
also  speed  Web  surfers’  downloads  and  the 
newspaper’s  communications  between  its 
downtown  pagination  system  and  its  remote 
plant’s  imagesetters.  —  Jim  Rosenberg 
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circulation,”  said  Sawyer,  “it's  a  real  good  fit 
for  us,”  in  view  of  the  required  speed  and  num¬ 
ber  of  webs.  He  called  the  combination  of 
Magnum  units  and  Universal  45  folder  “pretty 
attractive”  from  the  standpoint  of  capital 
expenditure,  especially  in  contrast  with  an 
investment  in  double-wide  equipment. 

“We  felt  we  needed  the  muscle  of  the  Uni¬ 
versal  folder,”  he  said,  “to  run  four  sections  on 
deadline  every  night,”  which  it  accomplishes 
by  cross-associating  the  outside  formers  of  ad¬ 
jacent  double  formers  on  a  press  line  staggered 
to  accommodate  the  folding  arrangement. 

The  News-Press  has  “taken  on  some  outside 
printing,”  and  news  of  the  new  press  brought 
“a  lot  of  inquiries,”  said  Sawyer.  Nevertheless, 
“getting  operators  comfortable  with  the  new 
equipment”  will  have  priority,  he  said,  until 
print  quality  and  operating  efficiency  can  be 
assured  without  interfering  with  the  nightly 
production  of  the  newspaper. 

Within  the  city  limits  of  St.  Joseph  (just 
upriver  from  Kansas  City)  the  new  plant  is  in  an 
industrial  park  about  a  10-minute  drive  across 
town  from  the  paper’s  offices,  said  Sawyer.  It 
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includes  space  for  press  expansion  and  houses 
new  mail-room  equipment:  a  GMA  SLSZOOO 
12-into-2  inserter,  Quipp  stackers,  Dynaric 
strappers,  and  rebuilt  telescopic  boom  loaders 
for  the  enclosed  truck  dock. 

Page  files  sent  to  the  new  plant  are  still  out¬ 
put  on  film.  “We  hope  to  be  utilizing  computer- 
to-plate  technology  a  year  from  now,”  said 
Sawyer,  adding  that  the  next  six  to  eight 
months  will  be  spent  evaluating  direct  output  of 
plates.  “We  think  that  we  need  to  go  that  direc¬ 
tion  to  be  competitive  from  a  quality  standpoint 
in  some  of  our  commercial  opportunities.” 

Suburban  Chicago’s  Daily  Herald,  Arling¬ 
ton  Heights.  111.,  also  is  looking  at  a  trimmer 
press  to  boost  production.  But  it’s  not  trading  in 
its  big  offset  press  and  it’s  not  shopping  for  a 
single-wide  machine.  Instead,  it  may  put  a  one- 
around,  double-wide  press  in  a  second  produc¬ 
tion  plant.  Suitable  for  straight-only  produc¬ 
tion,  such  presses  achieve  double-wide 
throughput  by  retaining  a  two-around  blanket 
cylinder  or  by  running  at  very  high  speeds. 
They  offer  flexibility  in  the  size  of  sections 
while  halving  the  number  of  plates  needed  for 
straight  runs  on  two-around  presses  (E&P. 
March  3.  1999,  p.  49;  Jan.  24,  2(XX),  p.  18). 

Herald  managers  talked  at  Nexpo  ’99  to 
Heidelberg  and  MAN  Roland  —  the  first  to  an¬ 
nounce  straight-only  presses.  They  visited 
Durham,  N.H.,  twice  to  see  Heidelberg’s  Main¬ 
stream  80  prototype.  Having  seen  Heidelberg’s 
gapless  blanket  cylinder  (which  allows  faster 
rotation  by  eliminating  bounce  or  vibration)  on 
a  Milwaukee  printer’s  commercial  press, 
Robert  E.  Finch,  vice  president/process  at 
Herald  parent  Paddock  Publications  Inc., 
expected  it  to  be  a  positive  influence  on  a  press 
decision,  though  he  conceded  it’s  not  the  same 
as  seeing  it  at  work  on  a  newspaper  press. 

The  group  also  traveled  twice  to  Europe; 
first,  among  other  sites,  to  see  Wifag’s  shaftless 
press  in  Montpellier,  France;  second,  to  look  at 
MAN  and  KBA  equipment.  “At  that  point,  we 
talked  a  lot  about  the  Regioman  with  MAN,  but 
we  couldn’t  see  it,”  said  Finch. 

So  this  week.  Finch  and  the  others  that  went 
to  Durham  (Director  of  Production  Jerome  A. 
Schur,  two  pressroom  supervisors,  and  two 
press  operators)  are  off  to  the  MAN-Plamag 
plant  in  Plauen.  Germany,  where  the  Regioman 
was  developed.  MAN  and  Heidelberg  intend  to 
run  their  4-by-l  presses  at  the  May  Drupa 
exposition  in  Diisseldorf,  Germany. 

Though  straight-only  designs  from  KBA  and 
Goss  remain  “possibilities,”  said  Finch,  “at  this 


point  I  don’t  believe  either  . . .  has  a  press  to 
look  at.”  (The  Prisma  was  discussed  with  KBA 
executives;  Goss  was  not  approached,  but  only 
because  of  its  earlier  financial  difficulties,  not 
its  products,  said  Finch.)  Difficult  as  it  is  to  go 
with  a  new  press  design,  he  said,  it’s  “more  dif¬ 
ficult  to  order  one  that’s  new  and  not  built. 

“We  have  run  our  existing  equipment  collect 
only  once  this  year,”  said  Finch,  referring  to  in¬ 
line  Commander  units  operable  as  one.  two,  or 
three  presses,  with  only  the  number  of  units 
used  on  each  run  changing.  “So  ...  we  believe 
we  could  run  all  our  products  straight.” 

Weighing  risks  against  potential  gains. 
Finch  remarked  that  while  “the  4-by-l  is  a 
tremendously  interesting  concept  to  us  ...  it 
doesn’t  rule  out  the  two-around  press.”  His 
healthy  market  justifies  adding  capacity,  but 
Finch  said  he  is  wary  of  adding  it  to  existing 
equipment  or  adding  press  time  that  could 
jeopardize  satisfactory  deadlines. 

While  he  sees  savings  on  plate  consumption. 
Finch  said  he’s  unsure  that  making  and  mount¬ 
ing  half  as  many  plates  will  halve  time  spent  on 
those  tasks.  As  for  service  life,  plates  tested  on 
the  prototype  gave  hundreds  of  thousands  of 
impressions.  Computer-to-plate  output  is  under 
consideration,  and  Finch  said  he  is  impressed 
by  a  4-by-l  press’  need  for  far  fewer  of  the 
more-exjjensive  laser  plates. 

At  an  already  “very  lean”  operation  where 
he  expects  very  little  labor  savings  from  CTP, 
Finch  does  see  competitive  benefits  in  the  high¬ 
er  quality  imaging  advertisers  want  in  time  sav¬ 
ings  that  preserve  the  existing  deadline  while 
allowing  late  news  and  scores  into  the  paper. 

Wifag  remains  in  the  running  because  a  two- 
around  press  is  still  in  the  requests  for  propos¬ 
als.  And  the  Swiss  press  maker  was  the  only 
one  that  could  show  Finch  a  customer  changing 
pages  on  the  fly.  “There’s  no  question  that  it 
works,”  he  said,  noting  Montpellier’s  16  zoned- 
edition  changes. 

For  now,  the  big  Commander  can  handle 
the  load  of  at  least  180,()(X)  copies  within  the 
existing  print  window.  An  afternoon  advance 
run  prints  27  zoned  “Neighbors”  sections.  The 
evening  final  prints  18  zones  (which  may  be 
split  by  two  “Neighbors”).  “Business,”  even 
“Food,”  are  among  other  zoned  sections. 

Before  the  4-by-l  issue  complicated  the  pic¬ 
ture,  Paddock  expected  to  have  decided  by  now, 
said  Finch.  In  the  meantime,  it  has  land  to  build 
on,  hopes  to  choose  a  press  this  sum.mer,  and 
waits  only  for  all  in  the  selection  group  to  be 
“convinced  it’s  the  right  one.”  ■ 
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Harris  Publishing  Systems  Corp.,  Mel¬ 
bourne,  Fla.,  and  Harlequin,  Cambridge, 
Mass.,  are  jointly  developing  and  will  distribute 
several  “plug-and-play”  digital  work-flow 
products  based  on  Harris  MaxWorkFlow  out¬ 
put  management  and  Harlequin  RIP  technolo¬ 
gies.  Harlequin  is  to  unveil  at  Drupa,  then  ship 
to  its  OEM  partners,  its  next-generation  RIP 
technology  that  incorporates  MaxWorkFlow,  a 
visual  work-flow  design  tool  to  automate 
proofing  and  film  or  plate  output  processes. 
The  20-plus  Harris-Harlequin  modules  also 
handle  EPS/PDF  optimization,  down  sampling, 
imposition,  trapping,  preflighting  multiple  file 
formats,  and  OPI  built  into  the  interpreter. 

AdStar.com  Inc.,  Marina  del  Rey,  Calif., 
will  provide  print/online  classified  ad  place¬ 
ment  at  Advertisel23.com  for  five  newspapers: 
the  Denver  Rocky  Mountain  News,  Fort 
Lauderdale,  Fla.,  Sun-Sentinel,  Hartford 


(Conn.)  Courant,  Ventura  County  (Calif.)  Star, 
and  Snoqualmie  Valley  Record,  near  Seattle. 

The  arrangements  allow  each  paper  to  have 
its  own  branded  site  —  accessible  through  its 
Web  site  and  powered  by  Advertisel23.com — 
that  enables  advertisers  to  compose,  schedule, 
and  pay  for  ads  at  one  location.  Advertise- 
123.com  is  designed  to  give  classified  adver¬ 
tisers  access  to  newspapers  across  the  country. 

Group  West  Systems  California  Ltd., 

Auburn,  Calif.,  formed  when  Canada’s  Group 
West  Systems  Ltd.  acquired  Nova  Publishing 
Systems  and  AISI.  appointed  Kirk  Norlin  as 
marketing  director  for  Nova  products.  Norlin 
was  last  with  System  Integrators  Inc. 

Output 

K&F  Printing  Systems  International, 
Granger.  Ind.,  sold  two  Plate  Express  III  auto¬ 
matic  exposure  units  with  vision  punch  benders 
to  The  San  Diego  Union-Tribune,  and  a  com¬ 
plete  plateroom  system  consisting  of  two  Plate 
Express  II  units,  subtractive  plate  processors. 


vision  punch  bender,  and  automatic  plate 
punches  to  The  Gazette  in  Montreal.  Both  sites 
will  install  the  equipment  in  May. 

K&F  has  hired  Paul  Biom  as  digital  techni¬ 
cal  service  representative.  A  senior  customer 
engineer  with  Autologic  fok  12  years,  Biom 
most  recently  owned  Chicago-based  Cenet  Ser¬ 
vices  Inc.,  provider  of  maintenance  for  type¬ 
setting  and  imagesetting  equipment. 

ECRM.  Tewksbury,  Mass.,  is  integrating  all 
manufacturing  and  customer-service  functions 
in  a  cross-functional  customer-satisfaction  ser¬ 
vices  organization  headed  by  Philip  G.  Rowlin- 
son,  former  senior  vice  president  of  operations. 

Pressroom 

Goss  Graphic  Systems  Inc..  Westmont,  Ill., 
will  add  a  MetroColor  tower  with  (rT45  paster, 
one-high  angle  bar,  and  MPCS  III  controls  to 
its  Headliner  Offset  press  at  The  Herald-Sun, 
Durham,  N.C.,  which  sought  extra  capacity  to 
satisfy  advertisers’  demand  for  color.  To  go  in 
this  summer,  the  eight-couple  tower  will  use 
direct-to-plate  spray-bar  dampening  and  digital 
inking.  MPCS  III,  the  latest  upgrade  to  Goss’ 
PC-based  controls,  will  include  unit  controls  on 
the  tower,  two  replacement  control  consoles, 
and  a  replacement  imposition  workstation. 

KBA  North  America  Inc,,  York,  Pa.,  sold  a 
Comet  70  single-wide  press  to  The  Jackson 
(Tenn.)  Sun,  which  will  install  the  70,000-cph 
press  on  a  concrete  table  in  a  new  plant  adja¬ 
cent  to  its  current  location.  The  Gannett  daily  is 
the  fourth  U.S.  paper  to  buy  a  Comet. 

Parent  company  Koenig  &  Bauer  AG, 
Wurzburg,  Germany,  reported  its  largest  Comet 
sale  —  a  couple-shaftless  1 2-tower  line  for  El 
Diario  Vasco,  San  Sebastian,  Spain,  part  of  the 
Correo  group,  which  includes  dailies  in  three 
other  cities.  The  first  shipment  is  slated  for  the 
end  of  this  year;  the  second  will  come  on 
stream  in  mid-2001,  making  for  a  total  of  16 
Comets  (450  printing  couples)  sold  in  Spain. 

Besides  up  to  125,000  copies  of  Diario 
Vasco,  the  new  press  line  also  will  print  the 
smaller  Zabalik,  La  Semaine  du  Pay  Basque, 
Depeche  du  Bassin,  and  Le  Complet,  as  well  as 
numerous  supplements.  In  addition  to  boosting 
color  and  page  capacity,  the  Comet  will  feature 
dryers  for  semicommercial  heatset  work. 

The  towers  of  H-type  units,  configured  for  4- 
over-4  or  4-over- 1  (%  printing  couples  with 
undershot  inkers  and  3-roller  spray  dampeners 
with  shutters),  will  be  erected  inline  on  a  steel 


substructure.  The  press  will  accommodate  a 
33-inch  web  width,  reducible  to  27.5.  Its  16 
Amal  AR  70  reelstands  will  be  fed  by  a  KBA 
Patras  reel-handling  system.  Automation 
includes  webbing-up  units  and  ink  feeds. 

KF  3  (2:3:3  ratio)  and  KF  5  (2:5:5)  folders 
will  have  two  stacked  formers  apiece  to  support 
a  choice  of  layouts.  The  upper  former  can  be 
combined  with  the  ribbon  stitcher  below  it  to 
create  a  tabloid  with  a  stitched  inside  section, 
even  in  straight  production.  The  KF  3  folder 
will  have  length  and  cross  perforating,  quarter¬ 
folding,  and  magazine  gluing  capabilities. 

The  press  will  be  controlled  and  monitored 
from  four  consoles  featuring  scheduling  and 
ink  presetting  via  RIP  interface. 

Post-press 

Bellatrix  Systems  Inc..  Bend,  Ore.,  manu¬ 
facturer  of  electronic  coin  mechanisms  and  sin¬ 
gle-copy  data  systems,  now  produces  a  news¬ 
paper  vending  machine  made  of  heavy-gauge 
galvanized  steel  and  a  powder-coated  finish.  It 
accepts  most  totalizer-type  coin  mechanisms, 
including  the  Bellatrix  ST-211  Coin  Wizard. 
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The  new  Washington  order 

by  Alicia  Mundy 


The  accidental  tourist.  That’s  the  role 
Kate  Boo  played  one  evening  in  1998.  when 
a  friend  driving  her  home  in  Washington 
stopped  to  do  an  errand  at  a  group  house  for 
the  mentally  retarded.  Kate,  a  Washington 
Post  reporter,  came  in  with  him  for  five 
minutes  and  saw  enough  to  make  her  sick; 
foul  smells,  backed-up  toilets,  spoiled  food, 
and  half-clothed  residents  sitting  around 
sobbing.  Cockroaches  were  everywhere,  and 
two  the  size  of  Mounds  bars  strolled  up  her 
legs  as  she  left. 

Six  months  later,  on  March  14,  1999,  a  two- 
part  story  by  Boo  greeted  readers,  unraveling 
a  horrendous  tale  of  physical  abuse,  near  star¬ 
vation,  multiple  forcible  rapes  and  sodomy  of 
vulnerable  male  patients,  and  terrible  injuries 
in  the  homes  run  by  for-profit  operators.  Boo 
also  uncovered  systematic  slavery  —  yes. 
slavery  —  by  one  of  those  operators  at  his 
tony  equestrian  farm  in  one  of  America’s 
wealthiest  areas,  Montgomery  County. 

As  a  member  of  the  investigative  team. 
Boo  had  been  combing  the  badly  managed 
records  of  the  Family  Services,  Human 
Services,  and  Health  Services  departments  in 
the  District  of  Columbia.  Officials  forced  her 
to  file  requests  under  the  Freedom  of 
Information  Act  for  data  on  what  they  assured 
her  would  be  “a  few”  fatalities.  She  bunkered 
down,  and  in  December  produced  a  shocker 
on  the  116  deaths  that  had  occurred  in  those 
group  homes  over  a  mere  six  years. 

In  early  January,  another  local  tragedy  took 
over  the  front  page,  putting  the  name 
“Brianna”  on  everyone’s  lips.  Metro  staff  vet¬ 
eran  Sari  Horwitz  learned  of  a  23-nionth-old 
girl  who  had  been  taken  away  from  the  loving 
foster  family  that  had  raised  her  most  of  her 
life  and  returned  to  her  already  certified 
neglectful  mother  in  time  for  Christmas. 
Brianna  died  Jan.  6,  and  though  her  mother 
said  she’d  fallen  down  (carpeted)  stairs, 
police  found  her  injuries  so  severe  that  they 
ruled  the  death  a  homicide.  A  picture  of  a 


happy  baby  with  cheeks  like 
chocolate  pudding  smudged 
with  birthday  cake  icing,  taken 
by  her  foster  parents,  put  a  face 
on  the  frightening  facts  in 
Horwitz’s  story,  whose  editors 
pushed  it  forward.  Despite 
being  threatened  one  night  by  a 
gunman,  Horwitz  chronicled 
surreal  missteps  by  the  judge, 
the  social  worker,  the  baby’s 
guardian  lawyer,  the  attorney 
for  the  mother,  the  city  attor¬ 
ney,  and  other  officials,  who  all 
let  things  fall  through  the 
cracks  at  Christmas. 

The  judge  immediately  imposed  a  gag 
order,  which  Editor  David  Lindsey  noted 
“seemed  to  protect  the  adults  involved  more 
than  it  does  the  children.”  But  Horwitz  and 
colleague  Scott  Higham  got  records  and 
sources  anyway,  detailing  a  nightmare  exis¬ 
tence  for  Brianna  and  the  young  mother’s 
eight  children,  who  had  been  ordered  removed 
from  her  care.  Higham’s  thorough  review  of 
the  judge’s  records  showed  a  jurist  who  had 
previously  complained  about  the  breakup  of 
black  families  and  whose  unusual  bench  rul¬ 
ings  were  overturned  as  often  as  salt  shakers. 

Horwitz  landed  an  interview  with  Wash¬ 
ington’s  new  mayor,  Anthony  Williams,  who 
publicly  excoriated  the  lawyers  and  the  court. 
The  judge  removed  herself  from  the  case 
shortly  after  her  Post  profile  ran.  Congress  is 
now  investigating  the  death  and  Washington’s 
child  welfare  agency;  District  of  Columbia 
politicos  have  asked  the  courts  to  review  the 
judge;  and  the  mayor  has  responded  positive¬ 
ly,  forcefully  demanding  changes. 

But  the  way  the  Post  has  responded  is 
what’s  interesting  from  a  journalistic  stand¬ 
point.  The  weight  it’s  given  to  both  series 
—  the  resources,  time,  and  space  it  allowed 
them  —  and  the  high  front-page  play  demon¬ 
strate  a  new  attitude  toward  local  news  at  the 


Post.  Reporters  are  now 
encouraged  to  use  a 
“Woodward-Bernstein,”  fol- 
low-the-money,  take-the- 
paper-trail  approach  to  stories 
based  in  Washington,  not  just 
on  Capitol  Hill  or  in  the 
White  House. 

The  Post's  editorial  staff 
has  backed  up  both  Horwitz 
and  Boo  with  a  dozen  angry, 
edgy  editorials,  many  written 
by  Colbert  King,  one  of  the 
few  Washington  natives  to 
make  Post  deputy  editorial 
page  editor  —  another  indica¬ 
tion  of  how  seriously  the  paper  now  takes  its 
local  role.  It  pulled  in  a  Pulitzer  last  year  for 
a  team  series  (which  also  included  Horwitz) 
on  another  local  crisis;  the  district  police’s 
penchant  for  firing  their  weapons,  resulting  in 
too  many  deaths. 

This  is  all  largely  thanks  to  Donald 
Graham,  who  said,  upon  becoming  publisher 
several  years  ago,  that  he  and  Executive 
Editor  Leonard  Downie  wanted  the  Post  to 
become  more  of  a  hometown  paper.  Of  his 
reporters,  Graham  said,  “We  all  stand  in  awe 
of  Kate  Boo.  People  who  should  have  been 
providing  her  information  were  shredding 
it.”  Boo  is  now  up  for  a  Pulitzer.  Graham 
sent  “Atta-boy”  notes  to  reporters  on  the 
Brianna  stories,  which  he  acknowledged, 
“break  your  heart.” 

The  gracious  Graham  also  gave  credit  to 
the  legendary  former  editor,  Ben  Bradlee, 
who  he  said  championed  local  news.  But 
Bradlee  would  have  been  more  likely  to  make 
Brianna  a  “Metro  Brief.”  This  regular  reader 
knows  a  sea  change  when  she  sees  one.  ■ 

For  her  two-part  series  —  “Invisible  Lives  ” 
and  “Invisible  Deaths  ”  —  Katherine  Boo  has 
won  the  1999  Heywood  Broun  Award  for  dis¬ 
tinguished  journalism.  See  “Awards,”  p.  25. 
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